NORTH CAROLINA GENERAL ASSEMBLY
STATE LEGISLATIVE BUILDING
16 W. Jones Street
Raleigh, North Carolina 27601-1030

March 5, 2020

Jamille Robbins

NC Department of Transportation— Environmental Analysis Unit
1598 Mail Service Center

Raleigh, NC 27699-1598

Submitted via email: jarobbins@ncdot.cov

Re:  Modernization of outdoor advertising rules 199A NCAC 02E .0225

To the NC Department of Transportation,

We are North Carolina legislators who care about the scenic beauty of our state and

We are writing to oppose the proposed changes to the modernization of outdoor advertising
rules (19A NCAC 02E .0225) that would limit local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes
are not allowed by the applicable city or county ordinance.

Instead, we support the considered “Alternative 2” described in the agency’s March 1, 2019,
fiscal note. Alternative 2 would recognize local government ordinances and limit the changes

that could be made to an existing billboard as part of modernization.

Alternative 2 as described in the fiscal note:

“The second alternate is to further limit activities that industry could do as
part of modernization. An example includes restricting companies to
modernize from static to digital faces. Some local governments have more
stringent rules associated with outdoor advertising regulations including
moratoriums on allowing digital billboards. NCDOT considered excluding


mailto:jarobbins@ncdot.gov

digital faces as part of modernization. NCDOT chose not to make this
exclusion since the state already allows digital billboards and that industry
should be allowed to accommodate for technology enhancements.”

We wish to protect the ability of local communities to control billboards, especially taller,
digitized billboards that impact the scenic beauty of North Carolina and can be a distraction

to drivers.

Thank you,

Sen. Kirk deViere

Sen. Valerie Foushee
Sen. Michael Garrett
Sen. Natasha R. Marcus
Sen. Wiley Nickel

Sen. Harper Peterson
Sen. Gladys A. Robinson
Sen. Sam Searcy

Sen. Terry Van Duyn
Sen. Mike Woodard
Rep. Gale Adcock

Rep. John Ager

Rep. John Autry

Rep. Cynthia Ball

Rep. Mary Belk

Rep. Scott T. Brewer
Rep. Deb Butler

Rep. Becky Carney
Rep. Christy Clark
Rep. Terence Everitt
Rep. Susan C. Fisher
Rep. Wesley Harris
Rep. Pricey Harrison
Rep. Zack Hawkins
Rep. Yvonne Lewis Holley
Rep. Rachel Hunt
Rep. Verla Insko

Rep. Brandon Lofton
Rep. Grier Martin
Rep. Graig R. Meyer
Rep. Marcia Morey
Rep. Joe Sam Queen
Rep. Robert T. Reives
Rep. Julie von Haefen



From: Adrian Fletcher

To: NCDOT Service Account - Rulemaking
Subject: [External] OPPOSING BILLBOAD RULE CHANGE
Date: Saturday, February 29, 2020 8:01:20 AM

CAUTION:

I oppose the rule change that would override local ordinances and allow billboards with a state permit to
be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance,

AND support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.
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From: Adrian Smith (adsmith57@charter.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 9:46:03 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Adrian Smith

PO Box 265

Moncure, NC 27559
adsmith57@charter.net
(919) 542-3807

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Adnes Crews

To: NCDOT Service Account - Rulemaking
Subject: [External] Opposed to Digitized 50 ft high billboards
Date: Friday, February 28, 2020 11:53:59 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

You must not allow state permits to override local and city ordinances that limit digitized billboards and their
heights.
Thank you,

Aggie Crews
Chapel Hill, NC


mailto:akcrews@icloud.com
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From: AM

To: NCDOT Service Account - Rulemaking

Subject: [External] Comments on NCDOT Rule Change for Billboards
Date: Friday, February 28, 2020 11:26:00 AM

CAUTION:

To Whom it May Concern:

Please accept my comment son the following changes to NCGS 136-131.2

loppose the rule change that would override local ordinances and allow billboards with a state permit to
be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part of modernization.

Respectfully,

Alejandro M
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From: Allison Chrestensen

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard rule change
Date: Friday, February 28, 2020 1:36:27 PM
CAUTION:

Hello,

I am writing to oppose the rule change that would override local ordinances and allow
billboards with a state permit to be converted to digital and raised to 50 feet in height.

Digital billboards pose a significant roadway hazard by diverting drivers' attention away from
the roadway. Given the hazards we already face due to distraction from smart phones, digital
car interfaces, and other sources, we simply cannot afford to contribute further to the danger.

In addition, taller and more brightly lit billboards contribute to light pollution and detract from
the natural landscape, which makes our NC roadways attractive to tourists and pleasant to
drive.

I support “Alternative 2” described on page 6 of the NCDOT Fiscal Note, which recognizes
local government ordinances and limits the changes that could be made to an existing
billboard as part of modernization.

Thank you for your consideration,

Allison Chrestensen
Durham, NC
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From: Robbins, Jamille A

To: Jernigan, Hannah

Cc: Landi, Helen E; Putnam, Lauren N

Subject: FW: [External] Please revise proposed digital billboard rule
Date: Wednesday, March 4, 2020 8:10:50 AM

----- Original Message-----

From: Alison Woomert (awoomert@gmail.com) Sent You a Personal Message <automail@knowwho.com>
Sent: Wednesday, March 4, 2020 8:06 AM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

NC is beautiful and it?s good for our souls to be able to see our state?s natural beauty without interruption of
digitized billboards.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Alison Woomert

2604 Jefferson Choice
Chapel Hill, NC 27516
awoomert@gmail.com
(919) 967-6513

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.
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From: Andrea Snyder (asnyder hk ahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:29:39 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Andrea Snyder

228 14th Ave SE Apt F
Hickory, NC 28602
asnyder_hky@yahoo.com
(828) 328-4745

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Andy Stewart

To: NCDOT Service Account - Rulemaking
Subject: [External] Against Billboard rule changes
Date: Friday, February 28, 2020 3:11:20 PM

CAUTION:

| oppose the rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes
are not allowed by the applicable city or county ordinance. What about the value of
subsidiarity and local determination? Why should out-of-town billboard owners and
advertisers have more say in how our local environment looks than we who live here do?

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as
part of modernization.

Andy Stewart

1412 Dollar Avenue
Durham NC 27701
919-641-5752

andystewart@mindspring.com
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From: Andy Stretton (stretton@gmx.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 11:31:45 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Andy Stretton
1600 Claiborne Ct
Raleigh, NC 27606
stretton@gmx.com
(919) 521-2236

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: Angela Vieth (azvieth@earthlink.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 8:44:27 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Angela Vieth

3009 Bexley Ave
Durham, NC 27707
azvieth@earthlink.net
(919) 423-4528

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Ann Eastabrooks (scarf lady@ureach.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 10:07:26 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Ann Eastabrooks

PO Box 1489

Andrews, NC 28901
scarf lady@ureach.com
(828) 321-4175

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: amr-illustrations@nc.rr.com

To: NCDOT Service Account - Rulemaking
Subject: [External] comment on Billboard Rule Change proposed by NCDOT
Date: Wednesday, February 26, 2020 11:53:28 AM

CAUTION:

Dear Ms. Hannah B. Jernigan and others with our NCDOT,

| wish to add my comment on the proposed NCDOT rule change for Billboards.

| oppose the rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance.

| support “Alternative 2” (as described on page 6 of the NCDOT Fiscal Note). Please recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of
modernization. Communities deserve to preserve their own scenic roadways and keep North
Carolina unique.

Thank you.
Sincerely,

Anne Runyon
1116 Poole Drive
Garner, NC 27529
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From: Annie Ambrose

To: NCDOT Service Account - Rulemaking
Subject: [External] Comment on rule change for billboards
Date: Thursday, February 27, 2020 9:52:22 PM

CAUTION:

| oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if
such changes are not allowed by the applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize
local government ordinances and limit the changes that could be made to an existing
billboard as part of modernization.

Aesthetics are important to local communities, and to me. The proposed changes
would have detrimental effects on my local area.

Anne Ambrose
Durham resident
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From: Anne Kratzer

To: NCDOT Service Account - Rulemaking
Subject: [External] Opposition to the billboard rule change
Date: Thursday, March 5, 2020 8:24:00 AM

CAUTION:

Ms. Jernigan,

My husband and I absolutely are opposed to NCDOT’s proposal of a rule change which would override
local ordinances and allow billboards with a state permit to be converted to digital and raised to 50° in
height. The citizens in Cary believe in the beauty of our natural environment and oppose any change that
will encroach on our beautiful community. We support Alternative 2 which recognizes local government
ordinances with regards to billboards.

Thank you for any effort to respect the wishes of communities.

Sincerely,

Anne and Jerod Kratzer
131 Shirley Dr.

Cary, NC.27511
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From: Ann Stewart (astewart5@ec.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:59:33 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Ann Stewart

322 Loblolly St
Emerald Isle, NC 28594
astewart5@ec.rr.com
(252) 354-5984

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Anneliese Kellner

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard rule change
Date: Friday, February 28, 2020 8:26:31 AM

CAUTION:

Dear Ms. Jernigan

| am part of the IBM RTP Green Team in Research Triangle Park and a 20-year resident of Durham County.

| strongly oppose the rule change that would override local ordinances and allow billboards with a state permit to be converted to
digital and raised to 50 feet in height, even if such changes are not allowed by the applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government ordinances and limit the
changes that could be made to an existing billboard as part of modernization.

Regards,

Anneliese Kellner
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From: Schauer, Annika H.

To: NCDOT Service Account - Rulemaking
Subject: [External] Comment in opposition to proposed changes in billboards rules
Date: Wednesday, February 26, 2020 9:22:37 AM

CAUTION:

| oppose the digitization and sign height/size rule changes proposed by NCDOT. Changes like this
make it appear like NCDOT is serving the billboard lobby, not taxpayers. Sign height/size and
digitization standards should remain under local control and NCDOT should not attempt to override
local preferences.

| support Alternative 2 on page 6 of the NCDOT Fiscal Note, which gives precedence to local
ordinances and limits changes made on a state-wide basis.

Respectfully,

Annika Schauer
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From: Anthony Snider (asnider@fastmail.fm) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 8:51:29 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

This is ridiculous. We are beset by advertising constantly. One of the few opportunities we have to escape it is
driving our beautiful highways and enjoying the wonderful scenery of our state. We do not need flashing
advertisements ruining that. These signs are a pox on the landscape, and they distract drivers. Please don't allow
them to expand!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Anthony Snider

5025 Pine St
Wilmington, NC 28403
asnider@fastmail.fm
(910) 555-1212

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: April Hardee (ahh.runnergirl@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:32:22 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

April Hardee

7528 Sound Dr

Emerald Isle, NC 28594
ahh.runnergirl@gmail.com
(704) 280-6575

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Arielle Schechter (acsarchitect@icloud.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 2:55:20 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

NC is the most beautiful state on the east coast -- we will RUIN this beauty unless we go with ALTERNATIVE
21

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Arielle Schechter

440 Bayberry Dr

Chapel Hill, NC 27517
acsarchitect@icloud.com
(919) 933-1400

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: Arthur Goodwin (arthur_goodwin@unc.edu) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 8:51:38 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
North Carolina has so much natural beauty. Please help protect it!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Arthur Goodwin

3009 Bexley Ave
Durham, NC 27707
arthur_goodwin@unc.edu
(919) 590-3462

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Barbara Benson (barbbenson@ec.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 12:22:03 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Barbara Benson

104 Deerfield Ct
Cedar Point, NC 28584
barbbenson@ec.rr.com
(252) 393-6495

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Barbara Burns (bburnsprin@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 3:13:35 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Barbara Burns

176 Taylor Rd
Marshallberg, NC 28553
bburnsprin@yahoo.com
(252) 617-9998

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Barbara Harvey (barharvey@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 11:41:05 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Barbara Harvey

102 Ayr Ct

Cary, NC 27511
barharvey@aol.com
(919) 388-7618

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Ben Hitchings

To: NCDOT Service Account - Rulemaking
Subject: [External] Comments on Proposed Rulemaking for Outdoor Advertising
Date: Thursday, March 5, 2020 3:19:57 PM

CAUTION:

Hannah B. Jernigan
NCDOT Rulemaking

RE: NCDOT Proposed Rulemaking for Outdoor Advertising
Dear Ms. Jernigan:

I am writing as a North Carolina resident to oppose the rule change that would override local
ordinances and allow billboards with a state permit to be converted to digital and raised to 50 feet in
height, even if such changes are not allowed by the applicable city or county ordinance. One of the
things | love about our state is our beautiful landscapes, which are especially visible while driving on
our major roads. Large bright billboards that | can't avoid looking at destroy this beauty.

In addition, | support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize
local government ordinances and limit the changes that could be made to an existing billboard as
part of modernization. Communities should continue to have the right to control their own
appearance. Our communities should make these decisions, not billboard companies.

Thank you for your consideration.
Sincerely,

Ben Hitchings

Ben Hitchings
Durham, NC


mailto:bhitchings37@yahoo.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Bernice Turnipseed (bdotturni@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 4:04:53 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
I moved to NC because of the beauty and peacefulness of the canopy. Please don't destroy it.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Bernice Turnipseed
7906 Scottwood Ter
Charlotte, NC 28212
bdotturnl@aol.com
(704) 537-2252

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Betsy Kennington

To: NCDOT Service Account - Rulemaking
Subject: [External] Attn: Hannah B Jernigan: Change in rules for billboards
Date: Thursday, March 5, 2020 2:35:43 PM

CAUTION:

Dear Ms. Jernigan,

| would like to express my opposition to a rule change that would allow digital and tall billboard advertising
even if local governments prohibited such billboards.

| have observed digital advertising in out of state locations and find it a dangerous distraction to safe
driving, especially for senior drivers such as myself.

| support Alternative 2 as referenced in the NCDOT Fiscal Note.

Thank you,

Elizabeth Kennington
1415 Pennsylvania Ave.
Durham, NC 27705


mailto:betsy_kennington@yahoo.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Betty Sones (bjslinfo2@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 2:04:48 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Betty Sones

802 Wynnshire Dr # C
Hickory, NC 28601
bjslinfo2@gmail.com
(828) 409-4459

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Beverly Tucker

To: NCDOT Service Account - Rulemaking

Cc: Beverly Tucker

Subject: [External] Opposed to measure overriding local billboard ordinances
Date: Wednesday, March 4, 2020 4:32:35 PM

CAUTION:

To Whom It May Concern,

I find myself again writing to urge that the opinion of the elected bodies in Durham be
respected; they have consistently voted to support rules to limit the size and scope of
billboards on our roadways.

It defies logic that years of strong community opposition could be dismissed by a single in-
house NCDOT rule change.

I strongly oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height.

I support “Alternative 2” to recognize local government ordinances.

Beverly Tucker
Durham, NC


mailto:btucker2210@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:btucker2210@gmail.com
mailto:report.spam@nc.gov

----- Forwarded Message -----

From: Bill Johnson <williamdjohnson@rocketmail.com>
To: "jeboyette@ncdot.gov" <jeboyette @ncdot.gov>
Sent: Friday, February 28, 2020, 12:31:46 PM EST
Subject: NCDOT Proposed Rule Change for Billboards

Sec. Boyette,
Congratulations on being named our new Sec. of Transportation.

NCDOT has a legacy nationwide of beautiful attractive roadsides that we all as citizens can be proud

of. The rule

being considered for billboards would very seriously impact the appearance of our beautiful state and put
asin

a category with Las Vegas with towering flashing digital changeable message billboards.

Additionally local governments need to continue to have regulatory control over billboards as local
jurisdictions
have much at stake with roadside appearance as it affects tourism and business interests.

Attached is a letter from Dr. Michael Goodman who retired from the National Highway Traffic Safety
Administration.

Dr. Goodman sent this letter to the Wilson Times Facebook Page in support of my letter of May 29, 2017
concerning

HB581 which would have possibly allowed digital changeable message billboards. His letter points out
the safety

concerns with digital billboards which are very serious.

This is to request that NCDOT oppose any rule change that will allow digital changeable message
billboards and
removing local regulatory control over billboards. Also please oppose the 50ft. height change.

This is a very serious matter that once done will affect the appearance of North Carolina forever.

My very best regards,

Bill Johnson

Retired, NCDOT State Roadside Environmental Engineer
Scenic North Carolina Board Member


mailto:williamdjohnson@rocketmail.com
mailto:jeboyette@ncdot.gov
mailto:jeboyette@ncdot.gov

Thedﬁm&ﬂ{ﬂ%ﬁﬁ%)wm&émmmﬂamm ,
billboards, would allow up to 10 digital billboards per mile, would allow the cutting of
state-owned trees in front of billboards, aﬁaw billboards to be relocated from one part of
the community to another, even if local ordinances currently prohibit it. Furthermore, the
Bills would remove local control over billboard height and would dramatically increase
the amount of money that state and local governments would have to pay to billboard
owners if public works projects like schools or highway construction required
condemnation or relocation of billboards, effectively providing a taxpayer subsidized
bailout of the billboard industry.

While all of these issues should be of concern to North Carolina residents given the
natural beauty of our state, no issue is more important than the safety of our roads and
Highways. As a retired highway safety professional, who has focused on driver attention
and distraction across more than 25 years, | believe State legislators have an obligation
to ensure the safety of the public. The promotion of Electronic Billboards, as spelled out
in the proposed bill, is contrary to safety of our residents and visitors throughout the
State. The potential consequences of allowing these signs is highlighted in a critical
analysis of 21 recent international studies of Electronic Billboards which provide
compelling evidence of their adverse effect on highway safety.

Broadly summarized, the most recent studies have tended to find Electronic Billboards
attract drivers’ attention, and that more dramatic and attention getting signs attract
longer and more frequent glances. This attention is often captured unintentionally and
unconsciously by the sign’s changing imagery, brightness, conspicuity, and/or image
motion. Several cited studies suggested that the risks of distraction caused by these
signs increased when such signs competed for the driver’s visual attention with more
demanding road, traffic, and weather conditions, when travel speeds were higher, or
when an unanticipated event or action (such as a sudden lane change or hard braking
by a lead vehicle) occurs to which drivers have to respond quickly and correctly.

The more recent research show that the drivers most susceptible to unsafe levels of

distraction from these billboards are the young (who are more prone to distraction and
less adept at emergency vehicle response) and the elderly (who have more difficulty

https://www.facebook.com... Page 1 of 2 2
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with rapidly shifting attention, poorer night vision and glare susceptibility, and slower
mental processing time). These concerns are heightened today, with our elderly driver
population growing quickly, traffic increasingly dense, more roads under maintenance or
repair (construction and work zones create added risks), and larger, brighter digital and
video roadside advertising signs competing for the driver's attention. Finally, the most
recent studies demonstrate what has long been suspected but not proven - that

roadside billboards are associated with increases in crash rates where such billboards
are located.

With growing evidence of the adverse consequences of these signs for highway safety
alone, not to speak of the environmental damage and the potential burden for the North
Carolina taxpayer, it would be irresponsible to support this Bill. The loss of a single life
resulting from these signs is one too many. We know from many studies that driver
distraction plays a major role in highway crashes — as much as 25 percent or more with
increasing technology use in vehicles. Let's not add to that highway safety burden.

Michael J. Goodman, Ph.D.
Retired, National Highway Traffic Safety Administration

Like -Reply - 2-22hrs

Deborah Baro - University of Rhode Island

I agree with Mr Goodman. Commercial business vialbility must be balanced with the
comfort and safety of the residents within the state.

Like - Reply - 21 hrs

Facebook Comments Plugin



From: Bob Robinson

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed billboard rules
Date: Sunday, March 1, 2020 1:33:37 PM
CAUTION:

Hi NCDOT,

I am writing to oppose the proposed rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.

It is my firm belief that in matters regarding billboards, local governments should be able to
exert control.

For this reason, I urge you to support Alternative 2 described on p. 6 of the NCDOT Fiscal
Note to recognize local government ordinances. We must limit modifications that could be
made to existing billboards as part of modernization.

Thank you for your consideration.

Regards,

Bob Robinson
1000 Norwood Ave, Durham, NC 27707


mailto:robinsonbob40@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Bob Wallen (robertcwallen@bellsouth.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 11:21:55 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Bob Wallen

302 Jeb Stuart Dr
Wilmington, NC 28412
robertcwallen@bellsouth.net
(910) 392-1771

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Brandylyn Lemen (brandylyn.lemen@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:29:49 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Please protect NC's scenic views and the rights of local communities to restrict billboards.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Brandylyn Lemen

2 Twinleaf Pl

Durham, NC 27705
brandylyn.lemen@gmail.com
(919) 555-1212

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Brenda Carter (bitsy4@windstream.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:15:05 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Use highway signs to remind people not to litter, use headlights at dusk and when windshield wipers are on. Thank
you

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Brenda Carter

2172 Shore Rd

Rural Hall, NC 27045
bitsy4@windstream.net
(336) 969-9471

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Brent Hassell (hassell 2@msn.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 9:53:04 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Brent Hassell

880 Lakecrest Ave Apt 1A
High Point, NC 27265
hassell 2@msn.com

(336) 491-3102

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Brent

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed Billboard Rule Change
Date: Wednesday, March 4, 2020 9:56:38 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Here we go again. Caving to the billboard industry big money special interest instead of representing citizens.

I oppose the proposal to allow billboards to be converted to digital and raising the height to 50 feet.

I find digital billboards of any height to be a safety hazard because of distracted driving.

No change is called for — I prefer the status quo. If a change is truly needed (why?), I prefer alternative 2.
Represent citizens! Don’t cave to the billboard industry big money special interest!

Sent from this EyePhone thingy I capitulated to purchasing


mailto:brent@posmoroda.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Brian Driska

To: NCDOT Service Account - Rulemaking

Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Friday, February 28, 2020 11:11:09 AM

CAUTION:

Hello Hannah,

I am writing to state that I oppose the rule change that would override local ordinances
and allow billboards with a state permit to be converted to digital and raised to 50 feet
in height, even if such changes are not allowed by the applicable city or county
ordinance.

| do support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to
recognize local government ordinances and limit the changes that could be made to
an existing billboard as part of modernization.

Thank you for your consideration,

Brian Driska
1518 echo road, Durham

Sent from Gmail Mobile


mailto:driska@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Bronwyn Charlton

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards rule change
Date: Friday, February 28, 2020 10:57:08 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Hi Ms. Jernigan,

I am writing to say that I oppose overriding local ordinances to allow billboards with a state permit to be converted
to digital and raised to 50 feet in height, even if such changes are not allowed by the applicable city or county
ordinance.

I do support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part of modernization.

Regards,
Bronwyn Charlton


mailto:bronwyn.charlton@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Brooke Heaton

To: NCDOT Service Account - Rulemaking
Subject: [External] NCGS 136-131.2
Date: Wednesday, February 26, 2020 2:17:02 PM

CAUTION:

Dear Ms. Jernigan,

| am a resident of Asheville, NC and am writing to express my deep concern about current
proposed changes to rules governing billboards - NCGS 136-131.2. | strongly OPPOSE any rule
changes that would allow state permitted billboards to be converted to digital and raised to 50 feet
in height, even if such changes are not allowed by the applicable city or county ordinance.

| urge the NCDOT to adopt “Alternative 2” described on page 6 of the NCDOT Fiscal Note, which
would recognize local government ordinances and limit changes that could be made to an existing
billboard as part of modernization.

| thank you for your attention to this matter.

Kind regards,
Brooke Heaton
217 Brucemont Cir, Asheville, NC 28806


mailto:brookeheaton@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Brian Burwell (brianburwell@randomsongoftheday.org) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Saturday, February 29, 2020 5:12:07 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Brian Burwell

PO Box 52342

Durham, NC 27717
brianburwell@randomsongoftheday.org
(815) 450-9696

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Carla Shuford (cshuford2@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 8:40:45 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Carla Shuford

116 Pitch Pine Ln
Chapel Hill, NC 27514
cshuford2@gmail.com
(919) 942-3995

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Carol George (cgeo@bellsouth.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 8:06:49 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Carol George

4124 White Pine Dr
Raleigh, NC 27612
cgeo@bellsouth.net
(919) 782-6002

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Carol Williams (carolclawsonwilliams@earthlink.net) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 2:50:41 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Carol Williams

617 Kara Ct

Greenville, NC 27858
carolclawsonwilliams@earthlink.net
(252)917-4181

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Cashin Hunt (cashinhunt@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 8:38:44 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Cashin Hunt

2333 Rosewood Ave
Winston Salem, NC 27103
cashinhunt@gmail.com
(336) 354-8548

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Cathy Lacienski (cllaciS6@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Saturday, February 29, 2020 11:25:07 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Cathy Lacienski

9601 Providence Forest Ln
Charlotte, NC 28270
cllaci56@gmail.com

(704) 351-1917

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Cecil Fisher (cfishnc@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:10:55 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Cecil Fisher

1619 Fort Bragg Rd
Fayetteville, NC 28305
cfishnc@yahoo.com
(910) 868-9206

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

March 5, 2020

Hannah B. Jernigan, Rulemaking Program Manager
NC Department of Transportation

1 South Wilmington Street

Raleigh, NC 27601

(Delivered via email to rulemaking@ncdot.gov)

RE: Proposed rulemaking changes to outdoor advertising
Dear Ms. Jernigan,

The North Carolina Chapter of the American Planning Association is a trade association representing over 1,400 local
government planners and land use professionals who live and work in North Carolina. We are an organization that
promotes equitable, healthy, and prosperous communities across North Carolina through professional planning,
leadership, advocacy, and education.

We are deeply opposed to the NCDOT’s consideration of rule changes that would allow existing outdoor advertising
structures to be increased in height and converted to digital displays despite local regulations concerning these
structures. Outdoor advertising devices have clear impacts on public safety, aesthetics, and land values. For these
reasons, local governments adopt development regulations to help control these impacts.

As you know, planning and land use control is highly political and very location-specific. Local government leaders are
charged with representing the views of their constituencies, which can be highly varied and nuanced. State mandates
and preemption of local development control make it extraordinarily difficult for local government officials to execute
the will of those that voted them into office.

We have seen numerous proposed legislative changes from the outdoor advertising lobby of late — in fact, new
legislation seeking taller heights, greater illumination, increased ability to clear vegetation, and increased local
preemption has been proposed during every legislative session in recent memory. The bill proposed during the 2019
long session was ultimately vetoed by the Governor because of its potential impacts.

We understand that NCDOT is exploring how to implement its 2013 charge from the General Assembly regarding
outdoor advertising modernization, but we note that the bill’s sponsor was explicit in his explanations that the bill would
not result in taller structures and would not result in digital sign faces — yet, these exact issues are now being considered
by NCDOT in the rule making process. Further, we note that during the same 2013 legislative session the House voted
112 to 0 to prevent NCDOT from being considered an environmental agency with the authority to preempt local land use
regulation.

We understand and appreciate the NCDOT and the vital role it plays in keeping our state safe and prosperous. We urge
you to consider an alternative to the proposed peremptory rulemaking that instead recognizes local government
ordinances as we all work to ensure these structures are safe. We would like to pledge our support for a state-driven
comprehensive and inclusive process for consideration of changes to outdoor advertising requirements instead of an
industry-driven ad-hoc process.

Thank you for considering our professional concerns and we are at your disposal should you desire increased
information or any assistance from our organization.

Warmly,

Benpamen . Hocoell Trat<

Ben Howell, AICP, President, APA-NC Chad Meadows, AICP, APA-NC Legislative Chair



From: Cheryl Jednak (cjednak@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:11:56 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I find those billboards distracting when I?m driving, and therefore dangerous. I?m sure that?s the case for many
people.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Cheryl Jednak

209 Ginseng Ln
Hendersonville, NC 28791
cjednak@yahoo.com
(828) 692-7956

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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mailto:report.spam@nc.gov

From: Chip Crumpler

To: NCDOT Service Account - Rulemaking
Subject: [External] Comments Outdoor advertising
Date: Wednesday, February 26, 2020 9:05:52 AM
Attachments: image001.ipa

CAUTION:

Hello,

1.Tell NCDOT that you oppose the rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.

2.Tell NCDOT that you support “Alternative 2” described on page 6 of the NCDOT Fiscal Note
to recognize local government ordinances and limit the changes that could be made to an
existing billboard as part of modernization.
Simply put per Senate Bill112 the NCDOT lost authority as an environmental agency. As long as a
local governments sign regulations at least meet the state requirements, going over and beyond
those regulations should be left to the residents of those districts. How, when and where outdoor
advertising takes place should be a local choice and not forced upon the residents by a play upon the
NCDOT regulations.
Chip Crumpler

Assistant County Manager

Wayne County, North Carolina

224 East Walnut Street

P. O. Box 227

Goldsboro, North Carolina 27533-0227
Phone# 919-731-1415

Email chip.crumpler@waynegov.com


mailto:Chip.Crumpler@waynegov.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
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From: Robbins, Jamille A

To: Jernigan, Hannah

Cc: Landi, Helen E; Putnam, Lauren N

Subject: FW: [External] Please revise proposed digital billboard rule
Date: Thursday, March 5, 2020 7:46:11 AM

----- Original Message-----

From: Chrishelle Micolucci (chrismicolucci@yahoo.com) Sent You a Personal Message
<automail@knowwho.com>

Sent: Wednesday, March 4, 2020 4:40 PM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Chrishelle Micolucci

20811 Island Forest Dr
Cornelius, NC 28031
chrismicolucci@yahoo.com
(704) 896-3499

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.


mailto:jarobbins@ncdot.gov
mailto:hjernigan@ncdot.gov
mailto:hlandi@ncdot.gov
mailto:lnputnam1@ncdot.gov
mailto:report.spam@nc.gov

From: Christopher Nicchitta, Ph.D.

To: NCDOT Service Account - Rulemaking

Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Thursday, February 27, 2020 5:44:30 PM

CAUTION:

Ms. Jernigan,

| am writing to express my strong opposition to the proposed NCDOT rule
change that prevents local governments from setting community

standards for billboard height and lighting. communities have spoken clearly

and directly on this issue, to say that they do NOT WANT state governance of this important
local ordinance control. | DO SUPPORT “Alternative 2” described on page 6 of the NCDOT
Fiscal Note to recognize local government ordinances and limit the changes that could
be made to an existing billboard as part of modernization.

Sincerely,

Chris Nicchitta

Durham, NC 27705


mailto:christopher.nicchitta@duke.edu
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Chris Storm (ccstorm@pacbell.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:12:54 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
There are enough accidents on the freeways as it is.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Chris Storm

1008 Cadence Ln
Durham, NC 27703
ccestorm@pacbell.net
(984) 219-2158

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Christi Dillon (racegirl1971@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:39:17 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Christi Dillon

175 Forest Ridge Rd
Mooresville, NC 28117
racegirl1971@yahoo.com
(704) 230-1152

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Cindy Dunigan

To: NCDOT Service Account - Rulemaking
Subject: [External] billboards/NCGS 136-131.2
Date: Wednesday, March 4, 2020 7:31:06 AM
CAUTION:

Hi Hannah -

I'm writing to express my opposition to the rule changes that would override local ordinances
and allow billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.

| also support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

Thank you

Cindy Dunigan

129 Bump Along Rd, Wilmington, NC 28411
614-361-8400


mailto:weepingwilowe@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Cindy Parks

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed NCDOT rule change re. billboards
Date: Monday, March 2, 2020 3:44:58 PM

CAUTION:

To: Hannah B. Jernigan

Dear Ms. Jernigan:

This is to notify you of my opposition to the rule change that would override local ordinances
concerning billboard height and digitization. | support “Alternative 2” described on page 6 of the
NCDOT fiscal note to recognize local government ordinances and limit the changes that could be
made to an existing billboard as part of “modernization.” There are enough distracted drivers on our
roads today with all the screens inside their vehicles. We do not need to give drivers more
distractions! Digitization of signs is very distracting with changing messaging that the technology
allows. Increased height to 50-ft. is clutter beyond belief. Space filled with ambulance chasing
lawyers’ ads is not the image NC needs for its future.

Kindest regards,

Cindy Parks

1105 W. Main St. #301

Durham, NC 27701

919/880-3605

Sent from Mail for Windows 10


mailto:cindy.parks57@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
https://go.microsoft.com/fwlink/?LinkId=550986

From: Claudia Kaplan (kaplans@nc.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:48:42 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Claudia Kaplan
4911 Victoria Dr
Durham, NC 27713
kaplans@nc.rr.com
(919) 932-9635

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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mailto:report.spam@nc.gov

From: Connie Clark (clemysue2@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 1:47:39 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
North Carolina is blessed with beautiful scenery. Please don't trash it and cheapen it with more, bigger billboards!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Connie Clark

2830 4th Street PI NW
Hickory, NC 28601
clemysue2@aol.com
(828) 303-9348

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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February 17, 2020
Via email and mail

North Carolina Department of Transportation
c/o Helen Landi

NCDOT APA Coordinator

1501 Mail Service Center

Raleigh, NC 27699-1501

hlandi@necdot.gov

Re: Proposed DOT Rulemaking (2020) - Public Comment
To Whom It May Concern:

I am the General Counsel for and represent the North Carolina Outdoor
Advertising Association (hereinafter “NCOAA”). The NCOAA is the industry
association for outdoor advertising businesses in the State of North Carolina. Our
membership comprises more than 90% of outdoor advertising owners and operators
in this State. The purpose of this letter is to set out in writing several comments to
the North Carolina Department of Transportation (hereinafter “DOT”)’s proposed
rules, as described in the fiscal note, as being related to the “Regulatory Reform Act,
Specifically the Section on Outdoor Advertising (ODA) Modernization of outdoor
advertising devices” (House Bill 74)(hereinafter “2020 Proposed Rules”). Thank
you for this opportunity to comment.

Before I describe the troubling consequences of the 2020 Proposed Rules, it is
important to denote the purposes of HB 74 by examining its title. It is called: “AN
ACT TO IMPROVE AND STREAMLINE THE REGULATORY PROCESS IN
ORDER TO STIMULATE JOB CREATION, TO ELIMINATE UNNECESSARY
REGULATION, TO MAKE VARIOUS OTHER STATUTORY CHANGES, AND TO
AMEND CERTAIN ENVIRONMENTAL AND NATURAL RESOURCES LAWS.”
The purpose of this statute is to streamline agency rules, make them more business
friendly and to eliminate rules which are “obsolete, redundant, or otherwise not
needed.” (G.S. §150B-21.3A(a)(6)). We believe that included within the latter
category would be rules that are either without statutory authority or rules that
conflict with statutory authority.



North Carolina Department of Transportation
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Page 2

In a nutshell, the 2020 Proposed Rules accomplish the opposite effect of the
clear purpose behind HB 74. In several instances, they substantially add to the
regulatory processes applicable to outdoor advertising, negatively alter the financial
and operational burdens on the regulated industry, and dramatically increase the
costs to both the regulatees and the State if left to deal with the consequences of the
sweeping rule changes. Moreover, the 2020 Proposed Rules directly subvert the
goals of the modernization provisions of HB 74 and plainly conflict with those
statutory changes, as hereinafter explained.

We understand that DOT has given two reasons for the 2020 Proposed Rules:
(1) to “Comply with Session Law” dealing with modernization of outdoor advertising
devices (G.S. §136-131.2); and (2) The effect of G.S. §150B-21.3A and its
requirement for the agency to periodically review its rules and readopt “necessary
rules” no later than August 31, 2020.1

It is important to understand what the statutory change related to
modernization did and conversely what it did not.

G.S. §136-131.2 (HB 74, Sec. 8(b)) provides:
§ 136-131.2 Modernization of outdoor advertising devices.

No municipality, county, local or regional zoning authority, or other
political subdivision shall, without the payment of just compensation
as provided for in G.S. 136-131.1, regulate or prohibit the repair or
reconstruction of any outdoor advertising for which there is in effect a
valid permit issued by the Department of Transportation so long as the
square footage of its advertising surface area is not increased. As used
in this section, reconstruction includes the changing of an existing
multipole outdoor advertising structure to a new monopole structure.

The whole point of G.S. §136-131.2 was to preempt local governments in the
“repair or reconstruction” of existing DOT-permitted signs. It did not change DOT’s
role in any way. It was meant to streamline the process as indicated in the title of
HB 74; to eliminate one governmental player from the regulatory landscape. This
statute was not an invitation for the DOT to materially increase the regulatory
burdens placed on the industry, which, unfortunately, the 2020 Proposed Rules, if
adopted, would do. In fact, as currently constituted, the 2020 Proposed Rules
conflict with this preemptive goal by placing local governments squarely into the

1 As extended via a letter from the North Carolina Rules Review Commission dated April
19, 2019 per its authority in G.S. §150B-21.3A(d).

The Van Winkle Law Firm
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decision-making rubric when most of the billboards are to be repaired or
reconstructed.

As for second reason given for the 2020 Proposed Rules, rather than
eliminating rules as a result of the mandated goal to implement regulatory reform,
the DOT has instead added unnecessary rules — those that are “obsolete, redundant,
or otherwise not needed.”

According to DOT’s website, the 2020 Proposed Rules are deemed “necessary
without substantive changes” and recommended for re-adoption. Based on the
primary goal of regulatory reform in HB 74, a “substantive change” surely is one
which materially increases the regulatory burdens placed on the regulated industry.
In several instances, the 2020 Proposed Rules amend the current regulations in
substantive ways harmful to the outdoor advertising industry.

Here are our initial public comments2:

1. THE 2020 PROPOSED RULES CONFLICT WITH THE
MODERNIZATION STATUTE OR ARE OTHERWISE IN EXCESS OF
STATUTORY AUTHORITY.

Clearly, the objective of G.S. §136-131.2 as enacted by HB 74 was to preempt
local regulation in the field of repair or reconstruction of existing DOT-permitted
outdoor advertising signs. This statute follows the preemption holding established
by the North Carolina case of Lamar v. Stanley County, 186 N.C. App. 44 (N.C. Ct.
App. 2007), affirmed per curiam, 362 N.C. 670 (N.C. Supr. Ct. 2008), where it was
determined that local governments could not prohibit the relocation of DOT-
permitted signs within the same “sign location/site” as defined in the DOT rules.

The 2020 Proposed Rules conflict with HB 74 and particularly G.S. §136-
131.2 by:

a. Requiring a new DOT permit (19A NCAC 02E .0225(b)(2)) anytime an
existing billboard is “altered”. The act of altering billboards by
increasing height, converting to steel from wood, or reconstructing to a
monopole from multiple poles is not new. Like any structure, repairs
and improvements are occasionally done for a myriad of reasons,
including promoting attractiveness and insuring safety. Since the
regulation of billboards in the early 1970s, there has never been the

2 The NCOAA reserves the right to introduce additional comments as the 2020 Proposed
Rules proceed through the rule-making process.
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requirement to obtain a DOT permit and pay a fee every time the
components of an existing billboard are changed. This is so regardless
of whether a sign being altered conforms to DOT standards or local
standards.3 After four decades, the 2020 Proposed Rules change this.
Why now? Nothing in HB 74 or G.S. §136-131.2 suggests that the DOT
should add to the regulatory burden, especially where history shows
that a new “alteration” permit has never been necessary to meet the
public interest. The regulatory reform statutes are a signal to DOT to
streamline and reduce burdens, not add to them. G.S. §136-131.2
focuses on mitigating local control; there is no indication that the
General Assembly authorized a whole new permitting scheme from
DOT.

b. Sec. .0225(b)(2) of the 2020 Proposed Rules refers to an OA-1A form for
a new alteration permit. There is no rule implementing the
particulars of that form. What are the standards to apply in order to
receive permission to alter a sign? The 2020 Proposed Rules are
ambiguous. Section .0206 deals with the erection of a new billboard,
which states that a local permit is to be included as part of an OA-1
application for a State permit. That application requires a local zoning
permit to be attached, which effectively brings local decision makers
into play. It is not clear what DOT requires for the OA-1A form. If
local approval is required, then it would expressly conflict with G.S.
§136-131.2.

c. The North Carolina Outdoor Advertising Control Act, G.S. §136-126 et
seq. (hereinafter “OACA”), expressly authorizes DOT to require a
permit for the erection and subsequent maintenance of a sign.* See
G.S. §§136-130, 136-133. There is no statutory authority for a permit
anytime an existing sign is “altered”. The term “erect” in the OACA
means “to construct, build, raise, assemble . . . or in any other way
bring into being or establish.” G.S. §136-128(1). Altering a sign that is

3 Signs not conforming to DOT standards must abide by the 50% rule when repaired. See
19A NCAC .02E. .0225(f). The sign owner may request a “review” by DOT; however, even
this notification is not mandatory. No permit was ever required in that process.

4 Unlike modernization, the act of “maintenance” means “to hold or keep in an existing
state or condition.” Friends of Hatteras Island Nat. Historic Maritime Forest, 117 N.C. App.
556, 570, 452 S.E.2d 337, 346 (1995)(citing Black’s Law Dictionary 859 (5t ed. 1979)). The
OACA also authorizes the DOT to request a permit if a State-controlled route is added to an
area where an existing billboard is being maintained.
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already existing would not qualify under that definition. Moreover,
the term “alteration” is not defined. Would changing out one pole or
swapping out face panels be an “alteration” necessitating a new permit
and fee?

d. G.S. §150B-19(5) prohibits an agency from establishing a new fee
without statutory authority. There is no such authority for the new
alteration permit fee. See G.S. §136-133 (setting forth fees for the
initial permit and annual renewal).

e. In several instances, the 2020 Proposed Rules employ the term
“nonconforming” (19A NCAC 2E .0201(16)) in such as a way as to
effectively eliminate the repair or reconstruction of a billboard as
authorized by G.S. §136-131.2, whenever local rules prohibit same
even if the sign complies with DOT standards. See 19A NCAC .02E
.0210(8), .0225(b). “Nonconforming” signs, as defined, would include
those signs not meeting local standards. See G.S. 136-28(2a), (6). The
whole point of that section was to preempt local rules because most
billboards in this State have been rendered nonconforming to local
standards. To promote jobs and allow for signs to be modernized, the
General Assembly made the policy choice to allow those signs to be
repaired or upgraded despite local regulations. The 2020 Proposed
Rules, as constituted, deny outdoor advertisers the exercise of the
rights given by HB 74.

Over the years, NCOAA, by and through counsel, has communicated with
DOT regarding the consequences of rule-making that would eliminate the fruits of
G.S. §136-131.2 or that would add to the industry’s burden by implementing a new
permitting scheme for sign “alterations”, which is not needed. The proof is in the
history of never needing a permit for “alterations”. Why is one now needed?
Examples of communications are attached as Exhibits “1-5”.5 In light of these
communications going back to 2013 warning of the very problems exhibited by the
2020 Proposed Rules, why does DOT continue to stay the course?

As the above communications going back to 2013 show, we have heard the
argument from DOT that the State statute’s definitions of “nonconforming” and
“State law” create some impetus to reject the clear preemption point of G.S. §136-
131.2. It is important to understand that the term “nonconforming” in the OACA is
found only in two (2) places -- G.S. §136-131 dealing with DOT removal of signs and
§136-133.1(d) for compensation related to removing existing trees. This term is not
used in G.S. §136-131.2. or in any OACA provision addressing permitting. As we

5 The exhibits referenced in the Exhibit 5 letter are omitted due to redundancy.
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have stated in the letters and in meetings with the DOT, new terms can be easily
employed to implement modernization such as “signs not conforming to State
standards”. Meaning, billboards that don’t meet the federal floor in the Highway
Beautification Act and as set forth in the agreement between the State and the
federal government cannot be “modernized” or substantially altered (measured, in
part, by the historical 50% percent rule in Sec. .0225).

Over the years, we have also suggested a process for an addendum to the
historical DOT permit, not a new permit that brings into play conflicting standards
and exacts new fees.

2. THE 2020 PROPOSED RULES CHANGING THE DEFINITION
OF “SIGN LOCATION” WILL CAUSE SUBSTANTIAL FINANCIAL AND
OPERATIONAL BURDENS ON THE INDUSTRY AND SUBJECT THE
STATE BUDGET TO MATERIAL INCREASES IN PAYING OUT JUST
COMPENSATION FOR HIGHWAY PROJECT TAKINGS.

Since 2000 at least, the definition of “sign location/site” in the DOT rules
encompasses an area measured by the “closest 1/100th of a mile.” 19A NCAC
.02E.0200(27). At regular intervals, outdoor advertising signs are displaced as a
result of State highway projects. In the past, the above definition allowed billboards
to be moved on the same site without regard to local standards. This reality can be
seen in the facts of the above-mentioned Lamar v. Stanly County case.

The first step that an outdoor advertiser normally takes when faced with
forced removal as a result of a State highway project is to determine whether a sign
can be moved within the same “sign location/site” boundaries. If so, this eliminates
in most cases the need to worry about just compensation from the State. The
DOT’s Secretary of Transportation has acknowledged in the past DOT’s practice to
allow relocation on the same site when caused by a highway project. See Secretary
Opinion attached hereto as Exhibit “6”.

The 2020 Proposed Rules seek to substantially change the definition of “sign
location/site” to the exact GPS coordinates of the sign, thus eliminating any option
to avoid a drawn-out fight for just compensation. Meaning, now local rules can
prevent relocation on the same site. The State will be paying substantially more in
right of way acquisition as a result of the stringent sign rules enacted for the
aesthetic programs of local government. It is clear from the fiscal notes that neither
the DOT or the Office of State Budget and Management analyzed the fiscal impacts
on the regulatees and the State from this rule change. There is no explanation give
for the change, which is substantive, despite the characterization to the contrary.
In 2017, the North Carolina. Supreme Court in the case of DOT v. Adams Outdoor
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Advertising affirmed the right of owners of outdoor advertising signs to receive just
compensation from governmental takings. Just compensation is based on fair
market value. At times, depending on a myriad of factors such as location, fair
market value in the industry may mean hundreds of thousands of dollars for one
billboard. Eliminating the option to move the sign on the same site means the State
will have to pay a lot more.

Currently, and for decades, a sign could be moved on the same site without
the need for a new permit or the payment of new fees. Signs are sometimes moved
to accommodate a landowner’s development needs. Anytime a sign is reconstructed
it is technically moved - not put back into the same holes containing the concrete
footings. The 2020 Proposed Rules alter this without an explanation of the exigency
driving the change.

3. 19A NCAC 02E .0202 -AGREEMENT - APPEARS TO BE
OBSOLETE AND UNNCESSARY.

In Section .0202 of the 2020 Proposed Rules, the second sentence states that
in the event that federal regulations are more restrictive than DOT rules related to
outdoor advertising, the federal rules will be expressly incorporated by reference,
and presumably enforced. This provision is not authorized by the OACA and, more
specifically, G.S. §136-138, which expressly covers the subject matter of agreements
with the federal government without mention of federal regulations being
controlling. G.S. §150B-19(1) plainly directs the agency not to adopt a rule that
“implements or interprets a law unless that law or another law specifically
authorizes the agency to do so.” The federal-state agreement related to the control
of outdoor advertising sets the “floor” for regulations in this State. Nothing therein
suggests that the Federal Highway Administrator and/or the federal DOT can
change that agreement unilaterally and impose stricter standards.

4. 19 NCAC 02E .0204 - LOCAL ZONING AUTHORITIES -
APPEARS TO BE OBSOLETE AND UNNECESSARY.

HB 74 for outdoor advertising is codified, in part, in G.S. §136-131.2 and
provides that no municipality or county can “regulate or prohibit the repair or
reconstruction of any outdoor advertising from which there is in effect a valid
permit issued by the Department of Transportation.” Obviously, the term
“regulate” is very broad and would include any regulatory efforts by the local
governments to impose its set of standards on a billboard’s modernization.
Moreover, the only statutory limitation in the new law is that the “square footage of
the advertising surface” cannot be increased. The well-established rule of statutory
construction is that mentioning a specific exception implies the exclusion of others.
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Morrison v. Sears, Roebuck & Co., 319 N.C. 298, 303, 354 S.E.2d 495, 498-499
(1987)(espousing the doctrine of expressio unius est exclusion alterius); Granuville
Farms, Inc. v. County of Granuille, 170 N.C. App. 109, 114, 612 S.E.2d 156, 160
(2005). Notably, there are no additional exceptions in the statute addressing a
sign’s conformity to local standards or mentioning development restrictions related
to height, setback, etc.

The clear intent of HB 74 is to streamline the regulation of existing outdoor
advertising signs along the interstates and primary highways of this State.
Modernization efforts are not to be measured by or judged according to local
standards, except to the extent of increases in advertising square footage.

In addition to HB 74, G.S. §136-131.1 provides that a local government, in
the exercise of its regulatory authority, cannot cause the removal of outdoor
advertising for which there is in effect a DOT permit.

Section .0204 of the 2020 Proposed Rules states that DOT can delegate its
regulatory authority to local governments. There is nothing in the OACA that
suggests that local governments can be delegated through administrative action any
authority to administer that statutory framework and any regulations promulgated
pursuant thereto. The statute that the rule references as authority, G.S. §136-130,
expressly and exclusively delegates rule making authority to the DOT only.

G.S. §150B-19(1) prohibits the DOT from adopting a rule that “implements or
interprets a law unless that law or another law specifically authorizes the agency to
do so.” There is no statute that authorizes the DOT to insert local authority into
the process of permitting decisions which are assigned exclusively to the DOT in the
OACA. See County of Wake v. DENR, 155 N.C. App. 225, 249-250, 573 S.E.2d 572,
589 (2002)(in the absence of specific statute authorizing DENR to implement local
government duties for landfills, said agency could not incorporate such local
standard as part of its permitting).

5. 19 NCAC 02E .0206 APPLICATIONS REQUIRING A LOCAL
PERMIT APPEARS TO BE OBSELETE AND UNNECESSARY.

There is no statutory authority to require a local permit as a prerequisite to a
State permit, as Section .0206 calls for. As noted throughout this letter, the
proposed changes to “sign location/site” and to require an “alteration permit”. which
will then purportedly pull in local ordinances to many activities previously
preempted by State law, conflict with the OACA and causes substantial hardship to
the industry. :
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CONCLUSION

In summary, the outdoor advertising modernization section of HB 74 is not a
legitimate basis for the 2020 Proposed Rules and is certainly not an invitation to
make the sweeping changes that the DOT has proposed. The 2020 Proposed Rules
do not streamline the regulatory burdens.

Administrative agencies such as DOT only have regulatory authority that is
conferred by statute. In re: Appeal of Arcadia Dairy Farms, Inc., 289 N.C. 456, 464,
223 S.E.2d 323, 328 (1976). Our Supreme Court has stated:

Administrative rules and regulations, to be valid, must be within the
authority conferred upon the administrative agency. The power to
make regulations is not the power to legislate in the true sense, and
under the guise of regulation legislation may not be enacted. The
statute which is being administered may not be altered or added to by
the exercise of a power to make regulations thereunder.

States’ Rights Democratic Party v. North Carolina State Board of Elections, 229
N.C. 179, 187, 49 S.E.2d 379, 384 (1948). Clearly important to the matter at hand,
an agency “may not, but its rules or order, forbid the exercise of a right expressly
conferred by statute.” State of North Carolina ex. rel. Utilities Commission v.
Lumbee River Electric Membership Corp., 275 N.C. 250, 257, 166 S.E.2d 663, 668

(1969).
As highlighted above, the 2020 Proposed Rules in several instances:

1. Substantively change existing law;
2. Are not expressly authorized by federal or State law;
3. Conflict with state statutes;

4. Fail to reduce the burden on the industry who is tasked with complying
with the rules;

5. Are not clear and unambiguous: and

6. Are not reasonably necessary to implement or interpret an enactment of
the General Assembly or federal law.

By the 2020 Proposed Rules, the DOT effectively forbids the exercise of the
outdoor advertiser’s right to modernize its sign without regard to local standards.
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At the end of the day, each agency, including the DOT, is required to conduct
an “annual review of its rules to identify existing rules that are unnecessary,
unduly burdensome, or inconsistent with the principles” of regulatory reform as
espoused in HB 74 and G.S. §150B-19.1. We are hopeful that these comments will
spurn meaningful dialogue on outdoor advertising rules that satisfy the goals of HB
74 and other statutorily mandated regulatory reform principles.

Sincerely,

VAN WINKLE, BUCK, WALL,
STARNES AND DAVIS, P.A.

Craig D. Jesties

(Electronically Signed)
Craig Justus
CDd/ca
Enclosures
cc. Ebony Pittman, Esq.
TJ Bugbee, Executive Director, NCOAA
Jeanine Dodson, President, NCOAA

4818-0170-9492, v. 1
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Wiriter's E-mail: cjuslus@vwiawlirm.com

December 23, 2013
Via email and mail

Roy T. Grasse

NCDOT

1567 Mail Service Center
Raleigh, NC 27699-1567
rerasse@ncdot.gov

RE: Lamar Outdoor Advertising
Dear Roy:

Last week, I became aware of DOT's request that Lamar submit a new OA-1
form and pay $120 regarding Lamar’s plans to take advantage of House Bill 74 and
reconstruct its outdoor advertising sign recently permitted as US 070 018005 and
located at 1621 Hwy 70, Hickory, NC 28601 (“Hickory Sign”). A OA-1 form is, of
course, an application for an outdoor advertising permit. The $120 fee is the initial fee
for a sign permit. Because this is a sign conforming to DOT standards and Lamar had
previously secured a local building permit, a new permit should be easily issued.
However, we believe that this is not the correct procedure for several reasons and
consequently, we are concerned that this will set a bad precedent moving forward with
House Bill 74 reconstruction activities.

One, a new permit implies that permission is needed from DOT to perform the
reconstruction, which is false. As I indicated in my letter dated October 4, 2013 to you
and Jon Nance regarding HB 74, DOT rules do not require a new permit for the repair
or reconstruction of a DOT-permitted sign. New permits have only been triggered
when the “site location” (as defined in the rules) changes. After hearing about the
above OA-1 request for the Hickory Sign's reconstruction, I reached out to my clients in
the outdoor advertising industry and confirmed that DOT has never in the past
required a new permit to reconstruct a sign at the same location. You may think that
asking for permission is harmless. However, having to ask for permission suggests that
in some circumstances permission can be denied. As you know, local governments try
to insert themselves into the permitting process all the time. The OA-1 form
incorporates local government standards whenever an outdoor advertising company
seeks to establish a new sign at a site that falls within a city or county’s zoning
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boundaries. HB 74 specifically recognizes that local standards are irrelevant to the
repair and reconstruction of a DOT-permitted sign. Your request for a “new permit”
creates conflict where conflict is not necessary.

Two, HB 74 recognizes that the acts of “repair” and “reconstruction” involve an
existing sign already permitted by DOT. Section .0225 of the DOT rules also recognizes
that existing DOT-permitted signs may be repaired or reconstructed. There is no
mention of permits in that section, and as stated above, no permits have been required
for such actions. One can see the absence of permitting requirements for reconstruction
even more clearly upon reading Section .0210. This section, of course, deals with the
situation of what constitutes valid actions under an existing DOT permit. Stated
another way, what are the scenarios where a DOT permit may be revoked? Here are
some actions that may be taken without causing the revocation of a permit:

1. Moving a sign, even a nonconforming one on the same “site” (.0210(16)); and
2. Altering a conforming sign so long as it does not “fails to comply with the
provisions of the Outdoor Advertising Control act or the” DOT rules

(.0210(7)).

Looking at the above two subsections of .0210, it is plain that a conforming sign
such as the Hickory Sign may be moved within the same location without needing a
new permit. The Hickory Sign may also be altered in conformity with the DOT rules.
DOT Permit No. US 070018005 sets forth the maximum standards (following DOT
rules) of what is allowed at the site in question. For the Hickory Sign, its relocation
does not trigger a new permit. For the Hickory Sign, the DOT does not normally care
what type of support structure or materials is put on a sign conforming to DOT
standards. Because the existing sign has digital components, there should be no issue
regarding digital displays on the reconstructed sign. The existing DOT permit already
authorizes the reconstruction in question. If reconstruction of a sign conforming to DOT
standards was a cause for a new permit, then doing so without such authorization
would presumably trigger the revocation of the existing permit. That is not mentioned
as a specific excuse for revocation in Section .0210.

Although the amount of money may matter overtime, $120 is not what we are
concerned with at this stage. We are concerned with the request to “start over”, to
begin a new application process where local information is being requested (contrary to
HB 74) and where the possibility of delays and controversy looms. This should not be
the case, especially in light of the clear signals from the General Assembly regarding
regulatory reform.

Vo Minkle, Bueh, W Staines cod Davs, # A,
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Here, the Hickory Sign, a sign conforming to DOT standards, is intended to be
reconstructed in such a way as to continue to be conforming to DOT standards. By
letter dated December 16, 2013, my client notified the DOT of the reconstruction in
accordance with the process I outlined in my October 4, 2013 letter. Since then, my
clients have been told that the DOT is working on a new “conversion” form to
memorialize reconstruction activities under HB 74. This seemed to us to be more of an
addendum to the existing permit, rather than a totally new permit. [ am hoping that
the information we received last week is simply a reaction to the fact that such
“conversion” form is not yet ready. In any event, a new permit for an activity already
authorized by DOT rules should not be the answer in the interim.

Please re-visit this issue and contact me at your earliest convenience. In our
jurisprudence, having a DOT permit in hand for an existing sign is very important to
my clients. Reconstruction activities in conformity with DOT standards should not
trigger “starting over.”

Ilook forward to discussing the matter with you in the very near future.

Sincerely,
VAN WINKLE, BUCK, WALL,
STARNES AND DAVIS, P.A.
A 22—,
Craig Justus
cc:  Client - via email
Mason Thompson
Ebony Pittman, Esq.

DOMS:4615-8841-4359v1]4100-4100-0038]12/23/2013
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August 22, 2014
Via email and mail

Richard E. Greene, Jr.

NCDOT - Division of Highways
1536 Mail Service Center
Raleigh, NC 27659-1536

RE: House Bill 74 and Rule Making
Dear Mr. Greene:

As you know, I represent the North Carolina Outdcor Advertising Association
(“NCOAA"), which organization consists of a large proportion of the outdoor
advertising/billboard companies in this State. As you also know, the North Carolina
General Assembly passed House Bill 74, entited “AN ACT TO IMPROVE AND
STREAMLINE THE REGULATORY PROCESS IN ORDER TO STIMULATE JOB
CREATION, TO ELIMINATE UNNECESSARY REGULATION, TO MAKE VARIOUS
OTHER STATUTORY CHANGES, AND TO AMEND CERTAIN ENVIRONMENTAL
AND NATURAL RESOURCES LAWS.” (“HB 74"). For my client and its meémbers, HB
74 is an extremely important new law that, as the above title indicates, stimulates job
creation and eliminates unnecessary regulation in the field of outdoor advertising.

A key part of HB 74, which became effective August 23, 2013, was enacting a
new statute dealing with the “modernization” of outdoor advertising signs, which
provisions were codified in N.C. Gen. Stat, 136-131.2. It reads:

No municipality, county, local or regional zoning authority, or other
political subdivision shall, without the payment of just compensation as
provided for in GS. 136-131.1, regulate or prohibit the repair or
reconstruction of any outdoor advertising for which there is in effect a
valid permit issued by the Department of Transportation so long as the
square footage of ils advertising surface area is not increased. As used in
this section, reconstruction includes the changing of an existing multipole
outdoor advertising structure to a new monopole structure,
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In a nutshell, one of HB 74's ways of streamlining the regulatory process was to
- eliminate local government standards as an obstacle to repairing or reconstructing
DOT-permitted signs along interstates and federal aid primary highways.

Early on, we notified Jon Nance, your predecessor, of the clear implication of
reading HB 74 together with existing preemption case law, which was that local
government rules, regulations and/or policies are irrelevant to the maintenance, repair
and/or reconstruction of DOT-permitted outdoor advertising signs. A copy of my
October 4, 2013 letter to Jon Nance is attached hereto as Exhibit “A”.

As you should see, there should be no lecal control over DOT-permitted
Iocations. Unfortunately at a February 6, 2014 meeting in Raleigh with Jon Nance and
several Department officials and staff attorneys, it was reported to us that DOT was
going to keep in place its obsolete provisions that local regulatory standards can control
the repair and/or reconstruction of DOT-permitted locations. It was made known to
us at that time that this position was being pressed by the Governor, as Chief Executive
Officer. Governor McCrory is not a fan of the outdcor advertising industry.

On March 7, 2014, Paul Hickman and Cameron Henley, on behalf of the
NCOAA, met with Secretary Tata to discuss the rules process for thé modernization
piece of HB 74. Secretary Tata indicated that he clearly understood that DOT rules
would have to be changed to eliminate local control as a consequence of HB 74 and he
directed staff to make sure to properly handle the matter. As a follow up to that
meeting, Paul Hickman delivered an email to Secretary Tata with several attachments,
some of which contained our comments to proposed draft rules. A copy of this email
with the comments are attached as Exhibit “B”. Unfortunately, we are afraid that
Secretary Tata's opinion may have been later compromised.

I understand that proposed rules implementing HB 74 are to be filed any day. It
is important that DOT does not stay the course of ignoring clear legislative will by
keeping in place in its rules local regulatory control. We believe that such position is
clearly errorieous, is an effort to legislate policy and would lack substantial justification,
entitling my folks to attorney’s fees under N.C. Gen. Stat. 6-19.1 in the subsequent
litigation to contest such action.

We received this week from Don Smith proposed SVR rules purporting to
implement HB 74’s new ramp cut allowances. One thing we did agree on with Jon
Nance at-the February meeting in Raleigh was separating the SVR rules from the rules
dealing with modernization. We also supported the draft SVR rules then in place.
Unfortunately, we noticed that local control has in some places been inserted in the

TheVan winkte Law Flm
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most recent version contrary to our understanding. There should be no local control in
any of the rules. This must be immediately addressed.

If you have any questions, please do not hesitate to let us know. We would love
to have a meeting with you and others prior to filing the proposed rules. Thank you for
your time in reading this letter. If for any reason, you believe that something stated in
here is materially inaccurate, please let me know as soon as possible.

Sinca'elY,
VAN WINKLE, BUCK, WALL,
STARNES AND DAVIS, P.A.

Craig D. Justns
(Signed Electronically)
Craig D. Justus

CDJ/ca
cc: Client - via email
Roy T. Grasse - via email -

rgrasse@ncdot.gov
Don Smith - via email - donsmith@ncdot.gov
Scott Slusser - via mail - gslusser@ncdoj.gov

DMS:4B850-6860-7817v1]32763-32783-0007|8/21/2014
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Wriler's Extension: 2404
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Wiitar's E-mall; cjustus@vwiawfirm.com
QOctaber 4, 2013

Via email and federal express

Roy T. Grasse, Outdoor Advertising Jon G. Nance, Chief Engineer
Coordinator NC Department of Transportation
NC Departmient of Transportation Division of Highways

4809 Beryl Road 1536 Mail Service Center

Raleigh, NC 27606-1408 Raleigh, NC 27699-1536
rgrasse@ncdot.gov jnance@ncdot.gov

RE: House Bill 74
Dear Roy and Jon:

As you know, I represent the North Carolina Outdoor Advertising Association
(“NCOAA”), which organization consists of a large proportion of the outdoor
advertising/ billboard companies in this State. As you also know, the North Carolina
General Assembly recently passed House Bill 74, entitled “AN ACT TO IMPROVE
AND STREAMLINE THE REGULATORY PROCESS IN ORDER TO STIMULATE JOB
CREATION, TO ELIMINATE UNNECESSARY REGULATION, TO MAKE VARIOUS
OTHER STATUTORY CHANGES, AND TO AMEND CERTAIN ENVIRONMENTAL
AND NATURAL RESOURCES LAWS.” (“HB 74"). For my client and its members, HB
74 is an extremely important new law that, as the above title indicates, stimulates job
creation and eliminates unnecessary regulation in the field of outdoor advertising,

I am writing this letter to both of you due to the fact that, at times, your roles
overlap, especially in the area of selective vegetation removal by outdoor advertising
folks within the State right of way. A misstep in selective removal may affect an
outdoor advertising permit (as outlined in SB 183).

For your convenience in reading this letter, I have attached the two pages of HB
74 dealirg with outdoor advertising.

Regarding the addition of subsection (al) to G.5. 136-133.1, I understand that the
North Carolina Department of Transportation (“DOT") intends to go through rule-
making before any “ramp cuts” outside the previously defined cut zone will be
approved pursuant to this new provision. We are not clear why rule-making is
necessary. Even if so, it appears to be very minor adjustments of clarification,
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Unlike SB 183, the General Assembly did not direct the agency to prepare rules. As you
know after SB 183 became law, DOT went through an extensive process to create new
lemporary and then permanent rules, principally 19A NCAC 02E .0608-.0611 (“Current
SVR Rules”). I will address each, to wit:

.0608 of the Current SVR Rules does not require any changes. It refers to
GS. 136-133.1(c) for defining a “site plan”, which statutory section is clear
as to what is required even for the “ramp cuts”.

0609 does not require any changes. It refers to G.S. 136-133.2 that
mentions  “required documentation” without further explanation.
Because this term is not defined, it appears that any additional
clarification that you may need associated with the “ramp cuts”, could be
accomplished by internal paper work that does not rise to the level of rule-
making.

0610, arguably, may need to be tweaked. Subsection one refers to G.S.
136-133.1(b)'s definition of “selected vegetation” by reference to point A to
point D and from Point B to point E. I can see where new G.S. 136-
133.1(al) may be included here for clarification. Subsection eight refers to
the marking of the “proper permitted cutting distances according to G.S.
136-133.1(a)(1)-(6).” Again, I see the possibility for clarification by adding
the new ramp cut substitution. I don’t see the necessity of changing any
other subsections of this rule. Significantly, subsection ten is already
written to account for the three compensatory options when “existing
trees are requested to be removed” without regard to where.

.0611 does not require any changes,

It appears that Section 2 of Executive Order No. 23 may solve the “marking” of
the cut zone points that | indicated above for .0610. In any event, if the DOT feels that
rule making is needed, then we will work with you to make it happen in a productive
and expeditious manner. The OAH rule-making statutes only mandate a minimum of
one (1) public hearing. DOT held several hearings for the extensive re-write associated
with SB 183. The minor tweaking that we see should not trigger more than one
hearing.! In any event, there is no reason why these minor revisions could not be in

! HB 74's provision about “ramp cuts” was merely a clarification of DOT authority that already
existed in former G.S. 136-93. It also trumpets the “right to be clearly viewed.” There is no
need for material, substantive changes to the current rules. The issues raised in Executive Order
No. 23 are already covered by either existing rules (.0610(10) handles the last sentence of Section
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effect by January 1, 2014. As I will stress throughout this letter, if rule changes are being
made, it is only reasonable, as before with SB 183, that the affected industry be privy to
the thought process early on, rather than as a fait accompli and only after the rules are
submitted to OAH. A public agency and the affected industry should be working
partners in the process. [ believe the recent changes to the statutes emphasize the
importance of understanding a rule’s fiscal impact and other effect on an industry up
front and there is no better resource for such knowledge than the industry itsels.

As for the modernization provisions in HB 74 with new G.S. 136-131.2, there is
no requirement for rule changes in order to implement these statutory rights. This
statute generally codifics the law cstablished by the North Carolina Supreme Court’s
ruling in Lamar v. Stanly County, 2008 N.C. LEXIS 987 (N.C., Dec. 12, 2008) that local
governments are preempted from using their regulations to prevent the maintenance
and/or repairs of billboards permitted by the DOT. G.S. 136-1312 expands this
principle to also apply to “reconstruction” activities, including, but not limited to, the
changing of a multi-pole structure to a monopole2 As you undoubtedly know, it is
clear jurisprudence in our State that an agency “may not, but its rules or order, forbid
the exercise of a right expressly conferred by statute.” State of North Carolina ex. rel.
Utilities Comm. v. Lumbee River Electric Membership Corp., 275 N.C. 250, 257, 166 S.E.2d
663, 668 (1969). Stated another way, “a statute which is being administered may not be
altered or added to by the exercise of a power to make regulations thereunder.” States’
Rights Democratic Party v. North Carolina State Bd. of Elections, 229 N.C. 179, 187, 49 S.E.2d
379, 398 (1948). Moreover, an agency cannot create a “liability” or "duty” where the
statutory law creates none. Motzinger v, Perryman, 218 N.C. 15, 20-21, 9 S.E.2d 511, 514-
515 (1940); Kinston Tobacco Bd. of Trade, Inc. v. Liggett & Myers Tobacco Co., 235 N.C. 737,
741, 71S.E.2d 21, 24 (1952).

HB 74 is a clear statement that local government rules, regulations and/or
policies are irrelevant to the administration of law related to outdoor advertising signs
once permitted by DOT. The role that local governments play for a DOT-permitted
billboard is now no different than a private citizen. Meaning, a local government may
now only oppose changes to a DOT-permitted outdoor advertising use via repairs or
reconstruction in two ways: (1) Appealing a DOT ruling but only to the extent they can

2 referencing “existing trees”; 0609(b)(4) referenced in Section 3 is not specific to location) or by
statute (Section 4's reference to local comments is covered by G.S. 136-93(d)). Section 1 of the
Executive Order is not authorized by statute. Neither the new subsection (al) nor SB 183 limits
cutting tc “one-time”. Obviously, any permissible cut area is subject to continual vegetation
removal over time as part of maintenance of the initial cut.

*1 believe that it could be reasonably argued that it merely clarified the allowances in G.S. 136-
133.1 thal already stated that a local government could not use their regulations to cause the
removal of a DOT-permitted sign.
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establish standing; or (2) Giving comment. Obviously, unlike private actors, a third
way would be for the local government to condemn the outdoor advertising business
and pay just compensalion.

[ state the above to emphasize that, as a result of HB 74 especially, DOT in
administering its rules should not be placing any type of significance to the policies,
positions, rules or regulations of a county or city who might be opposed to something
my clients are doing related to a DOT-permitted sign. This fact should be well-received
by DOT since it greatly simplifies your folks’ work-life by mitigating against Roy, a
District Engineer or some DOT-contractor having to wade through pages of local laws.

DOT rules do not require a new permit for the repair or reconstruction of a DOT-
permitted billboard. New permits have only been requested if the “site location” as
defined in the rules changes. | understand that DOT requests notice of updates to a
sign such as changing from wooden poles to a steel monopole in order to simply track
the current condition of the structure.

[ have been told on numerous occasions by various DOT officials that the terms
“nonconforming” and “conforming” in the DOT rules are interpreted to mean
conformity when viewed in relation to the standards as to size, height, spacing and
location set by DOT, not by any local government. New G.S. 136-131.2 supports this
approach. However, clarification in the rules may be warranted, especially in the areas
where the terms “nonconforming” and “conforming” are referenced. But I want to
emphasis that a rule, whether existing or proposed, cannot defeat the “exercise of a
right” provided by statute. Meaning, the statute trumps any conflicting rules and
requires nothing further to be self-executing. In this case, repair and reconstruction
rights in G.5. 136-131.2 are not dependent on any DOT rule revisions.

Based on the above, we feel the proper approach in the instance of any repair or
reconstruction of a DOT-permitted sign on the same “site location” is to notify the
Qutdoor Advertising Coordinator in writing of any “updates” to changes to a DOT-
permitted billboard only if they are material (i.e. going from wood to steel, multi-pole to
monopole). As Roy has recently acknowledged, no notice is warranted anytime a sign
that is deemed “conforming” to DOT standards is repaired.

Of course, we will remain cooperative if a local government reasonably requests
a building permit for the limited purpose of inspecting the condition of any footing
changes; provided, however, it is clear that this is not intended to open the door to the
local officials to “regulate” or “prohibit” the repair and/reconstruction as stated in G.S.
136-133.2. Local rules conflicting with DOT standards such as height are of no effect.
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GS. 136-133.2's only caveat is not increasing the “square footage of [a sign's]
advertising surface area.”

Please understand that my client, and to my knowledge, many of its members
acknowledge that repairs and/ or reconstruction may be materially limited or restricted
if the status of the sign is “nonconforming to DOT standards as to size, height, spacing
and location”. The approach that we advocate regarding written notice to the Outdoor
Advertising Coordinator is for signs “conforming to DOT standards as to size, height,
spacing and location.” We understand that some changes to signs “nonconforming to
DOT standards as to size, height, spacing and location” may require specific written
authorization from DOT. Of course, if a sign is considered “nonconforming to DOT
standards”, for example due to "double-stacking” or “spacing”, and those issues are
cured as part of reconstruction, then such activity should not be opposed by DOT.

My client and its members are- obviously excited about the epportunities to
“modernize” its existing signs from both a standpoint of economics and aesthetics. We
believe that HB 74 truly advances regulatory reform. If the DOT believes that rule
changes at any time are warranted, especially those that might relate in any way to HB
74, please advise immediately and, as mentioned above for the “ramp cuts”, please
include us in the process early on.

Thank you for your time in reading this letter. If for any reason; you believe that
something stated in here is materially inaccurate, please let me know as soon as
possible. We want to make the transition from HB 74 as smooth as. possible for DOT
and our industry. :

Ilook forward to continuing our working relationship with you both.

Sincerely,
VAN WINKLE, BUCK, WALL,
STARNES AND DAVIS, P.A.

Craig D. Justus

CDJ
Enclosure

cc: Client - via email
Elizabeth Strickland, Esq. - via email
Phyllis Tranchese, Esy. - via email
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recognized by a college or universitv and those that are not."
SECTION 6.(c) Part 3 of Article | of Chapter 116 of the General Statutes is amended by
adding a new section to read:

“§ 116-40.11. Discis linary proceedings; right to counsel for students and organizations.

(a) Anv_student enrolled at a constituent instilution who_is accused of a violation of the
disciplinary or conduct rules of the constituent institution shall have the risht to be represented. at the
student's expense, by a licensed attorney or nonattorney advocate who may fullv participate during any
disciplinary procedure or other procedure adopted and used bv the constituent institution regarding the
alleged violation. However. a student shall not have the right to be represented by a licensed attorney or
nonatiomev advocate in either of the following circumstances; '

(1) Ifthe constituent institution has implemented a “Student Honor Court” which is fully
staffed by students to address such violations.
(2)  Forany allegation of "academic dishonestv" as defined bv the constituent institution.

(b)  Anv student oranization officiallv recognized bv a constituent institution that is accused of
a violation of the disciplinary or conduct rules of the constituent institution shall have the right to be
represented. at the organization's expense. by a licensed attornev or nonattomey advocate who may fully
participate during anv disciplinary procedure or other procedure adopted and used by the constituent
institution reparding the alleged violation. However. a student organization shall not have the right to be
represented by a licensed attorney or nonattomney advocate if the constituent institution has implemented
a "Student Honor Court” which is fullv staffed by students to address such violations.

()  Nothing in this section shall be construed to create a right to be represented at a disciplina
proceeding at public expense.” '

SECTION 6.(d) Each constituent institution shall track the number and type of disciplinary
proceedings impacted by this section, as well as the number of cases in which a student or student
organization is represented by an attorney or nonattorney advocate. The constituent institutions shall
report their findings to the Board of Governors of The University of North Carolina, and the Board of
Governors shall submita combined report to the Joint Legislative Education Oversight Committee and
the House and Senate Education Appropriations Subcomnmittees by May 1, 2014,

SECTION 6.(e) Subsection (c) of this section is effective when it becomes law and applies
to all allegations of violations beginning on or after that date,

AMEND PRIVATE CLUB DEFINITION
SECTION 7. G.S. 130A-~247 reads as rewritten:
"§ 130A-247, Definitions.
The following definitions shall apply throughout this Part:

(2) "Private club” means an organization that (i) maintains selective members, is
operated by the membership, does not provide food or lodging for pay to anyone who
is not a member or a member's guest, and is. either incorporated as a nonprofit
corporation in accordance with Chapter 55A of the General Statutes or is exempt
from federal income tax under the Internal Revenue Code as defined in
6:5385-1362-G.S. 105~-130.2(1) or (ii) meets the definition of a private club sel
forth in G.S. 18B-1000(3). ‘

1L
.

OUTDOOR ADVERTISING AMENDMENTS .
SECTION 8.(a) G.S. 136-133.1 reads as rewritten:
"§ 136-133.1. Outdoor advertising vegetation cutting or removal.

(al) Notwithstanding anv law to the contrarv. in order tc promote the outdoor adveniser's right to
be clearly viewed as set forth in G.S. 136~127, the Department of Transportation. at the request of a
selective vegetation removal permities. may approve blans lor the cutting. thinmng. pruning. or removal
of vegetation outside of the cut or removal zone defined in subsection (a) of this section along
acceleration or deceleration ramps so long as the view to the outdoor advenising sign will be improved
and the total ageresate area of cutting or removal does not exceed the maximum allowed in subsection
(a) of this section,

http://www.ncleg.net/Sessions/2013/Bills/House/HTML/H74v3.himl 10/4/2013
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() Tree branches within a highway right—of-way that encroach into the zone created by points
A, €and-BB, D, and E may be cut or pruned. Except as provided in subsection (g) of this sec{ign. no
person, firm, or entity sha}l cut, trim, prune, or remove or otherwise cause to be cut, trimmed, pruned, or
removed vegetation that is in front of, or adjacent to, outdoor advertising and within the limits of the
highway right-of-way for the purpose of enhancing the visibility of outdoor advertising unless

?ggnilt;%d 4to do so by the Department in accordance with this section, G.S. 136-93(b), 136-133.2, and
36-133.4. )

_ SECTION 8.(b) Article 11 of Chapter 136 of the General Statutes is amended by adding a
new section to read: ’
“§ 136-131.2. Modernization of outdoor advertising devices.

) . COL authority. or other political subdivision shall,
without the payment of just compensation as provided for in G.S. 136-131.1, regulate or prohibit the
repair or reconstruction of anv outdoor advertising for which there is in effect a valid permit issued by
the Department of Transportation so long as the square footage of its advertising surface area is not

increase.d. As used in this section, reconstruction includes the changing of an existing multipole outdoor
advertising structure to a new monopole structure.”

DISPOSITION OF DMH/DD/SAS RECORDS

SECTION 9. The Division of Mental Health, Developmental Disabilities, and Substance
Abuse Services shall amend its Records Retention and Disposition Schedule Manual to provide that if a
Medicaid service has been eliminated by the State, the provider must retain records for three years after
the last date of the service, unless a longer period is required by federal law. At the termination of that
time. period, records may be destroyed or transferred to a State agency or contractor identified by the
Department of Health and Human Services.

STUDY OCCUPATIONAL LICENSING BOARD AGENCY

SECTION 10.(a) The Joint Legislative Program Evaluation Oversight Committee shall
include in the 20132014 Work Plan for the Pro Evaluation Division of the General Assembly a
study to evaluate the structure, organization, and operation of the various independent cccupational
licensing boards. For purposes of this act, the term "occupational licensing board" has the same meaning
as cclleﬁned in G.S.93B~1. The Program Evaluation Division shall include the following within this
study:

0)) Consideration of the feasibility of establishing a single State agency to oversee the
administration of all or some of the occupational licensing boards.

(3] Whether greater efficiency and cost-effectiveness can be realized by combining the
administrative functions of the boards while allowing the boards to continue
performing the regulatory functivns.

(3) Whether the tota] number of boards should be reduced by combining and/or
eliminating some boards.

SECTION 10.(b) The Program Evaluation Division shall submit its findings and
recommendations from Section 10(a) of this act to the Joint Legislative Program Evaluation Oversight
Committee and the Joint Legislative Administrative Procedure Oversight Committee at 4 date to be
determined by the Joint Legislative Program Evaluation Oversight Committee.

PROHIBIT TRANSPORTATION IMPACT MITIGATION ORDINANCES

SECTION 10.1.(a) Article 8 of Chapter 160A of the General Statutes is amended by adding
a new section to read as follows:
"8 160A-204. Transportation impact mitigation ordinances prohibited.

No citv mav enact or enforce an ordinance. rule. or regulation that i geguires an employer to assume
financial. legal. or other responsibilitv for the mitigation of the impact of his or her emplovees' commute
or transportalion to or from the emplover's workplace. which mav result in the emplover being subject 1o

a fine. fee. or other monetarv. legal. or negative consequences."”
SECTION 10.1.(b) Article 6 of Chapter 153A of the General Statutes is amended by adding

a new section to read as follows:
."§ 153A-145.1. Transportation impact mitigation ordinances prohibited.

No_county_mav_enact or enforce an ordinance. rule. or reaulation that requires an emplover (o

hutp:/Avwiv.ncleg.net/Sessions/20 1 3/Bills/House/HTML/H74v5 himl 107472013
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From: Paul Hickman <Paul.Hickman@fairwayoutdoor.com>
Sent: Thursday, August 21, 2014 3:40 PM
To: Craig Justus
Subject: FW: HB 74 Rules Interpretation for Outdoor Advertising - Email 1 of 4
Attachments: 19a ncac 02e 0206.3.14.14 (with ncoaa comments).doc; 19a ncac 02e 0226.3.14.14 (with

ncoaa comments).doc; 19a ncac 02e 0201.3.14.14 (with NCOAA comments).doc; 192 ncac
02e 0204.3.12.14 (with ncoaa comments).doc; 19a ncac 02e 0207.3.12.14 (with ncoaa
comments).doc; 19a ncac 02e 0225.3.12.14 (with ncoaa comments0.doc; 19a ncac 02e
0224.3.12.14 (with ncoaa comments).doc; 19a ncac 02e 0210.3.12.14 (with ncoaa
comments).doc; 19a ncac 02e 0203.3.12.14 (with ncoaa comments).doc; 18A NCAC 02E
0204 (3).pdF, 19A NCAC 02E 0225 (3).pdf, NcdotOdaEmployeeFlowChart31414.docx

Paul Hickman | General Manager | 919.755.1900 | FAIRWAY

From: Paul Hickman

Sent: Friday, March 14, 2014 12:33 PM

To: 'ajtata@ncdot.gov'; ‘srblake@ncdot.gov'; ‘mholder@ncdot.gov’; 'ambelli@ncdot.gov'; ‘vstanley@ncdot.gov'
Cc: Cameron Henley ; Craig Justiss '
Subject: HB 74 Rules Interpretation for OQutdoor Advertising - Email 1 of 4

Secretary Tata, Ms. Blake & Mr, Holder,

Cameron Henley & | want to thank you again for meeting with us last Friday to discuss the outdoor advertising {ODA)
rules process for the modernization piece of HB 74. We will be sending four emails today to provide all the information
we discussed. We thought it would be more efficient if we went ahead and did a revision to the rules that would be fair
and workable for the department & the Industry that HB 74 applies too since this law was signed almost seven months
ago.

This email contains 12 attachments, the first 9 attachments are the revised set of rules done by the NC Outdoor
Advertising Association (NCOAA) General Council Craig Justus and would allow this process to move forward and be
completed in a timely manner. The 10" & 11™ attachment show the differences between fanuary and February DOT
drafts, Please note that the highlighted words are words that were taken out in January but put back in, in February, and
the orange text is text that was added in February. The last attachment is an employee flow chart of NCDOT employees
that the ODA industry works or meets with, we have highlighted in yellow those primary employees we communicate
with, ‘

The second emall will be the January 6% set of rules for modernization, the third emall will be the February 6" set of
rules for modernization and the final emall will be the selective vegetation removal {SVR) set of rules for HB 74 as well as
my letter of response to Jon Nance & Don Smith this past Monday that will hopefully allow us to move this part of the
rules covering SVR forward as well.

We thank you for reviewing the interpretation of HB 74 and after you have had a chance to review these emails and

discuss internally the NCOAA would like to have an opportunity to meet with you again Secretary to follow up on our
first meeting and discussion. Please advise us at your earliest convenience when we could meet again.

Paul Hickman | General Manager | 919.755.1900 | FAIRWAY
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§9A NCAC 02E .0201 is proposed for amendment a5 follows:

SECTION 0200 - OUTDOOR ADVERTISING

19A NCACO0IE 0201  DEFINITIONS FOR OUTDOOR ADVERTISING REGULATION GONTROL
In addition to the definitions se1 forth in G.S. 136-128, the following definttions shall apply for purposes of cutdoor
advertising control:

m

)

(8]

@

(5

Abandonced Sign: A sign that is not being mainioined as required by the rules in this Section. The

ohsence of o valid lease is one indication of an sbandoned sign. An outdcoradvertising sign structure

shall be considered to be abandoned if for a period of 12 months the sign has been withowt a message,

comalns obsolete advertising matter, or is significamly damaged or dilapidated.

Automatic Changeable Facing Sign: A sign, disploy, or device which changesthe messag= or copy on

thesign fecing automatically, electranicaliy-by-movement-orrotetionofpanels-orslate:

Blenk Sign: A sign structive on which all faces contain no message, or which containg only a

telephone number advertising its availabilily.

Comprehensive Zoning: Zoning by local zoning suthoritics of each parcel of land under the

jurisdiction of the local 20ning authority placed ins zoning classificatinn pursiant ta 2 campwehensive

plan, or reserved for future classification.

(a) A comprehensive plan means a development plan which guides decistons by thelocal zoning

suthorily relating to zoning end the growth and development of the area.

®) Even il comprehensively enacted, the following criteria shall determine whether such zoning
" is enscied primarily to permit outdoor sdvertising:

(0] 1fihe zoning woald constitte spot zoning, which means thal it is designed primany
for the purpose of permitting ostdoor advenising signs and in en area which woull
no! normally permil outdoor advertising. Zoning shall not be considered “primarly
for the public of permitting cutdoor adventising signs™ If the 2oniag would
mese than onc principal commercial or industrisl use, nther than outdudr
sdventising. and the size o 1he land beiny zoned can pcticatly suppors any onedf
the commercial ar industrial uscs; or. Fozoningelassificationprovides fortimi
vommereinlor-industristactivity-enlv-incidentai-o-otherprinnp-land-uses

(i) The commercial or industrial activitics are permitted only by varisnoe or special

Sign Conforming v NCDOT StandardsSign: A sign legally evocted ina zoned or unzoned co
or industria) area which meets all eurrent fepel requirements promulpated and enfurced by (B

1¢:mrmuu
codificd in G5, 13

1]: These changes aro corsistent with SB 183 and
5-133.56c)

)
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(18)
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Desaniment in terms of commercial of Industrial area, size, height, lighting or spacing for erccting 3
new sign at that site, Local rules or stindards sre not applicuble to determining whether o spn s
coaforming for purposes ol this Section.
Coatrolled Access Highway: A highway on which entrance and exit accesses are permitted only 3t
desigrated poinis.
Depanimentor NCDOT: {he Nonth Carolitie Depormnent of Transperiation, snagency of thie Stteof
Nusth Carolina.
Regulated Contsolled Route: Any Interstste or federsioaid primory highway os it existed an June 0,
1991, and any highway which is or becontes 8 pan of the National Highway System (NHS).
Beairoyed Sign: A sign no longer in existence due to factors other than vandslism or other criminal or
torious acts. An example of o destroyed sign includes a sign which has been blown dowr by the wind
and sustains damage in excess of 50 percent as determined by the criteria in 19A NCAC C2E .0225(R.
Dilapidated Sign: A sign which is shobby, seglected, or in disrepair, or which fails to be in the same
form as originally censtructed, or which feils to perform its intended functivnof conveying a message.
Charzcieristics of'a dilapidated sign inctude, butare not limited to, structurn) suppont failure, asign
no! supported a5 originally constructed, panels or borders missing or flling off, intended messeges
carnot be interpreted by the matoring public, or a sign which is bincked by overgroun vegetstion.
outside the kighway right of woy.
Directional Sign: A sign which contains directiona) Information about public places owned or
operaied by federal, state, or locat governments or their agencies: publicly or privately vwned natura)
phenomeéna, historic, cultural, sciemilte, educational, and religicus sites; and aress o nvum) scenic
beauty or naturally suited for outdoor recreation, deemed to be in the interest of the troveling public.
Directional ond other official signs and notices inclicde, but are not limited to, public uility signs,
service club and religous notices, or public senvice signs.
(@ Public Service Sign: A sign located on 8 schiool bus stop shelter which mewis all the
following requirements:

() identifies the donor, sponsor or contributor of said shelter;

(i) is locuted on o school bus shelter which is suthorized or approved by city, county,
orstaie law, serulation, or ordinance, and ot pleces spproved by the city, county, or
staie agency controlling the highwoy involved:

(it)  conuins only safety slogans or messages which shall occupy not tess than 60
percent of the area of ihe £gn;

(iv)  does not exceed 32 square fect in drca; and

) contnins nol mote than one sigo facing in any one direction.

(0] Public Uitity Sign: A waming sign, infonmational sign, notice or other marker customarily
erccted and maintained by publicly or privately owned wiilities, which are casential to their
operations.

Commentod [A2]: These are the “eatgories™ of developrment
!M@Mbm
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(154)
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(c) Service Club and Religious Notices: Any sign or notice autharized by taw which relates to
meetings of nonprofit service clubs, charitable associstions, or refigious servises. These
signs shall not exceed eight square fect in srea.

Discontinued Sign: A sign no tanger in existence. A discontinued sign includes 2 sign ol which o

pan of a sign face, ot including border of tring, is missing more than 180 days. In some cases, asii

may be both discontinued and dilapidated.

Eully Controlled Access Highuny Freeway: A divided enesial highway for through traffic with l‘ull

control of seeess.

Highway: A highway that is designated os & part of the intcrstate or foderal-aid pﬁm+
highway sysiem as of Jure 1, 199), or any highway which is or becomes a part of the
National Highway System. A highway sholl bea pant of the National Highway Systemon the
date the location of (e highwoy has been opproved finally by the appropriate federal
suthorities.

Lease: Anagreement, in writing, by which possession or use of land or interests therein is
glven for a specified purpose and period of time, and which is a valid contract ander North
Carolina lows,

Main Tmveled Way or Tmveled Wayz Pan nfa hijghuny an which through maffic is grrici,
exclusive of paved shoulders. [n the case of o divided highway, the iraveled way of cach of
the separated roadways for traffic in opposite direstions is a troveled way. ltdoesaot include
froniage roods, lﬁming roadways, or parking ercas,

Sign Not Conforming to NCOOT Standandshencenformiog-Sign: A sign which was lawfu
erected but which does not comply with all icgo! reyuirements promulgated and enforeed
the Department with-the-provislons-ofSiate-dow-or rules and passed at a later date or whi
lnter fails locomp!ywuh Cuidaor Advcnm’n;, Control Act or NCOOT Statedawor rules d

mmmmmm ofthe ou:doond\tniﬁng mles.mreonlhming
signs slso include those signs which have become nonconforming pursusnt to 19A NCAC
02E .1002(d) on scenic byways which wene pant of the interstate or federal-aid primary
highway system as of Junc 1, 1991, or which are or become a part of the Notiona) Highway
System. Luca! rules ur standards me m applicable to determining whether ¢ sign is n
cunfomming for purposes of this Section.

Official Sign/Notice: A sign or notice erected and maintained by public officers or pub
spencies within their tervitorial or zasing jurisdictions and pursuant toand ineccordance with

; Commentod [M].mmmumwmu ]
| scbsmtive posts of the tigs face, J

{ Commented [AS]: This &s comisim wity HB 14,
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federal, state, or Iocz] Inw for the purpase of cantying out 2n efficial duty or responsibility.
Official signs snd notices include, but are not limited to, historical markers suthorized by
state law and erected by state or loca] govemment 3gencics o7 nonprofit historical societics.
On-premise/On-propenty Sign: A sign which advenises the sale o1 lease of praperty upon
which it is located or which advertises an sctivity conducted or product for sale on the
property upon which il is locsted. An on-premise sign may ao} be convenied 10 8 permiited
outdoor advertising sign unless it meels oll rules in effect a1 the time of the conversion
request. An on-premise sign must be located on propeny contiguous to the projeny on
which the sctivily is located, Tracts aot considered 1o be contiyuous inclutle. but are not
limsited to:

(a) Trocts of land separsied by o federal, state, city, or public sccess maimsined road:
(1)) Traets of tand not under common ownership; or

(e Tracts of lard held in different estates or interests.

Parklond: Any publicly owned tard which is desigrated ar used asa public park. recreation
area, wildlife or watcrfow! refuge o1 historic site.

Penmit Holder: A permit holder shal: be the sign owner, and for pusposes of the rules in this
Section the terms and definitions shall be inteschangeable. unless the Depantment of
Transpestation, through the appropriate district office, has been notified in wrning that the
pamil holder is o person qr eatity oiker than the acuual owner of the sign. 1o this case, the
actus) sign ownes's name, mailing address, snd telophone numiber must be declored.
Salvageable Sign Componenis: Components of the eriginal sign structure prior to the
damage that can be sepaired or replaced on site by the use of labor only. 1Mony materiols,
other than nuts, bolts, nails or simflar kardware, are required tn order to repair a componest,
the component is not considered to be smivoyeable.

Scenic Area: Any area of particulai beauty or historical significance as detenmined by the
federa), state, or loca) official having jurisdiction thereof, and includes interests in fand which
have been sequired for the resturafion, preservation and enhancement of beauty.

Scenlc Byway: A scenic highway or scenic byway designated by Uic Board of Transportation,
regardless of whether the route so designated was pen of the interstate or federal-gid primary
highway system as of Junc 1, 199!, or any highway which is or becomes o pan of the
National Highway System,

Sign: Any vutdoor sign, sign structure, display, tight, device, fgure, paiming, drwing,
message, plecard, paster, bitthoard, or other abject wiich is desigred, Intended, or used to
udvertise or inform. A sign includes eny of the parts or materizl of the struciure, such as
beams, poles, posts, and stringers, the only eveniue) purpose of which isto ultimately disploy
v message o vther information for public view, For purposes of these rules,the tenm “sign®
and s defintion shall be intepchangesble with the (oflowing terms: outdoor udvertising,
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outdoor adwenising sign, oudoor adventising structure, outdoar advertising sign. structure,
sign structure, and structure,

Sign Face: The pant of the sign, including trimand backgrourd, which coniains the messs,
ot informative contents. For purposes of messuring the maximum area or height of'a sign,
embellishments or extended sdventising shall be excluded.

the closest qu-: of a mile in confermance with Deparment orTmsponmmn methuds df,

The location or site shall be determined and listed on each outdoor advertising pemxh
spplication by DOT personnel.

Sign Quner: A sign oveter shall he the permit inlider of reened, and for prrpacrs af the nil
in this Scction the terms and definitions shall be interchangeable, onless the Depanment of
Transportation, through the appropriate district office, has been ootified in writing that the
sign owner is a person or entity other than the scrual holder ofthe permiit. in this case, the
senial sign owner’s name, mailing address, and tetephane number must be declared.
Significantly Dammged Sign: A sign which has been damaged o7 paniaBy deszoyed dmt‘;
factors oitier than vandalism or other eriminal or tortfous acts to such extent that the damage
to the sign is greater than fifly percent as determined by the criteria in 19A NCAC 02E
£225(1).

Unzoned Commercial or Indusiria) Area: Anorea which is nol zoned by state or tocal ln\t‘
regulotion, or ordinance, and which is within 660 feet of the nearestedge of the sight of way
of the intersiate or federal-ald primary system or NHS, In which there is at least one
commerciz) or industrig) sctivity thal meets o) requirements specified in 19A NCAC 02
0203(5).

Zoned Commercial or Indusirial Area: An orea which is zored for business, ind
commerce, or trade pursuani ¢ o stazc or locs] zoning ordinance or regulstion. Local zoning
action must be taken pursuant to the state’s zoning crabling statute or constitutional suthority
in cecondance therewith.  Zoaing which is oot pan of comprehensive zoning or which is
created primarily to pernit outdoor sdverusing structures as definad 1n G.S. 1 36-133.5(d)
shall not bsrecognized a5 valld 2oning fot putposes of the Outdoor Advertising Control Act

.+~ { Formatted: Supersotet )
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History Note:

and the nile§ promudigated Aticreundes, unjess the tand is developal for comimercisl oy
Tadusigial detivily.as défined tade? 19A NCAC 026 ,0203(5).

Authority G.S: 134-130: -

Eff July. 3, 1978

Aivecuted EfT; AIONTH. 1, 20142 August 1 2000: December I, 1993: March 1, 1993: Dicsuiber 1,
1990; Jaminiy 1, 1984, '



19A NCAC 02E .0203 is proposcd for amendment as follows:

19A NCACO2E 0203 OUTDOOR ADVERTISING ON GONTFROLLED REGLLATED ROUTES

The following standards shall apply to the erevtion ead maimenance of ovidoor advertising signs in all zoncd and
tntzoned conumercia) and industrial areas located within 660 fee: ofthe nearest edge of theright of way of the controlted
woute. The standards shall not apply to those signs crumersted in G.S. 136-125(1), (2), {20) and (3}, which are
directioral end othey official signs and notices, signs ndvenising the sale or leasc of propenty upoa which they are
Incated, signs advertising the ssle 6f crops a1 soadside stands, and signs which advertise activities condacted dn the
property upon which they are located.

(1) Configurstion and Size of Signs:

(a)

(b

(]

4

{e)

{0

©

The moximum area for any ate sign shal) be 1,200 square fect with s mximum heighi of 30
fee and maximum length of 60.fest, inclusive ofany border and trim but excluding the base
or opron, embellishments, extended advertising space, suppons, and other structural
members.

The area shall be calculated by measuring the ouside dimensions of face, excluding any
apron, abellishments, or extended sdvertising space.

The maximum size limitations shall apply to cach side of a sign structure; the signs may be
placed back-to-back, side-by-side; or in Veaype conswustion with aot more than two displays
to ezch Eicing, and such sign siructure shall be considered as one sign,

Side-by-side signs shall be structorally tied together Lo be considered as one sign structure,
V-iype and back-to-back sigrs shal) not be considared as enc signif located more than 15
feet apart a1 their nearest poins,

The helght of any pontlon of the sign structure, excluding cutouts or embellishments, as
measured vertically from the sdjacent edye of pavement of the main tnveled way shall nos
exceed 50 feet

Dooble-decking of sign fces so tha one is on top of the other is prohibited.

(2} Spocing of Signs:

(2)

(b

Signs may no! be loeated in o marmer (0 obscure, or otherwise physically interfere with the
effectiveness of any official traffic sign, signal, or device, ar to obsiruct ar physically
interfere with the driver’s vicw of appronching, merging, of irersecting waffic.

Controted Renuttited Routes with Fully Controtled Access (Freewaysh

m No two structures shall be spaced less than 500 fest zport.

(i Ouiside the corporate limbis of towns and citfes, no structuremoy be located within
500 fect of an interchangs, collector distributor, interection-at-radey safety res!
area ot informiation conter regandless of whether the main traveled way is withinor
otside the lown or city limits. The S00 feet spacing shall be mezsured lrom the.
point st which the pavemert widens and the dircetica of measurement shall be along
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(3)

«©

{-4]

(e

U]

theedge

of pavement away from the interchanye, coltector distibutor, inessection

siyradersalety rest arca or informotion center.  In thse interchanges where a
quadrant does not have s ramp. the SO0 feet for the quadrant witouta ramp shall be
measured alony the outside edyr of main troveled way (or freeways highweyg as

follows:.
t\)

(B)

©)

Where 8 route is bridged over o freewsefiilly comtrotled pecess bighway,
the 500 foot measurement stull beyin on the outside edge of pavement of
the freewsy fully controtled access highway 8t a poim directly below the
odye of'the bridge. The direction of messurement shall be aleny the edpe
of pavement sway fiom the interchange.

Where a freeway-fullv contrpiled access highway is bridged over another
route, the 500 fool measurement shall be made from theend of the bndge
in the quadrnt, Tre direciion of measurement shall be along the edycol
main traveled way away from the bridge.

Where the roules involved are boih freaways_ully controlled access
highways, messurements on both routes shall be made oceonding (o (A) or
(B) of this Subitem, whichever applics.

Should there be o situstion where there is more than one point of which the
pavement widens along cach road within a quadrany, the measurement
shall be made fiom the pavement widening which is Rrthest from the
intersecting roadways.

Gontmolied Requlsted Routes Withom Fully Controlled Access:
Cuiside of incorporated towns and cities -rty (wo siructures shall be spaced less

(i)

(i)

than 300

foet opart,

Within incorposated towns and cities ~np two structures shatl be spaced less than
100 fect apart.

The foregoing provisions for ihe 3pacing of signs do nat apply to struciures separsted by
buildings of other obsiructions in such o monner that only one sign fcing located within the
above spacing distances is visible from the highwoy at any one time.

Officiz) and "on-premise” signs, as permitied under the provisions of G.S. 136-129(1).(2),
(2a) and (3), and structures thal ore not fawfully naintained shall not be included nor shall
measurements be made from them &ur purposes of determining complisnce with specing
requirements.
The minimum distance between straciures shall be measured along the nearest edge of the
main traveled way between points directty apposite the signs atong eachside ofthe highway
and.shall apply cnly to structures losated on the some side of the highways,

Lighting of Signs; Rextrictions:

(F]
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(M)

(a)

L]

(c)

(L]

©)

Signs which contain, include, or arc iluminated by any Rashing, intermittont, or tmoving light
or lights including enimated or scrolling sdventising, are prokibited, which shall not
signg unless expressly allowed under ftem 4, of this rule except those giving public servi
information such as time, date, tempsrature, weather, or similar informaifon.

Signs which are not elfectively shiclded as to prevent beams or rays of light frum being
directed at any portion of the raveled ways of the controlled routes and which are of such
intensity or brilliance as to esuse glare of to fmpair the vision of the driver oFany motor
vehicle, or which othenwisc intericre with the operstion ol'a motor vehicle are prohibited.
No sign shall be so illuminated that it interferes with the effectivensss of, or obscures on
official tralfte sign, device, or signal.

Allsuch lighting shall be subject to sny other provisions relating to lighting of signs presenily
applicable o alt highways under the jurisdicuion of the state.

Lighting sholl not be added to or-used-te-illuminate sxuns not ml’mxng to NCRO|
standordsnoncorformingsizns, sigasorsig e ¢ hers

Automatie Changenble Fecing Sign:

(9

(b}
"

Automatic changeable facing signs shall be permitied on the contrelled routes under the

following conditions:

(0] The sign docs not contsie or display flashing, intermittent, or moving lights,
including cnimated or scrolling advertising:

(i) The changeable facing remains in 8 fixed position for st least cight scoonds:

(ifi)  romessage is changed electronicatly, it must be sccomplished withinan intesvalof
two scconds or less

(lv)  Thesign isnot ploced within 1,600 fect of another automatic changeable facing sign
on the same side of the highway:

(v}  The 1000-foot distance shall be measured olong the nearest edge of the pavement
and betwern poimts directly opposite the signs stong each side of the highway;

(vi) A sign conforming to NCDOT siandordstegaly-conforming-siaselure may
modified to an sutomatic changeable facing upon wmplianee with mmndmds

Mmhmd-:mms mn no} be modified o an sutomatic changeable Geing,
(vi)  The sign must contain o defsult design that will freeze-the sign in ane position if'a
malfunction occurs; ard
{viii)  The sign application meets all otber permitting requirements,
The ottidoor ndvertising permit shall be revoked for failure (o comply with this ltem.
A C isl or Induarisl Area Gralifieatinn for Sigse

[

Commented (mxmaummawuwmm
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‘To qualify an area unzoned commerciz) or industrial for the pumpasc ol autdoor edvertisity
control, one or more commercial or industrial sctivities shall meet sitof the followiny criterio
prier to submilting an outdoor advertising permit application:

(i

i)

[{1)]

tiv)

v

{vi)

tvii)

{viii)

{ix)

The activity shull maintain 2ll necessary business licenses as may be required by

applicable state, caunty or local law or ordinances;

The property used for the petivity shall be listed for 3d volarem taxes with the

cousty and municipal laxing suthosities as required by law:

Iheachivity shall beconnected to baste ctilities includng but rot Himited to power,

lelephone, water, ond sewer, o7 septic service;

The sctivity shall hove dinect of indirect vehicular secess and be a gererator of

vehicular troffic:

The activity sholl have a building designed wvith 8 permanent foundauion, builior

modified for its cumrent commercial or industrial use, and the building must be

located within 660 fect from the nearest edge of the right of way of ke eontvolled

route. Where a mobile home or recrestional vehicle is used as a business or office,

the following conditions and requirements also apply:

(A) The mobile home unit or recreational vehicle shail meet the North
Carolina State Butding Code crijeria for commereial or business usc.

(B)  Asciftpropelled vehicle shall notqualify for use 5.2 business oroffice for
the puspose of these rules.

(C) Al wheels, axles, and springs shall be removed.

(D)  The unit shail be permancatly secyred on piers, pad, or foundation,

(B) The unit shall be tied town in accordasce with locel, state, 6r county
requircmens;

The commezcial or industrial sctivity must be in netive operation a minimum of'six

munths prior to the date of submitting ea application for an eutdoor adventising

permit;

The activily shall be open ta the public during hours thal are normal ord customary

for that type of activity in the same or similar communitics but not less than 20

houts per neek;

Cne or more cmployees shall be availsble (0 serve customers whenever the aativity

is open to the public; and

The activity shall be visible and recognizble as commercial or-industrial fom the

moin toveled woy of the controlled ruule. An activity is visiblo wher that pertion

on which the permanent building designed, buill, -or modified for its cumem

he a yene by o prran of normal

visun) acuity while troveling at the posted speed on the main tmveled way of the

ind use cxan he clearly coen twelve ¢
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Hisionv Note;

controlled route adjecen) tathe activity. An activity is recognizableas commercial
orindustrinl when its visibiliry from the main traveled woy ofthe controlled route is
sufficicat for the sctivity to be identiBed as commercial or industrial,

1) Each side ol the controlied route shall be considered separately, All measurements shall
beytn from the outer edges of reutarly used buildings. parking low, stomge or processing
areas of the commiercial or industrisl aciivity, no! from the property line of the activity and
shail be along the nearest edge of the main maveled way of the controlled route.

te) The proposed sign location must be within 600 fect of the aelivity.

Q) To qualify an area o5 unzoned commercisl ar industrial for the purpase of cudoor
adventising controd, none of the following activitics shall be recognized:

®
(ii)

(]

(iv)
)

tvi)
(vi)
(viii)
{ix}

{x!

Quidoor ndvertising structures:

On-premise or on-propenty signs defined by Rule 0201{18) of this Seciion if the
on-premiscionsproperty sign fs the enly part of the commercial or industrial activity
that is visible from the main-traveled way;

Agriculrsl, fosestry, ranching, grazing, farming, and relnted activitics, including.
but not limited to temporary wayside frosh produce stondsy

Tronsieal or temporary activities;

Activities not visible ond recognizable as commercial or industrial from the tofiic
tanes of the main traveled way;

Activities more than 660 fect from the rearest edge of the right ol way,
Activitics conducted in a building principally used a5 a residonos;

Roilroad trecks ond minor sidings;

Any outdoor advertising ectivily or eoy other business ur commsreial activity
carried on in conaection whh an outdoor adverntising activity; and

Hlepal junkyards, os defined in G.S. 136-146, and nonconforming junkyards os sct
owtin G.S, 136-147;

Awtority G.S. 136-130;

&L Julv 4. 1978

Amended Ef. MONTH 1, A1 d: August 1, 2800); November 1, 1993: December 1, 19941 Noveuber ),

1984,
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19A NCAC 02E .0201 is repealed without notice pursusnt to GS. 1508-21.$(bi{3) end 136-131.2 35 follows:

s Foud Ivertisionsi

History: Note;

Authority G.S. 136-130:

. Julr 1. 1978;

Amended Eff, Decomber 1, 2012: November 1, 1943,
Bepealed EF MONTI L 2014,

Conunented fA1): This should renain deletod far severs)
reasoas: (1) Becaase GS. 130-130 oraryy oher strtite docs oot

th te O« dekega 10 foca) gorermnents, it
b uxtofi; () QS. 136-13).1 308 HO 74 confiles wilh iy Sexlon:
(3) Federal finding hinpes oo (e Sie's compliancs with o

Bcaaifiesdon Aa end fedenid reprtations. Wiy woudd the

Stato subjont itself to sullestng e loss of funds if 3 o povernment
improperly exercises conadl over outdoor advenising? (How docs.the
DOT gt i back from 3 local once ddegnied? What
romedics to the State if 2 1oess govermines violsies the “clTective
songol” requirements, which indudcs paytog just compenstion for
igns taken purnant to e escerclse eneplngw entiney domzin
powers} end (3) This Section iy stodand-less and trereltre diflevh 0
admizisies, Scon Cupps s2id the DOT would never sllow o
delegziion of constol 1o Rappen, Uf 50, why et op 39 opportity R 8
locs! govermmment fo Ksipate over 3 clatm Ot COT sdarantly devied »
foca! sutharity s cantification of complisnce with the Highway
Doutification Ast?
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19ANCAC 02E .0206 is amended withow notice pursuzn: to GS. §30B-21.5(a}{2).(4) as follows:

19A NCACO02E.0205  APPLICATIONS S

{a) An gpplication for an outdoor advertising permit for 3 newly eveeted sign at i new location shall be made on NCDO
form OA- 1, which may be obtained ot any District Office o1 the NCDOT website. Upon completion, the application shall be
submitted to the diswict office for the district where the proposed site is located. The application shafl be submiited by
. gmifed miailand include the following attachments:

(1] A wrilten lease or written proof of interest in the land where a siyn is proposed to be constructed, An
applicant may delete information pertaining to tesm and omount of fease:

2) A right of entry form to provide the righ of entry from the property owner or adjacent propesty owners to
allow DOT persoanel to enter upon property when nceessary for the enforeement of the Outdcor
Adventising Control Act or these rules;

3) Ifzoned, o written statement from the locad 20ning authority indicating the present zoning of the parcel and
its effective date. Upon request of the district epgineer or designse, enginecn the spplicant shall submit
copics of minules from the approprinte 20ning autharity pertinent to the zoning action;

) If the ares is an unzoned commereial or industria] ares, a copy of the documentation confirming that the
requivements under .19A NCAC 02E .0203(5}{a){i) and (i) have been met:

5) A sign permit of 2onicg permil, il required by the focz] govemnment having jurisdiction over the proposed
location;

(3] A writen cenification from the sign owner indicating there has been o misrepreseatation of zsny malerial
facts regarding the permit applicstion. or other information su])plicd to acquin: 3 pevmit; and

N The inftiz) nonrefindable pennit fee.

(b) Any omission ofattzchments or centification required in ltems (1) through (7) in this Rule may eause the rejection of the
application. Ifthoappiication is incomplete, the entire application package, includiny application foe, shall be retuned to the
applicent.
tey fu the instance of the tion 0f 3 sign vontonnmg W MCEOT standads as wi forth in Rule 0223 of this Secrian.

the application reurements tor a permil sddendum are set torth ar Rale 1328

(o Whee an autdoar advertising sipn is erevied privg toth Jtenof i s b Al atate of Gatyral A 1]

WWMMWMMMJMMMQ&U
mi

History Note:  Awthority G.S. 136-130;
Eff. July 1, 1978;
Amended Eff: MONTH 1, 2014; Auguest 1, 2000; Noveuber 1, 1993; December 1, 1990; June 15, 19%1.

Commonted {AL]: Ths casifics oew sipn vos roonstructsd or
fepalzed slga covared by HB M,

Comumented [A2]: A xee pormit should oot be requirad for

+| Commented [A3): in dis trsunce, the signs tsay bave been tn-

place for docadcs, Ower thase yeans, signs may have boea sold &8
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I9ANCAC 02E ,0207 is amended withowt notice purstant to GS. $50B8-21.5(a)2) as follows;

ISA NCACO2E 0207 FEES AND RENEWALS

(n) Initial and annunl renewal fees shall be paid by the siyn owners for each penutit requested in arfer to dofier the costs of the
administrative and inspection expenses incured by the Division of Highways of the Department of Transportation in
administering the permit procedures. Fees shall also be maid for any addendum 1o an cxisting pemiit applied for pursuant g»
Rule 0225 or Rule 0226 in this Section. i i

{b) An initis) consefindable foe of onc hundred znd tweaty dollars (S120.00) per owtdoor advenising strucuse shall be
submiited with each pzrmit application and an annual nonrefindabdle renewnl fee of sixty dollars (S60.00) per sipn structure
shafl be paid by the sign owners on or before April |5 of each year to the cppropriste district emzineer or desiymes, esgince:
Sign owners must reium the information required under Paragraph {c) of this Rule with their annual renewal fees.
ponrefundable fee of sisty dollars ($60.40) sholl be paid with cach applicstion for an addendum to an existing permit
referenced above,

{c) The Division ol Highways of the Departmen: of Trensponation shall send an involce for the sanual renewal fee to each
sign owner/permit bolder with a valid permil. Fora renewal to bi spproved, the sign owner/permit holder amust submit the
signed invoice slong with the renewal fee. Ifrequested, the permit boldes/sign owner shall providea valid lease or other proof
ofinterest in the land where the sign is located. Failure to submil this documentation within 30 days of written request fom
the district enginser or designes BistriotEngiacer by centified mail will subject the permitto revocationunder 19A NCAC 2E
0210¢4).

History Note:  dwthority G.S. 138-130; 136-133;
Ef. July 4, 1978:
Amended Eff. Novewber I, 1993; October I, 1991; December 1, 1990; July 1, 1986;
Temporary Amendniem Efl. Navenber 16, 1999;
Amended Efl: MONTH |, 201 4; August 1, 2600,

[ commentod fa2): Nor sddresot betire.
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19ANCAC 02E .0210 is propased for smendment os foflows:

1SA NCACOZE Q210 REVOCATION OF OUTBOOR ADVERTISING PERMIT
Theopproprinte distric engineer or designoe shall revoke a permit fors lawfil outdoor sdvertising structure hased o any
of the foflowing:

() mistake ol focts by the issuing Bistriet-Engineer district engincer or desianee for which had the comrect
facts been known, he would sot have issued the outdoor advenising permit;

(W) misrepresentations of any focts made by the permt holder or sign owner and on which the Blstrioy
Engineer district enuineer or desipnor selicd in approving the outdoor advertising permit applicaton;

(3) misrepresentation of facts 10 any regulatory suthority with jurisdiction over the sign by the permis
holder or sign owner, the permit applicant or the owner of property on which the outdoor adventising
structure is located:

) filure to poy annual renewa) fees ar provide the documentation requested under Rule.020%(c) of this
Sectlon;

(5) fsilure to construct the cutdoor advertising strocture except =1l sign faces within 180 days from the
date of issuance of the outdoor sdverthsing pannit:

(8) a determination upon inspection of an outdoar advertising strueture that it Gils to comply with the
GCutdoor Adventising Conirel Act or the rulcs in this Section;

(7 ny ulieration of an cutdoor advertising sbuctore for which o permit kas previausly been bisued which
would cuse thal outdoor sdvenising soucnsse to fail to comply with the provisions of tke Qudoor
Adventising Cantrol Act or the nules adopted porsuan thesetn;

(8) slierations to 3 sign 601 conforming to NCDOT stondardsoersenfrmiagsien e gonformiagh
vitua-of-he-grandfsther-alause other than reasonable repair and maintensnce as defined in Rule
0225(¢). For purposcs of this Rule, alicrations include:

() enlarging o dimension of the sign facing or rising the height of the sign;
® changiny the materizl of the sign strecture’s suppornt;

() oddinga pole or poles; or

(d) adding illumination;

9 faiture to afMix the emblem as reguired by Rule 0208 ofthis Section or failure to maintain the emblan
so that it is visible and resdable from the main-traveled way o consrolled route;

(10)  Gilure to affix the name of the persan, finm, or corporalion owning or maintaining the vutdoor
sdveniising slgn o the sign siructure i suflicient size to be visible as requined by Rute 0208 of this
Section;

(1) unlowfil destruetion or itleyol cutting of trees, shnihs or other veyetation within the ighl-ofway of
any State-owned pe State-muintained highway os specified in G.S. 136-133.1(1);

{12)  unlowfil use of a controlled access facility for purpazes of repairing, maimaining or serviving an
outdoor sdvertising sign where an investigation revests that the unlawfl) violation was conducted

Comtmentad [AL]: Claifics Ut MB M mendatcs ¢t local
sEndinds s ot to be wad G existing DOT permitied signs.
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History Note:

aewnally or by design by the sign owner or permit holder, the lessee or advertiser employing the sign,

theowner of the property upon which the sign is located, or any of their employees, agenis, orossigns,

includiny independent contractors hired by any of the abuve persons; and

{3} involved the use of highwoy right of way for the purpose of wpairing, servicing, or
maintaining a sign including stopping, parking, or leaving any vehicle whether sttended or
unattended, onany part or portion of the right of way exceptas authorized by the Department
of Transportation, including activities suthorized by the Depanmen for sclective veyetation
removal pursuant to G.S. 136-131.), G.S. 136-131.2 0rd G.S. 136-133.4, Access from the
lighway main travel way shall he ollowed only for surveying or delincation work in
preparstion for ard in the processing of an application for a sclective vegeuation removal
permit; or

(b  invelved crossing the control ofaceess fence o rach the sign structure, except asauthorized
hy the Department, including those aetivities referenced in Sub-ltem (a) of this ltem;

maintaining a blank sign for a period of 12 ccnsecutive months;

maintaining sn akandoncd, dilepidated, or discontinued sign:

1 sign that has been destroyed or significantly damaged as determined by Rule .0203(8) and (29) of

this Section;

moving or relocating a sign not conforming to NCDOT sundandsnencenfarming-sign or-a-sign

conforming-by-visuoofihe grandfathorelauss which changes the location of thesign os drterminzd by

Rute 0201(27) of this Section. as-deiermined-by-Rule-020H37) oF this-Seetion;

[aiture to erect, maintain, or alter aa ouidgor advenising sign structure in sccordance with the North

Carolina Outdoor Adventising Control Act, codified in G.S. 136, Artiele 11, and the rutes adopi)

pursuant thereto; and

willful failure to substantially comply with sll the requirements specifled in 8 vegetation removs!

permit if such willful Gilure meets the standards of G.S, 136-133.1(i) as specified in G.S. 136+

131.4{e).

Autherity G.S. 136-93: 136-130; 136-133; 136-133.1(0): 136-133.4(c):

Eff. July 1, 1975;

Ameaded Eff: Auguse 1, 20001; Afay 1, 1997; November 1, 1993; March 1, 1993; October 1, IW]:
December 1, 199D:

Temporary Amendient Eff. March 1, 2012;

Amended Eff. MONTH 1, 2014; November |, 2012,

"o
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19A NCACOZE 0224 SCENIC BYWAYS

(a) Outdoor advertising is prohibited adjacent to any highway designoted as @ scenic tiyway by the.Baard of Transporiation
ofer the date ofthe desipnotion as seenic, regardiess of the highwuy classification, except foroutdoor advertising permitted in
Q.5. 136-129 (1), (2), (28) er (3).

() All lawfully erceted cutdoor advertising signs adjacent to a Scenic Byway that is on 2 contrulled route ter owdeor
advertising shall become signs rot conforming w NCDOY stamdards nonconforming signs and shall be subject o all
spplicahle outdooradvertsing regulations provided in 19A NCAC U2E.0200. Any sign erceted oaa controlled rute adjacent
toa Scenic Byway sfizr the date of ofticial designation shall be an itlegal signas defined in G.S. 136-128 and G.S. 136-134,
{c} Permits shall pot be roquined for signs sdjacens to scenic byways which were not on a controlled route for oudoor
advertising. Thedeparmment sholl maintin an inventery afsigns that were in existerce o2 the time the route was desigmated o
Scenic hywsy. Any sign crocted ofier its desigmation as a Scenic Byway, txcept for sutdoor advertising permined in G.S.
136-129(1), 2}, or (3). shiall be an illegal sign as defined by G.S. 136-128 and G.S. 136-134.

{d) Cuidoor advertising signs adjrcent to Scenic Byways that are nol required to obiain permils are nonctheless governed by
the rules in this section,

History Note:  Awhority G.S 136-129.2;
&Y Augusg 1, 2000

{ Commanted [A2}:
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19A NCAC U2E 0225 {s proposed for amendmem as follows:

19A NCACO02E 0225 REPAIR/MAINTENANCE/ALTERATION OF CONFORMING SIGNS
CONFORMING TO NCOOT STANDARDS

(a) Signs may not be serviced from or across the right of way of inlerstates and : 3 primary 19

freeways or from or acrass controlled sceess barviers or fences of ‘controlled routes. Prior to or within siaty (60) days

commencement of the below described reconstruction activity, the sign ewner shall suhmit an request for 2n uddendum

the existing NCDOT permit onAstapligatiy

. . ;
IP-for-an-ouldeo-KiveRISBe-RHOmNED-PEIMH-SHE-HE-TRNGO-6D-NEIo T (O]

. . . . . .
QA-IA, which mav beobinines A1 apy Bigtrict Oftice of (he .S ebsite, Notifieationto NCDOT is evtuired in the [onh)
B0 ARG CHRYIT 0N [LL0s el 9 sivn is reconstricted so that amy i fotIoWIng OCCHTS: he heiuht ol th (R

" o o Y
icrenset) I COmpIziy "DOT standards; L] ple mate e chanped; (111} AUIOMALL CHARKERIE CONY 3

(b) Sigm :conﬁmniag to NCDOT mndnrdsigm maybeallmd within the limits of the rules in this Section.
) Amn&mungngnﬂmhnbmd&mydwnyﬂﬁmb damagedmybemldmmlndxelmﬂu

(2} cwgmmmyhmmwmuhmmdmmmﬁmw
appmblcmm !‘edenler-lom!mu regulstions or ordinances.
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of fssuanceofthe addendimg
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e a1
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gaverising SITUCTiTe CXOCTH $187 (206
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Commanted [A1): Before, whenover a sign was repalred or
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History Note:

Autbarin G.S. [36-1312: 136-130: 136-K9.58;
Eff. dugust 1, 2080;
Amended Eff. MONTH L 2014; Avgust 1, 20000,




19A NCAC 02E .0226 is proposed for amendment as follows:

19A NCACQ2E 0226  ORDERTO-STORWORK-ON-UNPERMITFED OLTDGORADVERTISING
ND MAINTENAN ION-CON : S N
ONFORMING TO NCDOT STANDARD:

[RETFRE

Commentad [A3): This is consistent with HB M {0 clurify
wmmm»mjauwmoormmm.

‘I

Comirented [A2): sunpler Siga is wller gran $O Toes and
therefore not conforming > DOT sttadards, 1F reboid so tt the sign
auwnmwmumnﬁgﬁmm
hadey brinelas thom i NCDOT

stodinds,

Commantod [ASh
focad rudes are a0t (0 be eppled © calsting sigs.

This b consistent wich HB 74 o claily I

-[cmmu(w Tis s consiscom with HB 74 w clusify tug
focal rules sreact to bo applad to existing sipm.
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12 History Note:  Authorir: G.S. 136-130; 136-133;
13 Tempornry ddoption Eff, November 16, 1999;
- EF MONTH 1, 201 4: Augest 1, 2000.



Writer's Extension: 2404
Writar's Facsimlile: 828-267-2773
Wiiter's E-mall: cjustus@vwiawlirm.com

October 24, 2014

Via email and mail

Richard E. Greene, Jr. Scott Capps

NCDOT - Division of Highways NCDOT

1536 Mail Service Center 1566 Mail Service Center
Raleigh, NC 27699-1536 Raleigh, NC 27699-1566
rgreene@ncdot.gov sca ot.gov

RE: House Bill 74 and Rule Making
Dear Ricky and Scott:

On behalf of my client, the North Carolina Outdoor Advertising Association
(“NCOAA”), I wanted to thank you for the meeting that we had in Raleigh on October
14, 2014. As you know, the purpose of that meeting was to see if the Department of
Transportation and the NCOAA could “get on the same page” with implementation of
House Bill 74’s allowances addressing modernization of outdoor advertising. At our

we went over the issues presented in and material included with my August
22, 2014 letter (with exhibits) to Ricky as well as my December 23, 2103 letter to Roy
Grasse. Here are some of the major points that I took away from the meeting:

1.  You agree that submitting an “addendum” to permit is a proper course to
follow whenever a sign owner seeks to modernize his billboard, rather
than having to obtain a new DOT permit.

2. You agree that the following actions taken by sign owners for billboards
conforming to DOT standards (not necessarily local) would be authorized
by HB 74 and would not trigger any enforcement action by the DOT:

a. Reconstructing a billboard by swapping out wooden poles for steel

poles;
b. Reconstructing a sign by replacing multi poles with a mono pole; and
c. Increasing the height of a sign.

Until an “addendum” process is in place in a new set of rules, my clients will use
the process of notification outlined in my October 4, 2013 letter to Roy Grasse
and Jon Nance that was included as an exhibit to the above August 22, 2014

letter.

EXHIBIT

G




Richard E. Greene, Jr.
October 24, 2014
Page2

3.  Consistent with No. 2 above, you would work on rewriting the rules to
clear up inconsistencies dealing with the use of the term “nonconforming
sign” to match up with HB 74's directive that local standards are not
relevant to the repair and reconstruction of DOT-permitted signs,
including the activities described above. As you know, we have
suggested that you use the phrases “sign conforming to NCDOT
standards” or “sign not conforming to NCDOT standards”.

4.  Youintend to keep in place the reference to “nonconforming signs” in the
rules dealing with digital, which allows local standards to continue to
apply.

5.  You would consider a clarification that would allow a “sign conforming to
NCDOT standards” to be relocated anywhere on the same “lot” (same
landowner) without having to seek a new permit. If necessary, the
addendum approach mentioned above might be employed. As we
discussed, allowing mare room fo relocate by express allowances in the
rules will potentially lead to more resolutions in condemnation actions.

Several of my clients have expressed the strong desire to carry out the
modernization benefits of HB 74. More than likely, you will see in the short term an
increase in these endeavors. While you continue to work on the rules, my folks will rely
in the meantime on the assurances provided by you that the above activities described
in No. 2 above will not receive any resistance or negative response from the DOT.
Because it takes a significant outlay of money, time and/or labor to modemize a sign
and because local government resistance may be common place (despite the clear
language of HB 74), it is important to know that we are “on the same page” with DOT.

Again,lthankyouforﬁzemeetingwehad. Once you complete a draft set of
new rules, we would appreciate the opportunity for review and feedback (and perhaps
another meeting) before they are filed for public comment.

If you have any questions, please feel free to contact my office.

Sincerely,
VAN WINKLE, BUCK, WALL,
STARNES AND DAVIS, P.A,

Craig D, Justus
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Writer's Extension: 2404
Wnter's Facsimile: 828-257-2773
Wiiter's E-mail: cjustus@vwiawfirm.com

May 12, 2015
Via email and mail

Scott Capps

NCDOT

1566 Mail Service Center
Raleigh, NC 27699-1566
scapps@ncdot.gov

RE: 1-95 Billboard in the Town of Benson; State Permit No. [-095-051034
(“Billboard”)

Dear Scott:

I hope you are doing well. As you probably know, my firm represents Capital
Outdoor Advertising (“Capital”). As a follow up to my October 24, 2014
COI'I‘ESP()I'IC!QHCG to you and to Rle) Greenel, a copy of which is attached hereto, 1
wanted to notify you on behalf of Capital that my client is in the process of
reconstructing the above referenced Billboard located in the Town of Benson in order to
increase its height, not to exceed the NCDOT standards of fifty (50) feet.

We believe that the Billboard conforms to NCDOT/State standards. As you
know, Capital does not intend to use HB 74 to modify signs that are not conforming to
DOT standards unless the modification cures the nonconformity. At our meeting last
year in Raleigh, we all acknowledged that the federal Highway Beautification Act and
the corresponding federal-state agreement establishes a minimum floor of standards for
controlling outdoor advertising along interstates and federal aid primary highways.
States can choose to be more restrictive. In our case, the North Carolina General
Assembly has chosen to allow DOT-permitted billboards to be repaired and/or
reconstructed without adherence to local standards, which still preserves the “floor”
referenced above.

As indicated in my October 24, 2014 letter, we understand that the above activity
is authorized by the House Bill 74 legislation and that your office would agree that such
action would not trigger any enforcement by the NCDOT.

1 As you know, I have on behalf of several outdoor advertising clients previously submitted this
same type of notice of modernization activities so that your Department could update its

records.

wvewevwlawlirm.com




Scott Capps
May 12, 2015
Page 2

The notice provided for herein is consistent with the process of notification
outlined in my October 4, 2013 letter to Roy Grasse and Jon Nance, my August 22, 2014
letter to Ricky Greene and my above mentioned October 24t letter.

If you have any questions, please do not hesitate to contact me at your earliest
convenience.

Sincerely,
VAN WINKLE, BUCK, WALL,
STARNES AND DAVIS, P.A.
Craig D. estus
(Electronically Signed)
Craig D. Justus

CDJ/ca

cc:  Client - via email
Ebony Pittman. Esq. - via email - gpittman@ncdoj.gov
Richard E. Greene, Jr. - via email - rgreene@ncdot.gov
Roy Grasse, NCDOT Outdoor Advertising Coordinator - rgrasse@ncdot.gov

DMS:4848-5660-3383v1]33265-33265-0008]5/11/2018

The Van Winkie Law Firm
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LAW FIRM Writer's Extension: 2404

Writer's Facsimile: 828-255-0255
Writer's E-mail: cjustus@vwlawfirm.com

March 25, 2019

Via email and mail

Marc Morgan, P.E. Roy Grasse

615 Concord Road (NC 73) 1567 Mail Service Center
Albemarle, NC 28001 Raleigh, NC 27699
mmorgan@ncdot.gov rgrasse@ncdot.gov

RE:  Lamar Outdoor Advertising - Outdoor Advertising Sign Along NC 24/27
Dear Marc and Roy:

As you know, I represent Lamar. [ am writing to you concerning your letter dated
February 28, 2019 wherein you provide the requisite 30 days-notice prior to revocation of
Lamar’s outdoor advertising permit under 19 NCAC 2E 0212. In your letter, you claim that
my client’s billboard along US 24/27 (“Sign”) in Stanley County was illegally erected
adjacent to a scenic byway.

As you know, Lamar possesses a State permit for the Sign (NC024 084020). You
acknowledge that in your letter since the point of your letter is to provide notice “prior” to
permit revocation. Most of your letter is truly a head-scratcher. In order to accommodate a
North Carolina Department of Transportation (“DOT") road widening project, the Sign was
relocated within the same “sign location/site” as defined in 19 NCAC 2E .0201(27)(i.e.
1/100 mile) (“Site”). This effort to mitigate damages associated with a State project by
relocating straight back off the newly proposed right-of-way is a common occurrence all
over the State; a ime-honored practice going at least as far back as I have been practicing
law (more than 25 years). It is one way for the outdoor advertiser to preserve an asset,
especially a nonconforming one, while reducing expenditures of public funds normally
triggered by condemnation. Now, after years and years of precedent, you claim this act of
relocation is illegal. This surprising determination by you smacks in the face of decades
and decades worth of the same or similar examples without the consequence of permit
revocation, is contrary to unambiguous DOT rules on the topic, and conflicts with prior
rulings from the North Carolina Secretary of Transportation.

19 NCAC 2E .0210(16) states that a DOT permit shall be revoked if a nonconforming
sign is moved or relocated so as to change the location of the sign as defined by .0201(27)
referenced above. The flip to this is that it is perfectly legal to move a sign, even a
nonconforming one, within the same permitted address.

19 NCAC 2E .0224(b) provides that all “lawfully erected outdoor advertising signs
adjacent to a Scenic Byway” shall be considered “nonconforming signs and shall be subject

EXHIBIT

wwwvwlawfirm.com % .




Marc Morgan
Roy Grasse
March 25, 2019
Page 2

to all applicable outdoor advertising regulations provided in 19A NCAC 02E .0200.”1 In
this case, the Sign was, again, relocated on the same Site, which is recognized as a permitted
activity under 19 NCAC 2E .0210(16).

You mention G.S. 136-129.2 and G.S. 136-134 in your letter. Those statutes speak to
signs “erected” in a manner contrary to the North Carolina Outdoor Advertising Control
Act (“OACA") or DOT rules promulgated to enforce same. In G.S. 136-128 of the OACA,
the term “erect’ “means to construct, build, raise, assemble, place, affix, attach, create,
paint, draw, or in any other way bring into being or establish.” The key here is that the
verbs mentioned do not include “relocate”, “reconstruct” or “reestablish.” The Sign was
already existing, established and permitted on the Site. Rather than creating a new sign at

a new location, the Sign was simply moved.

Consistent with the distinction between creating a new sign at a new location and
activities associated with maintaining or operating an existing sign, G.S. 136-133 requires a
person to obtain a State permit only for the former. Long ago, the Sign was lawfully
erected on the Site. Lamar possesses a DOT permit for the Sign; Lamar does not need a new
permit. The act of relocation has NEVER required a new permit or permission so long as
the outdoor advertising sign is moved within the boundaries of the same “sign
location/site”. Therefore, relocation has never been considered by the DOT as an act of
“erection.” If it had, a new OA-1 permit.application would have historically been part of
the mix. Ithas not been.2

The fact that relocation does not trigger a new permit has been acknowledged in
multiple communications and meetings between the outdoor advertising industry and DOT
over the years. Attached as Exhibits “17, “2", “3”, 4" and “5” are a sampling of
communications memorializing the long-standing position of the DOT that the act of
relocation on the same “sign location/site” does not require a new permit. The Sign's
nonconforming nature does not change that outcome. The maintenance or operation of that
Sign, even if it is nonconforming, included the right to relocate on the same Site; there is no
other way to read 19 NCAC 2E .0210(16).

Attached as Exhibit “6” is a 2007 ruling from Lyndo Tippett, then North Carolina
Secretary of Transportation, in a case involving an appeal from a District Engineer’s
decision to revoke a permit based on moving a billboard on the same “sign location/site”.

1 The Sign meets the standards imposed in the Federal-State agreement implementing the
federal Highway Beautification Act.

2 The undersigned is aware that there are draft DOT rule amendments to require a permit every
time a sign is altered- which would include relocation. The very fact that the DOT rules may be
changed to require a permit for that event supports the notion that heretofore a permit was not
required.

The Van Winkle Law Firm



Marc Morgan
Roy Grasse
March 25, 2019
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The Rink Media sign in question, located ironically in Stanley County, was nonconforming
due to agricultural zoning. Like this case, Rink Media’s nonconforming sign was moved to
accommodate a State highway project. Secretary Tippett ruled against the District Engineer
and required permit reinstatement based on the plain language of 19 NCAC 2E .0210(16)
that provided the outdoor advertiser with the right to relocate. It is interesting to note the
following finding in Secretary Tippett's opinion:

It is DOT'’s practice to allow a nonconforming sign structure removed as a
result of a highway project, to be moved within the same sign location as
specified on the permit application. As applied, a sign structure may be
moved up to 52.8 feet (26.4 feet left or right) back on the same property,
without changing its location.

In light of the above clear precedent and unambiguous DOT rules, you must not
revoke Lamar’s permit. Such revocation would justify an award of attorney’s fees to my
client under G.S. 6-19.1 as well as any damages associated with a taking of Lamar's

property.

The DOT should be thankful a new spot on the same “sign location/site” was
reasonably available so as to minimize any just compensation impact associated with
widening NC 24/27. In fact, there should be no excuse to hold up State relocation
assistance funding since the act complained of is expressly allowed by DOT rules.

I look forward to hearing from you. I have copied Ebony Pittman with this letter.
We hope to resolve this matter amicably and expeditiously.

Sincerely,

VAN WINKLE, BUCK, WALL,
STARNES AND DAVIS, P.A.
Craig D. Justis

(Electronically Signed)

Craig Justus -

CD]/ca
Enclosures

Cc: ' Ebony Pnttman via email
Client - via email

4842-1088-7822, v. 1

The Van Winkle Law Firm
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STATE OF NORTH CAROLINA DIVISIGN EREINEER TENTH DIVISION
DEPARTMENT OF TRANSPORTATIOMNst . st
MICHAEL F. EASLEY 1501 MAIL SERVICE CENTER, RALEIGH, N.C. 27699-150F¢ L yambPrppar_
GOVERNOR SECRETARY

February 28, 2007

CERTIFIED MAIL
RETURN RECEIPT BEQ]_._!ESTED.

Betty S. Waller R 0@ 2007
201 Shannon Oaks Circle, Suute 200 MA /
Cary NC 27511 s TN (j.l.: Tl-'z_..; ,'-'-':‘.-'_ff}f-’ﬂ. el

'
v e
ean

Dear Ms. Waller: ' ;

SUBJECT: Appeal of revocation of NCDOT Outdoor Advertising Permit number
NC024 084010 for Rink Media, Stanly County, NC

This is in response to your October 31, 2006, appeal concerning the revocation
of subject outdoor advertising permit by District Engineer D. R. Hearne.

Based on the outdoor advertising regulations and state law, my final decision is
outlined in the attached document.

Sincerely,

LT/sw
Enclosure

cc: W. S. Varnedoe, P.E., Chief Engineer - Operations
J. P. Brandenburg, P.E., State Road Maintenance Engineer
Scott Wheeler, Outdoor Advertising Coordinator
B. S. Moose, P.E., Division Engineer
J. R. Hearne, P.E., District Engineer
Rink Media

EXHIBIT
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STATE OF NORTH CAROLINA IN THE OFFICE OF THE
SECRETARY OF TRANSPORTATION

DIVISION 10, DISTRICT 1 06 OA 008
IN RE: Rink Media )
APPELLANT, Appeal of Denial of Outdoor ) EINAL DECISION

Advertising Permit, Stanly County, North Carolina )

This matter was considered by Lyndo Tippett, Secretary of Transportation of the State
of North Carolina, pursuant to an appeal dated Octobey 31, 2006, by Rink Media
(Appeliant) which sought review of a decision by District Engineer D. R. Hearne dated
September 8, 2006. Appellant granted Secretary Tippett an additional 30 days in which
to render a Final Decision pursuant to N.C. Admin. Code t.19A, s.2E.0213.

ISSUES

Issue. Whether the district engineer properly revoked Appellant's permit for an
outdoor advertising structure adjacent to NC 24 in Stanly County on property
owned by Ruby Almond pursuant to N.C. Admin. Code t.19A, s.2E.0210(16)?

EXHIBITS

A. Letter to Rink Media dated August 4, 2006, from District Engineer D. R. Heame,
notifying of alleged violation of N.C. Admin. Code t.19A, s.2E.0210(16).

B. Letter to Rink Media dated September 8, 2006, from District Engineer D. R. Hearne,
revoking outdoor advertising permit number NC024 084010 based on N.C. Admin.

Code t.19A, s.2E.0210(16).

Copy of appeal from Betty Waller, counsel for Rink Media, dated October 31, 2006.
Copy of N.C. Admin. Code t.19A, s.2E.0210, Revocation of Permit.

Copy of N. C. Admin. Code t.19A, s.2E.0201 (27), Definitions (Sign Location /Site)
Copy of Form OA-1, Application for Outdoor Advertising Permit

@ m m o O

Letter to Gateway Outdoor (previous owner of subject sign) dated January 25, 2005
from NCDOT Right of Way Agent advising of acquisition of portion of Ruby Almond

property.



H. Letter to Rink Media dated February 2, 2006 from NCDOT Right of Way Agent
sending payment for signs to be relocated on NC 24/27 west of Albermarle.

I. Copy of sketch showing sign location.

FINDINGS OF FACT

1. Rink Media is the permit holder/sign owner of Permit Number NC024-084010 that is
assigned to a billboard located on property owned by Ruby Almond adjacent to NC
24 in Stanly County.

2. The sign structure was erected prior to the enactment of the NC Outdoor
Advertising Control Act. The sign structure was perimitted on April 6, 1977. At the
time the permit was issued, the sign structure was located in an area zoned
residential-agricultural. Based on these findings the sign was permitted as a
nonconforming sign structure. (Exhibit F)

3. In a letter dated January 25, 2005, Roger L. Lisk, NCDOT Right-of-Way Agent
informed Gateway Outdoor Advertising ( previous owner of the subject sign) that the
DOT had purchased the property on which the sign was located. The letter further
informed the sign owner of the need to vacate the premises and remove all
personalty from the right-of-way. The DOT informed the sign owner that it would pay
$3950.00 to move the sign structure. (Exhibit G) :

4. In accordance with the DOT’s request, on December 5, 2005 the nonconfoming sign
structure was moved.

5. The nonconforming sign structure was moved back less than 52.8 feet (26.4 feet left
or right) from where it was previously situated. (Exhibit 1)

6. N.C. Admin. Code t.19A, s.2E.0201 (27) provides that “a sign location for purposes
of these rules shall be measured to the closest 1/100™ of a mile, in conformance with
Department of Transportation method of measurement for all state roads.” As
applied and in accordance with DOT policy regarding removing and relocating sign
structures due to highway projects, a sign structure may be moved 56 feet back on
the same property, without changing its location. (Exhibit E)

7. In aletter dated February 2, 2006 from NCDOT Right of Way Agent, Rink Media was
sent the relocation payment for the subject sign structure. (Exhibit H)

8. In a certified letter dated August 4, 20086, District Engineer D. R. Hearne notified
Rink Media that sign permit number NC024 084010 was in violation based on N.C.

Admin. Code t.19A, s.2E.0210(16). (Exhibit A)



9. N.C. Admin. Code t.19A, s.2E.0210(16) provides that the district engineer shall
revoke a permit for a lawful outdoor advertising structure for “moving or relocating a
nonconforming sign or a sign conforming by virtue of the grandfather clause which
thanges the location of the sign as determined by .0201(27) of this section;” (Exhibit

)

10.1n a certified letter dated September 8, 20086, District Engineer D. R. Hearne notified
Rink Media that sign permit number NC024 084010 was being revoked based on
N.C. Admin. Code t.19A, s.2E.0210(16). (Exhibit B)

11.1In a letter dated October 31, 2006, Rink Media through legal counsel submitted an
appeal to Secretary Tippett wherein it contested the revocation of outdoor
advertising permit number NC024 084010 ."( Exhibjt C)

CONCLUSIONS OF LAW

.

1. N. C. Admin. Code t.19A, s.2E.0201 (27) provides that “a sign location for purposes
of these rules shall be measured to the closest 1/1 00™ of a miile, in conformance with

Department of Transportation method of measurement for ali state roads.”

2. ltis DOT’s practice to allow a nonconforming sign structure removed as a result of a
highway project, to be moved within the same sign location as specified on the
permit application. As applied, a sign structure may be moved up to 52.8 feet (26.4
feet left or right) back on the same property, without changing its location.

3. N.C. Admin. Code t.19A, s.2E.0210(16) provides that the district engineer shall
revoke a permit for a lawful outdoor advertising structure for “moving or relocating a
nonconforming sign or a sign conforming by virtue of the grandfather clause which
changes the location of the sign as determined by .0201(27) of this section;”

(emphasis added)

4. The revocation of the permit was based on the District Engineer’s determination that
the sign structure had been relocated in @ manner which changed the location of the

sign.

5. Findings of Facts 3-6 clearly indicate that the relocation of the nonconfoming sign
structure did not change the sign location, as determined by N. C. Admin. Code
t.19A, s.2E.0201 (27), since the nonconforming sign structure was not moved more

than 56 feet back on the same property.

6. Based on these findings, the decision to revoke the sign permit was not justified
based on N.C. Admin. Code t.19A, s.2E.0210 (16).



ORDER

| HEREBY REVERSE the District Engineer’s decision to revoke the outdoor
advertising permit of Rink Media for permit number NC024 084010 based on N.C.
Admin. Code t.19A, s.02E.0210(16) and order that the subject permit be reinstated by
the District Engineer within 30 days of the date of this decision.

IT IS FURTHER ORDERED that a copy of this decision be served upon the
appellant, Rink Media, and its attorney, by certified mail, return-receipt requested,
addressed as follows: .

Rink Media

C/0 Douglas Rink
P. O. Box 405
Newton, NC 28685

Betty S. Waller

Waller & Stewart, LLP

201 Shannon Oaks Circle, Suite 200
Cary, NC 27511

NOTICE

Any party aggrieved by this final decision has thirty (30) days from the receipt of
this decision to file a petition for judicial review in accordance with N.C. Gen. Stat. §

136-134.1.
This the 2 g day of February, 2007.

Lyfido Tippétt
Secretary of Transportation



From: cynthia

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards
Date: Wednesday, February 26, 2020 9:35:59 AM

CAUTION:

Please PLEASE care about NOT allowing digitized 50 foot assaults on our aesthetics at the
local level. Signed Artist Cynthia Cooke , a resident of wilmington, nc 28411.
Get Outlook for Android


mailto:cyncooke@hotmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
https://aka.ms/ghei36

From: Dale Evarts

To: NCDOT Service Account - Rulemaking
Subject: [External] Comments on NC DOT
Date: Tuesday, March 3, 2020 10:21:54 PM

CAUTION:

To: Hannah B. Jernigan
Hello,

I am writing to oppose the rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital billboards and be raised to 50 feet in height, even if such changes
are not allowed by the applicable city or county ordinance.

Instead, | support “Alternative 2” (described on page 6 of the NCDOT Fiscal Note) to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I understand that NCDOT is making this rule change to comply with outdoor advertising modernization
amendments enacted during the 2013 General Assembly session and codified as NC General Statutes
136-131.2. However, at the time the language in NCGS 136-131.2 was being debated by the NC House
of Representatives, the bill's sponsor, Rep. Tim Moffitt, stated that “the bill is not intended to allow an
increase in the size of the sign” and “does not allow digitizing of signs.”

Sincerely,

Dale M Evarts

2205 Pershing St
Durham, NC 27705
dale.evarts@gmail.com
+1 919 402 6275


mailto:dale.evarts@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
mailto:dale.evarts@gmail.com

3559 Hamstead Court
Durham, NC 27707
March 5, 2019

Hannah D. Jernigan
APA/Rulemaking Program Manager
N.C. Department of Transportation
1 South Wilmington St.

Raleigh NC 27601

Sent via e-mail to: Rulemaking@ncdot.gov

Dear Ms. Jernigan,

I am writing to OBJECT to the proposed rule changes that would change NCDOT’s outdoor
advertising regulations. | especially OBJECT to overriding local ordinances and converting
existing billboards to digital and raising the height to 50 feet. Here are some points | wish to
make:

e Instead of what is proposed by NCDOT, | support Alternate 2 described in the Fiscal Note, as
follows:

The second alternate is to further limit activities that industry could do as part of modernization.
An example includes restricting companies to modernize from static to digital faces. Some local
governments have more stringent rules associated with outdoor advertising regulations including
moratoriums on allowing digital billboards. NCDOT considered excluding digital faces as part
of modernization. NCDOT chose not to make this exclusion since the state already allows
digital billboards and that industry should be allowed to accommodate for technology
enhancements.

e | oppose the rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height

e NCDOT states that this rule change is being made to comply with outdoor advertising
modernization amendments enacted during the 2013 General Assembly session and
codified as NC General Statutes 136-131.2. However, at the time the language in NCGS 136-
131.2 was being debated by the NC House of Representatives, the bill sponsor, Rep. Tim
Moffitt, stated that “the bill is not intended to allow an increase in the size of the sign” and
“does not allow digitizing of signs.” (Debate of Senate Bill 112 in the NC House on July 11,
2013). Furthermore, Representative Chuck McGrady on the same day offered an
amendment to SB112 seeking to remove DOT as an “environmental agency” since the bill’s
text allowed any environmental agency to preempt all local government regulations, thus



removing all local controls over billboards statewide. Representative Moffitt supported
McGrady’s amendment, and the amendment passed 112 to 0.

The original notice published in the North Carolina Register on January 2, 2020 was
misleading, because it said the changes to 19A NCAC 02E.0225 were being readopted
“without substantive changes.” However, the public hearing packet that was published
later said these changes were “substantive.”

NCDOT's press release about the February 20 public hearing was vague and did not mention
that the rule changes affected billboards, including rule changes that would override local
government ordinances.

The public hearing was held on February 20 even though it was snowing and NCDOT and
other officials were telling drivers to be careful and that road conditions could change
quickly for the worse.

T3 NCDOT Retweeted

Governor Roy Cooper & Vv
@NC_Governor

“Predictions are changing quickly, so | urge everyone to
be prepared and continue to monitor their local
forecast. Now is the time to prepare while the roads are
drivable. If snow falls, roads and bridges can quickly
become dangerous, so be careful.”
governor.nc.gov/news/governor-...
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6:39 AM - Feb 20, 2020 - Twitter Media Studio



e A poll of North Carolina voters conducted in May 2019 found that 66 percent were opposed
or strongly opposed to taking control of billboards away from local government and 68
percent were opposed or strongly opposed to allowing billboard owners to build more
digital billboards. Results are below.

Q1 State lawmakers have introduced a bill to
loosen restrictions on billboards along North
Carolina's roads and highways. This bill may
take control over billboards from local
government and give it to the state
government, allowing new billboards to be built
in areas where they currently are not allowed.
Do you strongly support, somewhat support,
somewhat oppose or strongly oppose taking
control of billboards away from local

government?
SrONgly SUBPOL...........ococoieueeeieeieiieceiieres e 1%
Sormewhat SUPPOrt. .. ..ol 16%
SOMEWHE! OPPOSE .........ocoiveeeiiicioiieneess e 27%
SHONQIY DPPOBE. ... e simns i susassssvmssns sy 39%
[ oot 10, N RS %

Q2 This bill may allow existing billboard signs to be
replaced with electronic digital billboards that
can change messaging frequently, adding
another distraction for drivers, even in areas
where local governments forbid digital
billboards. Do you strongly support, somewhat
support, somewhat oppose or strongly oppose
allowing billboard owners to build more digital

billboards?
SHONGIY SUBPOM..-...o.eovoeeeseeeeeesseemeeeens e 15%
Somewhat SUPPOrt ... 13%
Somewhat OpPOSE o 26%
SHONGIY OPPOSE..........oooocoaeeeieeieiiessierees e 42%
R SIS s R R e e 3%

Please put an ARC GIS map on the NCDOT website showing the location of billboards with an
NCDOT permit and whether these billboards are considered conforming or nonconforming by
NCDOT.

Thank you for your careful consideration of these comments.

Sincerely,

Dale McKeel
Board member, Scenic North Carolina



From: Dave Olverson

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard Changes

Date: Thursday, February 27, 2020 5:52:28 PM
CAUTION:

Hi Hannabh,

As a current planning student at UNC, I often disagree with my neighbors and NIMBY actions
in general. However, when I heard about NCDOT's push to increase the allowable height of
billboards and allow them to be digitized, overruling local regulations, I felt the need to email
you.

I realize the tradeoff is that the NCDOT could create more revenue streams. However, this
would be detrimental to the sense of place and would be one (albeit small) link in a chain that
could disrupt the great economic development and immigration to the state. Squeezing a few
dollars, but creating an unappealing place to live is not in the best interest of the people of
North Carolina.

I support Alternative 2 in this situation. Thank you for your time.

Best,
Dave


mailto:dolverson@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: David Sices (david.sices@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 8:13:16 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

David Sices

750 Weaver Dairy Rd Apt 140
Chapel Hill, NC 27514
david.sices@gmail.com

(919) 918-3530

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: David Williams (dmw1lnc@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:45:24 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

David Williams

12 Willoughby Run Dr
Asheville, NC 28803
dmw Inc@aol.com
(828) 687-2835

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Debbie Burroughs (debbieburroughs@hotmail.com) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 6:04:28 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Debbie Burroughs

111 Hobbs Acre Dr

Edenton, NC 27932
debbieburroughs@hotmail.com
(252) 482-7769

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Debbie Kenyon (dcjkenyon@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:37:41 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Debbie Kenyon

509 Gablefield Ln
Apex, NC 27502
dcjkenyon@aol.com
(919) 303-6906

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Deborah Bailey (debbett@bellsouth.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:40:54 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Deborah Bailey

202 Blue Ridge Vis
Asheville, NC 28805
debbett@bellsouth.net
(828) 222-4444

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: deborah hallam

To: NCDOT Service Account - Rulemaking
Subject: [External] Oppose DOT rule change to override local community decisions
Date: Thursday, March 5, 2020 4:23:19 PM

CAUTION:

Dear Hannah B. Jernigan,

I oppose a NC-DOT rule change that would override the local billboard ordinance and
override the democratic process with an administrative rule change.

Our community came together on the issue of not allowing digital billboards on the roads an
highways in our community.

Large distracting flashing billboards distract drivers' attention, potentially creating an unsafe
roadway situation, and disrupt the visual landscape.

I am voicing my strong support for “Alternative 2”, to recognize local government ordinances
concerning Billboards and limit the changes that could be made to an existing billboard.

Thank you.
Deborah Hallam
Durham, NC


mailto:dhallam835@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Deborah Milkowski (debmilkowski@centurylink.net) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 3:06:48 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Drivers are already distracted by cell phones and other digital devices. Drivers don't need more distractions. In
addition, I want to keep NC highways beautiful - billboards are unattractive to motorists.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Deborah Milkowski

573 Deer Run Rd

New Bern, NC 28562
debmilkowski@centurylink.net
(252) 571-4330

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: dpilkington@nc.rr.com

To: NCDOT Service Account - Rulemaking
Subject: [External] Rule change for Billboards
Date: Saturday, February 29, 2020 11:01:03 AM

CAUTION:

Dear Ms Jernigan:

| am writing to oppose the proposed rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height. |
understand this rule would supercede any applicable city or county ordinances.

Instead, | support “Alternative 2” (Page 6 of the NCDOT Fiscal Note) that recognizes local
government ordinances and limits changes that could be made to an existing billboard as part
of modernization.

| believe billboards are a blight on the beauty of our state, and digital ones also a hazard for
drivers.

Thank you.

Deborah Pilkington

dpilkington@nc.rr.com

Durham, NC


mailto:dpilkington@nc.rr.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Devon Seltzer (daikaijutanuki@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 8:59:02 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Devon Seltzer

5856 Old Oak Ridge Rd Apt 1603
Greensboro, NC 27410
daikaijutanuki@gmail.com

(336) 543-4766

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Thomas, Diane

To: NCDOT Service Account - Rulemaking
Subject: [External] NCDOT - Proposed Billboard Rules
Date: Thursday, February 27, 2020 10:48:34 PM

CAUTION:

| am writing because | vehemently oppose any rule changes that would make it possible to override
local ordinances and permit billboards with a state permit to be raised in height or to be converted
to digital (going against local ordinanaces).

Instead, please support Alternative 2 — which abides by local government ordinances, and limits
changes (or modernization) to billboards.

Thank you,

Diane Thomas

Durham, NC 27705
dthomas@unch.unc.edu

----- Confidentiality Notice -----

The information contained in (or attached to) this electronic message may be legally privileged and/or confidential
information. If you have received this communication in error, please notify the sender immediately and delete the
message.


mailto:Diane.Thomas@unchealth.unc.edu
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

*
et CITY ATTORNEY
CITY OF DURHAM

March 5, 2020

Sent via e-mail
jarobbins@ncdot.gov
Rulemaking@ncdot.gov

Re: Comments re: NCDOT Proposed Rules Change
19A NCAC 02E .0201 (5) and (16)

Dear Ms. Robbins and Ms. Landi,

The City of Durham (“City”) has reviewed NCDOT'’s proposed rule changes applicable to the
regulation of outdoor advertising. See Draft 19A NCAC 02E .0201 et. seq. The City is concerned that
NCDOT’s proposed revisions to the definitions of “Conforming Sign” and “Nonconforming Sign” in
.0201 are not consistent with the definitions of “Nonconforming sign” and “State law” as defined by
N.C. Gen. Stat. 136-128 (2a) and (6).

In order to bring the definition of “conforming sign” (19A NCAC 02E .0201(5)) into compliance
with N.C Gen. Stat. 136-128 (2a) and (6) it should either not be revised or it should be revised as
follows:

“(5) Conforming Sign: A sign legally erected in a zoned or unzoned commercial or
industrial area which that currently meets State law, as defined in N.C. Gen. Stat. 136-
128, and all eurrentlegal requirements for the Rules of this Section and Article 11 of
Chapter 136 of NC General Statutes for erecting a new sign at that site.”

In order to bring the definition of “nonconforming sign” (19A NCAC 02E .0201(16)) into
compliance with N.C. Gen. Stat. 136-128 (2a) and (6) it should either not be revised or it should be
revised as follows:

“(16) Nonconforming Sign: A non-conforming siga sign, as defined in G.S. 136-128(2a),
shall include whichwastaadullyerected-bubwhich docsneteomphwiththe provisions

orrules-due to-changed conditions{Also-includes]-a sign legally erected prior to the

effective date of the Qutdoor Advertising Control Act or prior to the addition of a route
to the interstate or federal-aid primary system or National Highway System in a zoned

or unzoned commercial or industrial area which does not meet all current State laws,
as defined in N.C. Gen. Stat. 136-128, for erecting a new sign at that site. Ferpurposes
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If you would like to discuss this further, please contact me at 919-354-2752. Thanks for your
attention to this matter.

Sincerely,

Donald T. O’'Toole
Deputy City Attorney

101 City Hall Plaza, Second Floor, Durham NC 27701 919.560.4158 DurhamNC.gov Follow Us @CityofDurhamNC
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From: Donald Bergey (bergey@wfu.edu) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:09:48 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Donald Bergey

144 Greenvalley Rd
Winston Salem, NC 27106
bergey@wfu.edu

(336) 765-9748

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Donald Harland (dharland@bellsouth.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:04:58 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I have a large billboard on my property that is easily 50 foot tall. It is ugly and disruptive to the surrounding
environment. My billboard has a digital sign that is extremely unsightly at night. People come to North Carolina to
experience its natural beauty and to see the trees. People do not come to North Carolina to see billboards!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Donald Harland

PO Box 2080, 677 N Luther Rd
Candler, NC 28715
dharland@bellsouth.net

(828) 665-9247

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Donald Houser (jdhouser489@agmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 10:53:16 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Let the control be where it is and do not destroy the natural beauty of the areas.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Donald Houser

199 Cedardale Ct
Clayton, NC 27520
jdhouser489@gmail.com
(919) 585-2125

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
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From: Donald Smyth (donaldsmyth@mindspring.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Sunday, March 1, 2020 4:29:50 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Donald Smyth

320 Kenmure Dr

Flat Rock, NC 28731
donaldsmyth@mindspring.com
(704) 794-8905

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
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From: Donna Wagoner (wagoner.donna@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:10:41 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
I want to see North Carolina I can be bombarded on tv with advertising

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Donna Wagoner

1484 Quarry Rd

Woodleaf, NC 27054
wagoner.donna@gmail.com
(704) 657-6225

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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From: Dorothy Lee (lee.dortl@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 7:12:56 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Dorothy Lee

62 Salem Rd
Weaverville, NC 28787
lee.dort] @gmail.com
(828) 230-3607

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Doug Franklin (Idfranklinxx@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Sunday, March 1, 2020 12:36:02 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Doug Franklin

195 Downings Creek Ln
Hayesville, NC 28904
Idfranklinxx@yahoo.com
(828) 389-1027

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Doug Wingeier (dcwing@main.nc.us) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 7:40:06 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Doug Wingeier

266 Merrimon Avenue
Asheville, NC 28801
dewing@main.nc.us
(828) 246-4885

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Drew Ball

To: Robbins, Jamille A

Cc: NCDOT Service Account - Rulemaking

Subject: [External] Modernization of outdoor advertising rules 19A NCAC 02E .0225
Date: Thursday, March 5, 2020 5:41:21 PM

CAUTION:

March 5, 2019

Ms. Jamille Robbins

NC Department of Transportation - Environmental Analysis Unit
20301 Mail Service Center

Raleigh, NC 27699

Sent via email: jarobbins@ncdot.gov
CC: Hannah B. Jernigan at Rulemaking@ncdot.gov

Re: Modernization of outdoor advertising rules 19A NCAC 02E .0225

N.C. Department of Transportation:

On behalf of our nearly 150,000 members and supporters across North Carolina, we write
to express our strong opposition to the North Carolina Department of Transportation’s
(DOT’s) proposed changes to the modernization of outdoor advertising rules (19A N.C.A.C.
02E .0225) which would limit the authority of local governments in our state. These
proposed rule changes would allow billboards with a state permit to be converted to digital
billboards and raised to 50 feet in height, even if local ordinances prohibit such actions.
This action would undermine the ability of local governments to determine the appropriate
size and type of outdoor advertising within their communities in order to protect public
safety, the environment and their viewsheds.

Instead, we support the considered “Alternative 2” described on page 6 of the agency’s
March 1, 2019, fiscal note. Alternative 2 would recognize local government ordinances and
limit the changes that could be made to an existing billboard as part of modernization.

Alternative 2 as described in the fiscal note:

“The second alternate is to further limit activities that industry could do as
part of modernization. An example includes restricting companies to
modernize from static to digital faces. Some local governments have more
stringent rules associated with outdoor advertising regulations including
moratoriums on allowing digital billboards. NCDOT considered excluding
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mailto:Rulemaking@ncdot.gov

digital faces as part of modernization. NCDOT chose not to make this
exclusion since the state already allows digital billboards and that industry
should be allowed to accommodate for technology enhancements.”

Our goal is to ensure that local governments across our state maintain their ability to
regulate billboards, especially taller, digitized billboards that impact the scenic beauty of our
state and can be a dangerous distraction to drivers.

Sincerely,

Drew Ball

State Director

Environment North Carolina

19 West Hargett Street, Suite 405
Raleigh, NC 27601

Cell: 336.978.9699
dball@environmentnorthcarolina.or


mailto:dball@environmentnorthcarolina.org

From: Ed Harris

To: NCDOT Service Account - Rulemaking
Cc: Natasha Marcus

Subject: [External] Rule Change

Date: Wednesday, March 4, 2020 8:43:17 AM

CAUTION:

To: Hannah Jernigan

I am a native North Carolinian and I am adamantly opposed to the proposed "modernization"
rule change to allow existing billboards to be converted to digital format and raised in height.
These changes are inconsistent with many local ordinances and make our highways less safe
due to the glare and distraction they create. Drivers are already overburdened by the
distractions of mobile devices, high speed lane changers, NCDOT electronic signs, GIS maps,
wrecks and lane closures.

Additional billboard company profits should not come at the expense of public safety.

Ed Harris
Davidson NC


mailto:eharris939@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:natasha@natashamarcus.com
mailto:report.spam@nc.gov

From: Arton Ragsdale

To: NCDOT Service Account - Rulemaking
Subject: [External] No bigger taller billboards!
Date: Thursday, February 27, 2020 9:08:28 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Please do not force ill conceived laws and take away the ability for local communities to have their own rules and
laws concerning outdoor advertising.

If there’s one thing we don’t need more if in this state it’s huge and distracting digital signage. We also don’t need
the state butting into local decision making in this way. Billboards are dangerous and an eyesore already. We need
more restrictions on them not less.

Local ordinances should always be respected in these types of matters.

Thanks for your time,
Ed Ragsdale, Durham NC


mailto:artonragsdale@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Ed Turley (kagnew6770@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 3:27:26 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Ed Turley

6 Shakespeare Cir

Black Mountain, NC 28711
kagnew6770@gmail.com
(828) 357-8476

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Edith Duff-Loesch (eduffloesch@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:20:59 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Edith Duff-Loesch

2748 Millbrook Dr
Greenville, NC 27858
eduffloesch@gmail.com
(941) 376-8466

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Elaine McNeill

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards
Date: Thursday, March 5, 2020 4:16:14 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

I write to voice my objections to the proposed change to rules affecting billboards. The increase in size and
digitizing are troublesome enough but the worst is the idea that local communities would not have control of
billboard size and configuration in their area.

I strongly object to the changes.

Elaine McNeill

1017 Broad Street

Durham

Sent from my iPhone


mailto:elainemcneill73@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Elaine Robbins (elainerobbins535@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:59:28 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

We moved to Western North Carolina for its beauty. As we age, we are less and less mobile but can still enjoy our
surroundings by car. Please do not deprive us of this great joy.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Elaine Robbins

415 Blowhole Rd

Marshall, NC 28753
elainerobbins535@gmail.com
(828) 380-1817

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
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From: Elizabeth Celli (elicelli@att.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:13:58 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Elizabeth Celli

407 Legends Way
Chapel Hill, NC 27516
elicelli@att.net

(919) 546-4109

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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From: Elizabeth Cruise (bcruisel@frontier.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 4:33:12 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Elizabeth Cruise

2604 Fairlawn Rd
Durham, NC 27705
beruisel @frontier.com
(919) 479-8146

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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From: Elizabeth Harris

To: NCDOT Service Account - Rulemaking
Subject: [External] billboard change
Date: Tuesday, March 3, 2020 4:31:05 PM

CAUTION:

I oppose the rule change that would override local ordinances and allow
billboards with a state permit to be converted to digital and raised to 50
feet in height. DOT should recognize local government ordinances and
limit the changes that could be made to an existing billboard.
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From: Robbins, Jamille A

To: Jernigan, Hannah

Cc: Putnam, Lauren N; Landi, Helen E

Subject: FW: [External] Please revise proposed digital billboard rule
Date: Wednesday, March 4, 2020 11:55:08 AM

----- Original Message-----

From: Elizabeth Paley (mom2homer@yahoo.com) Sent You a Personal Message <automail@knowwho.com>
Sent: Wednesday, March 4, 2020 11:09 AM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Elizabeth Paley

112 W. Lynch St.
Durham, NC 27701
mom2homer@yahoo.com
(919) 956-5896

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.
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From: Elizabeth Sweeney

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards
Date: Wednesday, February 26, 2020 10:03:26 AM

CAUTION:

Ms. Jernigan,

As a zoning administrator for the town of Bogue | most definitely oppose the rule change that would
override local ordinances and allow billboards with a state permit to be converted to digital and
raised to 50 feet in height, even if such changes are not allowed by the applicable city or county
ordinance.

| support a rule to recognize local government ordinances and limit the changes that could be made
to an existing billboard as part of modernization.

Elizabeth Sweeney, CMC, CZO

Town Clerk/ Zoning Administrator

Town of Bogue

252.393.3055 office

252.764.0845 fax

www.bogue-nc.org

Mail correspondence to and from this sender may be subject to the North Carolina Public Records Law, and may be disclosed

to third parties.
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From: Elizabeth Teague
To: NCDOT Service Account - Rulemaking; Robbins, Jamille A; bclarke@roberts-stevens.com; Jack Debnam
(jack@wcproperties.com)
Cc: Burch, Brian C; Gibbs, Mark T; Dale McKeel
Subject: [External] Possible rule changes to NCDOT procedures related to signage
Date: Thursday, February 27, 2020 1:57:13 PM
Attachments: image001.png
image003.png
image004.png
image005.png
image006.ipa

CAUTION:

To Whom It May Concern:

| believe our North Carolina Highways are something to be proud of. NCDOT’s efforts in Divisions 13
and 14 to promote roadway beautification and enhancements, wildflowers, stormwater
management, visitor friendly rest areas, and highway safety and roadway improvements are greatly
appreciated. A change in NCDOT signage policies would be a detriment to these efforts. | oppose
any NCDOT rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital signage. | also understand that this possible rule change could raise
the height of allowable signage to 50 feet, even if such changes are not allowed by the applicable
city or county ordinance.

Economically, this change would be detrimental to Western North Carolina counties and
municipalities. Our communities depend much on the beauty of the mountains and the views
from our major highways. Our mountain landscape draws in visitors that contribute to our
region’s tourism sector and the hotels, small businesses and downtowns that depend on them.
Allowing digital billboards and increasing the allowable height would impede visitors’ views
and impact their experience. With the care and ongoing costs that went in to 1-40, [-26 and the
Great Smoky Mountains Expressway and other State roads, particularly in the way of pull outs
for viewsheds, rest areas, and roadway engineering, it would be counter-productive to then
introduce signage along these corridors.

Environmentally, the light pollution impacts of digital billboards would not be welcome by
our residents. The Town of Waynesville and several other western north Carolina towns
enacted rules to protect the night sky. These rules limit the height of parking lot and street
lighting, require cut-off and/or directed fixtures in all development, and prohibit digital
billboards of any kind within our jurisdiction. This office will get complaints from residents
whenever lighting is mis-directed and impacts their residences. Many of our citizens move to
this area to get away from urban characteristics - lighting being a significant one.
Additionally, western north Carolina has a variety wildlife that could be impacted by the
intrusion of light into certain areas. Many mammals, birds, reptiles and insects are naturally
photoperiodic and their growth, development, reproduction, eating and locomotion of these
animals depend on the balance between day and night and the introduction of artificial light
can be detrimental.

If the rules must change, I ask that you consider “Alternative 2” to at least recognize local
government ordinances and limit the changes that could be made to an existing billboard as
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part of modernization. Local government is formed to implement and protect the will of its
citizenry. Lighting and signage ordinances and policies were adopted on a local basis in
response to Comprehensive Land Use Plans, and implemented through local zoning legislation
recommended by local planning boards and citizen groups, and adopted by elected officials.

In supporting the wishes of outdoor advertising interests, NCDOT would be undermining the
past work and will of those who pay property and sales taxes.

Thank you for the opportunity to comment on this possible rule change.

Elizabeth Teague, AICP, CTP, CFM | Development Services Director
Town of Waynesville, NC

9 S. Main Street | PO Box 100 | Waynesville, NC 28786

(0) 828.456.2004 | (f) 828.452.1492

eteague@waynesvillenc.gov | www.waynesvillenc.gov
| b
[2]
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From: Elisabeth Wixson (ewixson@me.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:37:21 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Elisabeth Wixson
11202 Nevermore Way
Charlotte, NC 28277
ewixson@me.com
(704) 507-7742

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Reckhow, Ellen

To: NCDOT Service Account - Rulemaking

Cc: Commissioners; "Dale McKeel"; Young, Patrick; "Wendell Davis (wdavis@co.durham.nc.us)"
Subject: [External] Billboard Rules

Date: Thursday, February 27, 2020 8:29:34 AM

CAUTION:

| STRONGLY OPPOSE the rule change that would “override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance.” Local control should NEVER be undone by an
agency or department rule, that is not responsible or responsive to elected officials who are representing
citizens. The citizens of Durham County feel very strongly about this issue.

Thanks for your consideration of my concern.

Ellen Reckhow

Durham County Commissioner
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From: Erancis Ellie

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard changes
Date: Thursday, February 27, 2020 6:44:29 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

I write to express my objection to rule changes that will allow both 50 ft high billboards and digitized billboards. As
a human factors specialist with expertise in vision and driving, I can tell you that is a clearly established principle of
driving that billboards are attention grabbers that take drivers’ attention away from important aspects of the driving
task thereby increasing driver response times and potentially contributing to collisions. Higher billboards are visible
along longer portions of the roadway, increasing the amount of time that billboards can distract drivers from the
roadway. In addition, digitized billboards are more likely to grab attention as they are more conspicuous than an
undigitized the version. At night time, especially for older drivers, they affect light adaptation which has the
potential to make roadway objects that are difficult to see even more difficult to see, with a similar result for
response times and collisions.

They’re a bad idea. Both of these changes make the roadways less safe.

I support “Alternative 2” on page 6 of the NCDOT Fiscal note to recognize local government ordinances.

Regards,
Ellie L Francis, PhD, OD.
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From: Ellyn Kirschner (ellynkirschner@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 2:01:19 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Thank you for considering my input here. Ellyn Kirschner

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Ellyn Kirschner

326 Tranquil Ave
Charlotte, NC 28209
ellynkirschner@gmail.com
(704) 533-2694

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: Judy Matheny (hike109@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 3:11:19 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Judy Matheny

PO Box 55

Lake Junaluska, NC 28745
hike109@gmail.com
(828) 734-5242

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Emergencycle!

Cc: NCDOT Service Account - Rulemaking
Subject: [External] OPPOSING BILLBOAD RULE CHANGE
Date: Tuesday, March 3, 2020 8:19:23 AM

CAUTION:

I oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if
such changes are not allowed by the applicable city or county ordinance,

AND support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to
recognize local government ordinances and limit the changes that could be made to
an existing billboard as part of modernization.
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From: Emily Kissee

To: Robbins, Jamille A
Subject: [External]
Date: Thursday, February 27, 2020 3:02:07 PM

CAUTION:

Dear Mr. Robbins,

I strongly object to the new rule change outlined by the NCDOT to override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height, even if such
changes are not allowed by the applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part
of modernization.

This rule change would not help the average citizen of North Carolina in any way. Digital
billboards are a distraction for drivers and threaten the scenic character of our state. The only
people that would be positively impacted by this rule are a very small minority of advertisers. The
NCDOT should be looking out for the average citizen of NC and protecting our state's scenic
beauty, just as they do with the roadside wildflower program and other similar initiatives. Our
state's beauty is our most valuable resource.

Thank you,

Emily Kissee
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From: Eric Ridenour

To: NCDOT Service Account - Rulemaking

Cc: Paige Dowling

Subject: [External] Fwd: FW: [ncplan] Proposed NCDOT Rule Change for Billboards - Comment by March 5
Date: Wednesday, February 26, 2020 12:42:44 PM

CAUTION:

Dear Ms. Jernigan,

I am town attorney for the Town of Sylva. Our Planning Director, John Jeleniewski, forwarded the
following email from the listserv regarding the proposed changes to billboard sign materials and heights.
The Town of Sylva first enacted its zoning Ordinances in 1998. Since that time, the Town has spent tens of
thousands in enforcing its business sign size and height ordinance and enforcing its ordinance on
billboard locations, material and aesthetics. Further, the local businesses have spent hundreds of
thousands replacing and complying with such ordinances.

Sylva is a beautiful little mountain town largely dependent on tourism. If the DOT were to override the
Town of Sylva's billboard ordinance regarding materials, size and height, such revision would destroy the
beautiful traffic corridors that the municipality and its businesses have worked so hard, at substantial
cost, to protect. In the event that such Rule change is likely, please advise if there is a process by which the
Town of Sylva can apply to be exempt from such change.

Thank you,

Eric Ridenour
RIDENOUR & GOSS, PA
21 Colonial Sq.

PO Box 965

Sylva, NC 28779

(828) 586-3131

(828) 586-3763 (fax)
www.sylvalawyers.com

---------- Forwarded message ---------

From: John Jeleniewski <johnjeleniewski(@jacksonnc.org>

Date: Wed, Feb 26, 2020 at 7:59 AM

Subject: FW: [ncplan] Proposed NCDOT Rule Change for Billboards - Comment by March 5

To: Paige R. Dowling <townmanager@townofsylva.org>, Eric Ridenour
<eric@sylvalawyers.com>, Lynda Sossamon <mayor@townofsylva.org>

FYI Below....... Please read.

John Jeleniewski, CZO, CET, CST
Senior Planner

Jackson County Planning Department
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email: johnjeleniewski@jacksonnc.org

website: https://www.planning.jacksonnc.or
Phone: 828-631-2282

From: dale.mckeel@gmail.com <ncplan@listserv.unc.edu>

Sent: Wednesday, February 26, 2020 7:56 AM

To: NCPlan mailing list <ncplan@listserv.unc.edu>

Subject: [ncplan] Proposed NCDOT Rule Change for Billboards - Comment by March 5

The NC Department of Transportation (NCDOT) is proposing a rule change that would override local
ordinances and allow billboards with a state permit to be converted to digital and raised to 50 feet in
height, even if such changes are not allowed by the applicable city or county ordinance.

NCDOT states that this rule change is being made to comply with outdoor advertising modernization
amendments enacted during the 2013 General Assembly session and codified as NC General
Statutes 136-131.2.

However, at the time the language in NCGS 136-131.2 was being debated by the NC House of
Representatives, the bill sponsor, Rep. Tim Moffitt, stated that “the bill is not intended to allow an
increase in the size of the sign” and “does not allow digitizing of signs.” *

Yet, now NCDOT is proposing new rules that would allow existing billboards to be digitized and
raised in height to 50 feet.

What You Can Do

Please send comments to NCDOT; suggested comments are below. Comments should be sent to
Hannah B. Jernigan at Rulemaking@ncdot.gov Comments must be sent by March 5, 2020.

1.Tell NCDOT that you oppose the rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.

2.Tell NCDOT that you support “Alternative 2” described on page 6 of the NCDOT Fiscal Note
to recognize local government ordinances and limit the changes that could be made to an
existing billboard as part of modernization.

More Information

The impact of the proposed rule change on local government regulatory authority is best
understood by reading the NCDOT Fiscal Note, which can be viewed here. The proposed NCDOT Rule
Changes can be viewed here.

* Debate of Senate Bill 112 in the NC House on July 11, 2013. Furthermore, Representative Chuck
McGrady on the same day offered an amendment to SB112 seeking to remove DOT as an
“environmental agency” since the bill’s text allowed any environmental agency to preempt all local
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government regulations, thus removing all local controls over billboards statewide. Representative
Moffitt supported McGrady’s amendment, and the amendment passed 112 to O.

Please feel free to contact me if you have questions or would like to discuss.
Dale McKeel
Board Member, Scenic North Carolina

dale_mckeel@yahoo.com

You currently are subscribed to ncplan .

To unsubscribe send email to listserv@unc.edu with the subject line "unsubscribe ncplan "

E-mail correspondence to and from this address may be subject to the North Carolina Public Records Law and may
be disclosed to third parties by an authorized county official.
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From: Erica Shirts

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards in NC

Date: Friday, February 28, 2020 9:05:53 AM
CAUTION:

Dear NCDOT,

I understand that there may be changes to the local rules about billboard advertising. One thing
I love most about where I live is that there aren't a lot of billboards and I can appreciate the
beauty of North Carolina. Any billboards completely ruin the natural beauty around us, and
actually detract from possible tourism. (I do not like to travel to places with lots of
advertising).

I oppose the change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance.

I support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as
part of modernization.

Thank you for your time,
Erica Shirts
Durham resident
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From: Erin Carey (erin.carey@sierraclub.org) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:52:34 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

DOT has done such a great job with highway beautification I'm surprised that you would make such a move to
blight our roadways. Let municipalities make their own decisions and keep digital billboards off roadways.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Erin Carey

5813 Wrightsville Ave Apt 181
Wilmington, NC 28403
erin.carey@sierraclub.org
(910) 228-9268

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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NCLM

NC LEAGUE OF MUNICIPALITIES

March 4, 2020

N.C. Department of Transportation
ATTN: Rule Making Coordinator
1501 Mail Service Center

Raleigh, NC 27699-1501

To whom it may concern:

The N.C. League of Municipalities (NCLM) is a statewide advocacy organization
representing over 540 cities and towns across North Carolina. Due to the presence
of state roads in most of these jurisdictions, N.C. municipal officials work closely with
N.C. Department of Transportation (NCDOT) personnel in regulating activities in and
around the public right-of-way, including regulation of outdoor advertising. These
local officials appreciate the opportunity to comment through NCLM on the proposed
rules contained in 19A NCAC 02E Section .0201 DEFINITIONS FOR OUTDOOR
ADVERTISING CONTROL.

Broadly, this rule contains administrative updates to the existing definitions that apply
throughout the entire outdoor advertising rule set. However, municipal officials hold
concerns regarding two updates that potentially are not congruent with state statute.

For the first instance, it is important to note that N.C. Gen. Stat. 136-128(6) defines
“State law” to include local ordinances or regulations. Local ordinances often
regulate alterations and modernization of signs, and the type of alterations allowed at
the local level usually hinge on whether a sign is deemed “conforming” or “non-
conforming.” Therefore, the definition of “conforming sign” in .0201(5) takes on great
importance to local implementation of outdoor advertising ordinances. The proposed
changes to the definition include a general reference to state statutes, but in order to
eliminate confusion, local officials suggest a reference in the proposed definition to
specifically include their local ordinances, rewritten as: “(5) Conforming Sign: A sign
legally erected in a zoned or unzoned commercial or industrial area whieh that
currently meets State law, as defined in N.C. Gen. Stat. 136-128, and all edrrent
legal requirements for the Rules of this Section and Article 11 of Chapter 136 of NC
General Statutes for erecting a new sign at that site.

For the second recommendation—and for the same reasons as listed above—city
officials suggest that the proposed definition of “nonconforming sign” in .0201(16)
also include a specific reference to the term “State law,” as defined in state statute:

WORKING AS ONE. ADVANCING ALL.



“(16) Nonconforming Slgn A non- conformlnq sqgn sign, as defined in G.S. 136-
128(2a) shall include w : ALy A ‘
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erected prior to the effective date of the Outdoor Advertising Control Act or prior to
the addition of a route to the interstate or federal-aid primary system or National
Highway System in a zoned or unzoned commercial or industrial area which does
not meet all current State laws, as defined in N.C. Gen. Stat 136-128, for erectlnq a
new sign at that site.

NCLM strongly supports the rights of municipalities to determine the character and
development within their local communities, and so retaining the ability to implement
local preferences with respect to the placement and appearance of outdoor
advertising is paramount. Thank you for considering these suggestions to clarify
municipalities’ ability to maintain local control regarding outdoor advertising
practices, and to conform NCDOT rules with existing state statute.

Sincerely,
Erin L. Wynia

Chief Legislative Counsel



From: Evelyn Coltman (ecoltman@bellsouth.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:45:24 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Evelyn Coltman

90 Evergreen Cir
Waynesville, NC 28786
ecoltman@bellsouth.net
(828) 648-3226

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Eletch

To: NCDOT Service Account - Rulemaking
Subject: [External] OPPOSING BILLBOAD RULE CHANGE
Date: Friday, February 28, 2020 11:54:06 AM

CAUTION:

I oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if
such changes are not allowed by the applicable city or county ordinance,

AND support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to
recognize local government ordinances and limit the changes that could be made to
an existing billboard as part of modernization.
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From: Fred Broadwell

To: NCDOT Service Account - Rulemaking
Subject: [External] protect our local billboard ordinances
Date: Thursday, March 5, 2020 10:33:08 AM
CAUTION:

Hello Ms Jernigan:

I am writing to support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to
protect local billboard ordinances. We have worked very hard in Durham to create fair and
smart billboard rules. Anyone driving around Durham will appreciate that our sign laws have
worked; we have struck the right balance. Residents need signage, just not giant intrusive
billboards in the wrong places.

Please adopt Alternative 2.
Thank you.

Fred Broadwell

912 Alabama Ave, Durham, NC

919.943.1068 (voice/text)
Pronouns: he, him, his
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From: Fred Coppotelli (coppotelli@earthlink.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:19:57 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Fred Coppotelli

383 Seldon Emerson Rd.
Cedar Mountain, NC 28718
coppotelli@earthlink.net
(805) 284-8764

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Galia Goodman

To: Jernigan, Hannah

Cc: Galia Goodman

Subject: [External] Billboard proposals

Date: Saturday, February 29, 2020 3:06:41 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear Ms. Jernigan:

I am a longtime resident of Wattshillandale neighborhood in west Durham. I am writing to express my dismay and
disapproval of the proposed changes in the NCDOT rules regarding digital billboards.

I am adamantly opposed to these changes. I would prefer no digital boards at all, but since that is too much to ask,
please do not allow these changes to go through without a longer public comment period. If that is also not possible,
then please go with alternative two.

A number of years ago, Durham passed no-digital billboard rules and we have been hoping that NCDOT would
honor the community’s desire to have fewer rather than more of these monstrosities. If you have time, I suggest you
drive to Greensboro from Durham through Alamance County. The whole Burlington strip is one long billboard,
and I have seen numerous accidents, especially at night when it is impossible to miss the flashing lights.

These things are a waste of power, a blight on the landscape, damaging to vegetation and wildlife habitat, and are,
in my opinion, just plain ugly.

Thanks for considering my comments.

Galia Goodman, Durham, NC (former WHHNA board member)


mailto:galiaarts@gmail.com
mailto:hjernigan@ncdot.gov
mailto:galiaarts@gmail.com
mailto:report.spam@nc.gov

From: Garver Moore

To: NCDOT Service Account - Rulemaking
Subject: [External] DOT regs re billboards

Date: Thursday, March 5, 2020 1:32:16 PM

CAUTION:

Hannah,

I am a resident and I support 'alternative 2' recognizing local government ordinances for
billboards and roadside advertising. Communities must be able to set their own standards.


mailto:garvalbert@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Gary Feimster (georgef7373@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 5:49:26 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Gary Feimster

845 Graham Loop Rd
Mount Ulla, NC 28125
georgef7373@gmail.com
(704) 638-0783

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Gavin Dillard (gavco@me.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:04:39 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Gavin Dillard

528 Padgettown Rd

Black Mountain, NC 28711
gavco@me.com

(828) 357-8069

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: GEOFF SANTOLIQUIDO

To: NCDOT Service Account - Rulemaking
Subject: [External] NCDOT Proposed RulesChanges for Definitions for Outdoor Advertising Control, etc
Date: Wednesday, March 4, 2020 7:47:57 PM

CAUTION:

Dear people,

Please know that | am adamantly opposed to allowing digital outdoor advertising on our roadways
and am particularly disturbed that you are contemplating allowing signs that would tower above us
at 50 feet.

| understand that this move will undermine local ordinances and is believed to be the product of a
faulty interpretation of existing statute. Stop this madness. We want clean landscapes along our
roadways populated with living trees that contribute to our health.

Sincerely,

Geoffrey C. Santoliquido

Cary NC 27518

Sent from Mail for Windows 10


mailto:santoliquido@att.net
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
https://go.microsoft.com/fwlink/?LinkId=550986

From: George McDowell

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Wednesday, February 26, 2020 8:00:27 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>
Dear Sir/Ma'am,

Please record my strong opposition to the proposed rule change that
would override local ordinances and allow billboards with a state permit
to be converted to digital and raised to 50 feet in height, even if such
changes are not allowed by the applicable city or county ordinance.

I support “Alternative 2” described on page 6 of the NCDOT Fiscal Note
to recognize local government ordinances and limit the changes that
could be made to an existing billboard as part of modernization.

Thank you very much.

~George McDowell

2220 W. Marilyn Circle

Cary, North Carolina 27513

919-376-7822


mailto:geomcd1949@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: George Spruill (gmspruill@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:38:59 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

George Spruill

134 Elizabeth Ct
Murfreesboro, NC 27855
gmspruill@yahoo.com
(252) 398-3979

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jernigan, Hannah

To: glennrape@earthlink.net

Bcc: Landi, Helen E

Subject: RE: [External] Please revise proposed digital billboard rule
Date: Tuesday, March 3, 2020 12:53:00 PM

Good afternoon, Mr. Rape. Thank you for your comments. Please know they will be reviewed by staff and included
in our record of comments.

From: Glenn Rape (glennrape@earthlink.net) Sent You a Personal Message <automail@knowwho.com>
Sent: Monday, March 2, 2020 2:12 PM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Glenn Rape

2921 Aprilia Ln
Monroe, NC 28112
glennrape@earthlink.net
(704) 764-4459

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.


mailto:hjernigan@ncdot.gov
mailto:glennrape@earthlink.net
mailto:hlandi@ncdot.gov
mailto:report.spam@nc.gov

From: Gloria Shen (gloshen@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:36:41 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Also, drivers do NOT need another distraction while on the road. There is already enough to pay attention to. Our
focus could temporarily be displaced from the important task of monitoring our speed, using our brakes for sudden
stops or decreased speed by cars ahead of us, watching out for wildlife, looking out for obstructions in the road or
materials that might have fallen off another vehicle, etc.

Why make driving even more hazardous than it already is?

It's just common sense to support Alternative 2. Anything other than that would just be reckless and a demonstration
of support for the billboard industry at the expense of safety.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Gloria Shen

40 Rocking Porch Ln
Asheville, NC 28805
gloshen@yahoo.com
(828) 775-1697

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Greg Rakauskas

To: NCDOT Service Account - Rulemaking
Subject: [External] New billboard rules

Date: Sunday, March 1, 2020 11:09:20 AM
CAUTION:

Hi NCDOT,

I am writing to oppose the proposed rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.

It is my firm belief that in matters regarding billboards, local governments should be able to
exert control.

For this reason, I urge you to support Alternative 2 described on p. 6 of the NCDOT Fiscal
Note to recognize local government ordinances. We must limit modifications that could be
made to existing billboards as part of modernization.

Thank you for your consideration.

Regards,
--Greg Rakauskas

2408 Prince St.
Durham, NC 27707


mailto:gregraka2@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Harold Erickson

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards
Date: Friday, February 28, 2020 10:00:55 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

I oppose the proposed change that would permit digital billboards and 50 ft. If local communities oppose these- let
them. I support Alternative 2 that would let local communities limit changes to billboards.

Harold Erickson
132 Pinecrest Rd
Durham 27705


mailto:harold.erickson@duke.edu
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Harriette Frank (Ifrank1999@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:23:52 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Harriette Frank

3603 Westover Rd
Durham, NC 27707
Ifrank1999@aol.com
(919) 489-0555

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Harriet Lakin

To: NCDOT Service Account - Rulemaking

Subject: [External] from a concerned citizen; support alternative 2
Date: Friday, February 28, 2020 7:13:35 AM

CAUTION:

To NCDot,

I strongly oppose the rule change that would override local ordinances and allow
billboards with a permit to be converted to digital and be allowed to raised in
height.

2.1 am in favor of alternative 2 that is described on page 6 of NCDOT Fiscal note.

Sincerely,
Harriet Lakin


mailto:hulakin@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Heide Coppotelli (goodshepherd@comporium.net) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 5:18:55 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Heide Coppotelli

383 Seldon Emerson Rd

Cedar Mountain, NC 28718
goodshepherd@comporium.net
(828) 884-4673

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Helen Compton

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards
Date: Sunday, March 1, 2020 12:44:33 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT,

I am writing to oppose the proposed rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

It is my firm belief that in matters regarding billboards, local governments should be able to exert control.

For this reason, I urge you to support Alternative 2 described on p. 6 of the NCDOT Fiscal Note to recognize local
government ordinances. We must limit modifications that could be made to existing billboards as part of
modernization.

Thank you for your consideration.

Regards,

Helen Compton

Durham

27701

Pardon any typos. Big fingers and little letters!


mailto:helen.compton@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Helen Harbett

To: Jernigan, Hannah
Subject: [External] billboards
Date: Saturday, February 29, 2020 7:43:52 PM

CAUTION:

Dear Ms Jernigan,

I am writing to voice my strong opposition to billboards. My reason is very simple: this is a beautiful area
and billboards
mar that beauty. They add nothing to the landscape but steel and concrete. They are obscene compared to

the beauty

of the natural area. We don’t need them, they detract from all that is beautiful and I thought we had dealt
with this subject

a few years ago but now it is back. I don’t understand that. The vast majority prefers not to have the
distraction of these

objects while driving. Can’t we keep it simple and prevent their construction?

Thank you for your time..
Sincerely,
Helen Harbett

Sunset Ave.
Durham, NC


mailto:hlh555@frontier.com
mailto:hjernigan@ncdot.gov
mailto:report.spam@nc.gov

From: Holly Biola

To: NCDOT Service Account - Rulemaking
Subject: [External] Opposing digital billboards
Date: Saturday, February 29, 2020 8:00:06 AM

CAUTION:

As someone with some visual challenges (nothing serious, but at 47, I already
notice night driving is more difficult), I oppose changes to allow digital billboards.
From driving in states that have these, I know that looking over at bright things
along my path interferes with my ability to adjust my eyes afterwards. Bright lights
overhead that light the way improve my ability to see. Lit up signs for gas stations,
etc, far off the roadway are not bright enough nor close enough to matter. But if you
stick a bright digital billboard as close to the roadway as most billboards, I know
from experience that these are bright enough to keep me from seeing deer, drivers
stopped along the side of the road just ahead of the digital billboard, etc.

Please help us all be safe. Do not allow Digital Billboards in our area.

My sincere thanks for all you do for our community,

Holly Biola, MD, MPH, FAAFP

Chief of Family Medicine

Lincoln Community Health Center

1301 Fayetteville Street

Durham, NC 27707-2325

Desk: 919-956-4135, Clinic: 919-956-4000, Cell: 919-619-8222


mailto:holly.biola@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Hona Lee Harrington

To: NCDOT Service Account - Rulemaking
Subject: [External] No to digitized billboards
Date: Friday, February 28, 2020 9:04:21 AM

CAUTION:

I am writing to express my objection to rule changes that will allow both 50 ft high billboards
and digitized billboards.

Distracted driving is a safety problem. Higher billboards are visible along longer portions of
the roadway, increasing the temptation for a driver to watch the billboard rather than the road
in front of them. I have frequently experienced traffic suddenly coming to near stops on I-40.
Distractions increase the chance for chain-reaction crashes. In addition, digitized billboards
are more likely to grab attention as they are more conspicuous than an undigitized the version.
At night time, especially for older drivers, they affect light adaptation which has the potential
to make roadway objects that are difficult to see even more difficult to see, with a similar
result for response times and collisions. They're a bad idea. Both of these changes make the
roadways less safe.

I understand that at the time the language in NCGS 136-131.2 was being debated by the NC
House of Representatives, the bill sponsor, Rep. Tim Moffitt, stated that "the bill is not
intended to allow an increase in the size of the sign" and "does not allow digitizing of signs."

I support Alternative 2 on page 6 of the NCDOT Fiscal note to recognize local government
ordinances.

Sincerely,
Honal.ee Harrington
Durham NC


mailto:robinandhl@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Hwa Huang (jiotienlon mail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:27:14 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Hwa Huang

7401 Ebenezer Church Rd # 27612
Raleigh, NC 27612
jiotienlong@gmail.com

(919) 374-8139

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Hyewon Grigoni

To: NCDOT Service Account - Rulemaking
Subject: [External] ATTN: Hannah B. Jernigan
Date: Friday, February 28, 2020 8:36:33 AM

CAUTION:

Dear Ms. Jernigan,

I am a working homeowner in Durham, NC and am writing about the NCDOT rule change
that would allow billboards with state permits to go up in local areas where they'd ordinarily
be banned.

NC is growing by leaps and bounds and I am shocked that people who love our state would
think to sell our views and highways for extra cash. I absolutely oppose the rule change that
would override local ordinances and allow billboards with a state permit to be converted to
digital and raised to 50 feet in height, even if such changes are not allowed by the applicable
city or county ordinance.

Please consider “Alternative 2” as described in the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as
part of modernization.

What a travesty to do otherwise.
Sincerely,

Hyewon Grigoni

Durham, NC


mailto:hyewongrigoni@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Jack Cozort

To: NCDOT Service Account - Rulemaking

Cc: Grant Goings; Jim Cauley

Subject: [External] Proposed Rules: Highway Operations (19A NCAC 02E Sections .0200 & .0600)
Date: Wednesday, March 4, 2020 3:13:21 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

The City of Wilson has authorized me, as the City’s Government Relations Consultant, to file the following
Comments on behalf of the City, regarding the above-referenced Proposed Rule:

The City of Wilson opposes Proposed Rule Changes to 19A NCAC 02E Sections .0200 & .0600 on the
grounds that the proposed changes override local ordinances and appear to allow billboards to be digital and larger
than under current statutes and rules. The proposed changes are not necessary for the implementation of the 2013
legislation in question and appear to implement or could be read to implement various provisions of HB 645, 2019
Session of the North Carolina General Assembly, legislation that was vetoed by Governor Cooper.

Respectfully submitted this 4th day of March, 2020.

Jack Cozort

Jack Cozort

Cozort Government Relations

A North State Strategies Member Company
2611 Glen Eden Drive

Raleigh, North Carolina 27612
919-787-6548 (office)

919-810-4864 (mobile)
jlcozort@gmail.com
www.northstatestrategies.com


mailto:jlcozort@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:ggoings@wilsonnc.org
mailto:jcauley@cauleypridgen.com
mailto:report.spam@nc.gov

From: Jack Le Sueur

To: NCDOT Service Account - Rulemaking
Subject: [External] I Strongly Oppose Proposed NCDOT Billboard Rule Change
Date: Sunday, March 1, 2020 11:18:50 AM

CAUTION:

1. I oppose the rule change that would override local ordinances and allow billboards with a state permit
to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

2. | support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part of modernization.

Please, let’s not let North Carolina become another New Jersey.


mailto:jack.lesueur@earthlink.net
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Jaedra Luke (jaedraluke@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 9:43:35 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jaedra Luke

1320 Slick Rock Rd
Brevard, NC 28712
jaedraluke@gmail.com
(310) 422-7109

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: James Marsh (will-mike@att.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:52:36 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

James Marsh

6805 Grimaldi Ct
Raleigh, NC 27612
will-mike@att.net
(919) 608-2926

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jim Moser

To: NCDOT Service Account - Rulemaking
Subject: [External] billboards
Date: Thursday, March 5, 2020 6:41:48 PM

CAUTION:

| firmly believe that we already have enough dangerous, distracted drivers on the road without
adding even more.

Please do not allow these billboards on our highways.

Regards,

James E. Moser

Kings Mountain, NC 28086


mailto:jemoser@mindspring.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: James Zizzo (jzizzo@ec.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:35:37 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

James Zizzo

2304 Wrightsville Ave Apt 106
Wilmington, NC 28403
jzizzo@ec.rr.com

(910) 762-6218

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jan Ross (janross999@amail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:38:29 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jan Ross

93 Circle E Ranch Rd
Burnsville, NC 28714
janross999@gmail.com
(828) 575-6298

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jane Laping (janelaping@sbcglobal.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 8:36:59 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

NC has beautiful scenery along our highways, from the coast to the mountains. Tall digital billboards not only
distract drivers, but are an eyesore on our gorgeous landscapes. Please do not override local government common
sense to protect our scenery by choosing 19A NCAC 02E .0225. The preferred choice by those who live in and care
about their environment is Alternative 2.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jane Laping

14 Concord P1

Asheville, NC 28803
janelaping@sbcglobal.net
(828) 277-7342

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Janet Clark (jeclark47@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 7:46:52 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Please don?t compromise our state?s beauty just for money! And do not override local governments? power.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Janet Clark

1642 Wycliff Ct
Burlington, NC 27215
jeclark47@gmail.com
(919) 542-1074

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Janine Tokarczyk (janine-t@triad.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 2:50:39 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Billboards are a distraction while drivers are trying to drive. We have enough accidents on the road so why make
even more chances of accidents with billboards.
Why can't we be more like Spain, where there are no billboards on the highways?

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Janine Tokarczyk
109 N Oakland Dr
Mebane, NC 27302
janine-t@triad.rr.com
(919) 563-0126

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Janna Peterson

To: NCDOT Service Account - Rulemaking; Robbins, Jamille A
Subject: [External] Revision of 19A NCAC 02E .0225
Date: Wednesday, February 26, 2020 8:44:17 AM

CAUTION:

Good morning,

| oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if
such changes are not allowed by the applicable city or county ordinance.

This rule will likely bring many unintended consequences that NCDOT has not fully
analyzed.

Thank you,

Janna R. Peterson

M.P.A. College of Charleston

M.U.R.P. College of Charleston

B.A. University of North Carolina, Asheville
Tel: 828.712.6855


mailto:petersonjr@g.cofc.edu
mailto:Rulemaking@ncdot.gov
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jeff

To: NCDOT Service Account - Rulemaking
Subject: [External] Please stop the Senate’s changes to H 645.
Date: Thursday, March 5, 2020 9:58:13 AM

CAUTION:

I care about trees, don't you? This law will mean fewer trees in North Carolina.

I'm concerned about too much distracted driving, aren't you? The senate removed the
provision protecting us against too many digital billboards, Let cities and towns at least make
their own decisions!

Let's protect our citizens and our environment instead of bending to the will of a small number

of special interests.... Who will stand up to the money people? You? Alternative 2 will keep
control where it belongs, with the local governments!

Jeff Kosokoff, Durham


mailto:kozmoboxman@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Jay Gertz (redbiblio@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 4:07:43 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

It's bad enough that we are subject to advertising on television, radio, smart phones, cable, streaming and through
the internet. Old style billboards are a big enough blight along our highways. Make us all look like trailer trash
rednecks with their stupid messages. Now NCDOT wants to preempt local governments and crap up more highways
with irritating electronic ads.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jay Gertz

70 High Valley Estates Dr
Alexander, NC 28701
redbiblio@gmail.com
(828) 683-9702

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jenafur Maherbernard (jmaherbernard@gmail.com) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 12:41:58 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jenafur Maherbernard
4323 Mantua Way
Raleigh, NC 27604
jmaherbernard@gmail.com
(919) 602-8903

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jernigan, Hannah

To: Jennifer Ansell

Cc: Christopher Seaberg

Bcc: Landi, Helen E

Subject: RE: [External] NCDOT Rule Change for Billboards
Date: Thursday, March 5, 2020 8:41:00 AM

Good morning, Ms. Ansell. Thank you for your email. | will ask a member of NCDOT staff who works
directly with billboard and permitting to contact you. Thank you.

From: Jennifer Ansell <jansell@ci.swansboro.nc.us>
Sent: Wednesday, March 4, 2020 2:01 PM

To: Jernigan, Hannah <hjernigan@ncdot.gov>

Cc: Christopher Seaberg <cseaberg@ci.swansboro.nc.us>
Subject: [External] NCDOT Rule Change for Billboards
Importance: High

CAUTION:

Hi Hannah,

| was provided your contact by Stephen Gardner in Outdoor Advertising, and just had a quick
question about the proposed rule changes for billboard signs.

Page 5 of the Fiscal Note states that “Local Government and Resident Impact: More signs can be
repaired and reconstructed that would have been prohibited under local rules or ordinances. Many
local authorities have more stringent regulations than the State regarding outdoor advertising.
Before GS 136-131.2, local municipal, town, and county governments had various controls over
issues with billboards being modernized. Many types of alterations can be made to billboards
through repair and reconstruction. Any type of alteration can be made to a conforming billboard as
long as the alteration adheres to the State and Federal regulations.”

We have four billboards in our jurisdiction which are all nonconforming signs, so our ordinance
would not allow expansion in area or height. Would this rule change allow them to expand?

Thank you,

Jennifer H. Ansell, CFM, CZO
Planner

Town of Swansboro

601 W. Corbett Avenue
Swansboro, NC 28584

(910) 326-4428

(910) 326-3101 Fax


mailto:hjernigan@ncdot.gov
mailto:jansell@ci.swansboro.nc.us
mailto:cseaberg@ci.swansboro.nc.us
mailto:hlandi@ncdot.gov
mailto:report.spam@nc.gov

From: Jennifer Barbara (jbarbara family@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Saturday, February 29, 2020 10:19:18 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jennifer Barbara

609 Appomatox Dr

Marvin, NC 28173
jbarbara_family@yahoo.com
(704) 256-4080

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jeremy Stubbs (bigskymt47@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 3:02:36 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jeremy Stubbs

38 Grouse Ln

Brevard, NC 28712
bigskymt47@gmail.com
(513) 255-5371

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jesse Bikman

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Thursday, February 27, 2020 1:06:33 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Please do not allow digital billboards in my city. That is my preference. If my city doesn’t want them, don’t overrule
my city’s desire to not have them either.

Jesse Bikman
3 Medearis Ct.,
Durham, NC 27707

Sent from my iPhone


mailto:jessebikman@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: James, Jesse

To: NCDOT Service Account - Rulemaking
Subject: [External] NCDOT Billboard Amendment
Date: Wednesday, February 26, 2020 2:55:46 PM
Attachments: image001.ipa

CAUTION:

Hannah B Jernigan,

Good afternoon. Please use this email as my opposition to the rule change that would
override local ordinances and allow billboards with a state permit to be converted to digital
and raised to 50 feet in height, even if such changes are not allowed by the applicable city or
county ordinance. | support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to
recognize local government ordinances and limit the changes that could be made to an
existing billboard as part of modernization.

Thank you for your consideration on the matter. Have a good week.

Jesse James

Senior Planner

W|828) 438-5268 fax (828)438-5264
cid:image001.jpg@01D39467.051C7610


mailto:jjames@ci.morganton.nc.us
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov





From: Jill Gooch (goochj@ecu.edu) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:32:50 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Don't commercialize our highways! Give control to local government ordinances to limit eyesore signs!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jill Gooch

2147 Hyde Dr
Greenville, NC 27858
goochj@ecu.edu
(252) 341-8536

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jimbo Billy Bob

To: NCDOT Service Account - Rulemaking; "jbrosnan@nc.rr.com"
Subject: [External] Please - No Changes to Billboards

Date: Friday, February 28, 2020 10:13:05 AM

CAUTION:

NCDOT

Please don't change and laws/rules local ordinances that would allow billboards converted to digital and raised to 50
feet in height. I live 25 feet off [-85 and don't want lights blazing into my house at night.

Also, keep NC beautiful and don't litter our highways with any trashy billboards. Do something for the citizens of
this state and not the paid lobbyists - No billboards.

Thanks. Jim


mailto:jbrosnan@nc.rr.com
mailto:Rulemaking@ncdot.gov
mailto:jbrosnan@nc.rr.com
mailto:report.spam@nc.gov

From: Jin Adams Parker (japarker@mail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 4:56:01 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jin Adams Parker

1924 Old Kanuga Rd
Hendersonville, NC 28739
japarker@mail.com

(828) 707-2021

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Joanne Heckel (jch52969@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 11:15:32 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Joanne Heckel

115 Sir Patricks Ct
Clemmons, NC 27012
jch52969@aol.com
(336) 766-8465

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Joanne Purnell (rojo@ec.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 3:06:29 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Joanne Purnell

707 Wild Dunes Cir
Wilmington, NC 28411
rojo@ec.rr.com

(910) 681-0223

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Joel Boggan

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed NCDOT rule changes for billboards
Date: Monday, March 2, 2020 8:14:28 PM

CAUTION:

Dear Ms. Jernigan,

Please accept these comments expressing my objection to rule changes proposed to allow both
50 ft. high billboards and digitized billboards to over-ride local ordinances. These higher,
brighter, and changing billboards have the potential to make roadways less safe for the public
by increasing distracted driving.

I support 'Alternative 2' on page 6 of the NCDOT Fiscal note to recognize ongoing local
government ordinances, instead.

Sincerely,
Joel Boggan
Longtime Durham, NC resident


mailto:joelboggan@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: John Calhoun (johnccalhoun@bellsouth.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:22:38 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Here in Winston-Salem and Forsyth County, we have worked hard to develop ordinances to protect the environment
and make our community more scenically appealing to residents and visitors alike. Please do not allow our local
control and ordinances to be undermined. Alternative 2 is much more in the spirit of the balance between local
governance and state level agencies. This is an important democratic issue: to honor cities' and towns' right to
enact measures more protective of our scenic appeal.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

John Calhoun

1416 Brookstown Ave
Winston Salem, NC 27101
johnccalhoun@bellsouth.net
(336) 777-8315

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: John Freeze (jfreeze@triad.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 3:53:08 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

John Freeze

648 Chaney Rd
Asheboro, NC 27205
jfreeze@triad.rr.com
(336) 629-2208

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: jhanksi@nc.rr.com

To: NCDOT Service Account - Rulemaking
Subject: [External] Against NCDOT Proposed Billboard Sign Rules Changes
Date: Thursday, March 5, 2020 5:03:27 PM

CAUTION:

To whom it may concern:

I oppose the rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance. I have seen these types of signs before and
they are distracting (which I understand is why they are desired by the advertisers) but when
driving in busy areas IT IS A MAJOR DISTRACTION THAT WE DON'T NEED.

I have traveled a lot throughout the U.S. and I really enjoy driving in states that limit all
billboards. Instead of haphazard advertising, businesses get standardized signs that let you
know what is available at each exit. I think that is enough although I know NC would never go
that far. Too bad!

I support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as
part of modernization. My city - anybody's city - should be able to have the final say about
how our roads and byways look.

Thanks for considering my concerns.
Sincerely,
John Hanks

2504 West Woodrow St.
Durham, NC


mailto:jhanks1@nc.rr.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: J Heafield

To: NCDOT Service Account - Rulemaking
Subject: [External] NCDOT rule change for billboards
Date: Thursday, March 5, 2020 9:08:17 PM

CAUTION:

I oppose allowing the overriding of local billboard ordinances. Allowing digital billboards 50
feet high would impair the scenic quality of our state, discouraging tourism, and distract
(actually by design!) and endanger motorists.

I support Alternative 2 to recognize local government ordinances and limit the changes that
could be made to an existing billboard as part of modernization.

Please honor local government ability to regulate billboards in accordance with local
priorities, instead of caving in to an industry devoted to visual pollution to profit a few.

John Heafield
179 Skyview Circle
Asheville, NC 28804


mailto:jrhebh@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: John Robins (john robins@twc.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Sunday, March 1, 2020 9:09:55 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Enough of those with lots of money being able to buy eye saws that all are forced to see! Protect our environment
from obnoxious commercial advertising. People have natural rights to natural vistas. I say NO!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

John Robins

124 Concord St
Greensboro, NC 27406
john_robins@twc.com
(336) 274-0214

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: John Schelp

To: NCDOT Service Account - Rulemaking
Subject: [External] Opposed to measure overriding local billboard ordinances
Date: Wednesday, March 4, 2020 2:56:03 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Over the years, multiple elected bodies in Durham have consistently voted to support rules to limit the size and
scope of billboards on our roadways.
It's troubling that years of strong community opposition can be wiped out by one in-house NCDOT rule change.

I strongly oppose the rule change that would override local ordinances and allow billboards with a state permit to be
converted to digital and raised to 50 feet in height.

I support “Alternative 2” to recognize local government ordinances.
With appreciation,

John Schelp
Durham, NC


mailto:bwatu@yahoo.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: John Vining

To: NCDOT Service Account - Rulemaking
Subject: [External] Attn: Hannah B Jernigan
Date: Wednesday, February 26, 2020 10:35:13 PM

CAUTION:

Dear Ms Jernigan,

This email is my attempt to express my opposition to the North Carolina Dept of
Transportation rule change that would override local ordinances concerning billboards that
have a state permit. In my opinion local ordinances should take precedence unless the local
regulation is ruled to be unconstitutional.

I would appreciate recording my opposition to this proposed rule change.

John Vining
Tryon, NC

John Vining


mailto:viningjh@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: John Wiles (jwiles3rd@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 7:42:42 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

John Wiles

5205 Langford Ter
Durham, NC 27713
jwiles3rd@gmail.com
(901) 301-8894

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: John Womack

To: NCDOT Service Account - Rulemaking
Subject: [External] Attn: Hannah B. Jerrigan - Digitizing Billboards Proposed Rulemaking
Date: Wednesday, February 26, 2020 1:13:52 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

To whom it may concern

I oppose the rule change that would override local ordinances and allow billboards with a state permit to be
converted to digital and raised to 50 feet in height, even if such changes are not allowed by the applicable city or
county ordinance.

I support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government ordinances
and limit the changes that could be made to an existing billboard as part of modernization.

NC Resident

John Womack
Asheville, NC
931.265.5287


mailto:jmwomack0@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: John Wood

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard Rules Change
Date: Thursday, March 5, 2020 9:18:52 PM

CAUTION:

Date: Wed, 4 Mar 2020 10:50:42 -0500
Subject: Billboard Rules Change
Attention: Hannah B. Jernigan

I am writing to express my strong objection to regulations that would allow either higher or
electronic billboards adjacent to or within North Carolina DOT rights of way. As a practicing
Landscape Architect and large scale community planner for over 40 years, I can attest to the
negative impacts that electronic billboards have on both driver safety and community /
statewide aesthetics. Our City and County along with many others throughout North Carolina
have recognized these negative impacts and it would be devastating to our communities if
these billboard regulations are changed to now allow taller and/or electronic billboards.

Based on the above, | support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to
recognize local government ordinances and limit the changes that could be made to an existing billboard
as part of modernization.

Thank you for your consideration and please feel free to contact me if you have any questions.


mailto:jcw.osu@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Jon Beyerle

To: NCDOT Service Account - Rulemaking
Subject: [External] "NO" to NCGS 136-131.2
Date: Wednesday, February 26, 2020 1:24:11 PM

CAUTION:

To whom it may concern,

I strongly oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if such
changes are not allowed by the applicable city or county ordinance. I support “Alternative 2
described on page 6 of the NCDOT Fiscal Note to recognize local government ordinances and
limit the changes that could be made to an existing billboard as part of modernization.

NC is a beautiful state and billboards are an eye sore... and once they’re built, they’re not
going anywhere. I’ve been to Maine and Vermont where billboards are banned and it’s just so
beautiful without them (and this is coming from a business owner).

Thank you.

Jon Beyerle, Owner

Soccer Shots of Greater Charlotte

The Official Soccer Provider for 2-5 Year Olds for US Youth Soccer
704-764-1575

facebook // instagram


mailto:jonbeyerle@soccershots.org
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
http://www.soccershots.org/greatercharlotte
http://www.usyouthsoccer.org/us_youth_soccer_announces_partnership_with_soccer_shots/
http://www.facebook.com/soccershotsofgreatercharlotte
https://www.instagram.com/ssgreaterclt/

From: Jonathan Halperen (jhalperen@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 7:29:44 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Vermont outlawed billboards over 20 years ago. I wish our legislature had that kind of courage.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Jonathan Halperen
2606 Wells Ave
Raleigh, NC 27608
jhalperen@yahoo.com
(919) 787-9660

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Joseph Jacob (joejacob@mindspring.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:20:43 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Joseph Jacob

747 Rock Rest Rd
Pittsboro, NC 27312
joejacob@mindspring.com
(919) 545-0924

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Joshua Allen

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard Rule Change
Date: Thursday, February 27, 2020 3:09:53 PM

CAUTION:

| oppose the rule change that would override local ordinances and allow billboards with a state permit to
be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part of modernization.

Joshua Allen, Durham, NC Resident, Property Owner, and Taxpayer
130 E Main St #201, Durham, NC 27701


mailto:allen.joshua@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Joti Sekhon (jotisekhon@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:36:02 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Joti Sekhon

20050 Fountain
Chapel Hill, NC 27517
jotisekhon@gmail.com
(919) 590-5222

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Jernigan, Hannah

To: japrizio@gmail.com

Bcc: Landi, Helen E

Subject: FW: [External] Please revise proposed digital billboard rule
Date: Tuesday, March 3, 2020 7:53:00 AM

Good morning, Ms. Prizio. Thank you for your comments. Please know that they will be reviewed by staff and
included in our record of comments.

From: Judith Prizio (japrizio@gmail.com) Sent You a Personal Message <automail@knowwho.com>
Sent: Sunday, March 1, 2020 11:01 PM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Judith Prizio

3926 Blumenthal Rd
Greensboro, NC 27406
japrizio@gmail.com
(336) 378-7843

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.


mailto:hjernigan@ncdot.gov
mailto:japrizio@gmail.com
mailto:hlandi@ncdot.gov
mailto:report.spam@nc.gov

From: Julia Slebos

To: NCDOT Service Account - Rulemaking
Subject: [External] Digital billboards
Date: Tuesday, March 3, 2020 7:17:21 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

We are totally opposed to allowing the state to override local ordinances and allow billboards to be converted to
digital and raised 50 (!) feet in height. Ugly, crass, offensive...etc. We propose more beautiful highway plantings
and let everyone see that this is a state still in touch with natural beauty; not a state grubbing for $$ with casino-
style advertising.

Julia and William Slebos

Durham, NC


mailto:jslebos@mindspring.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Julie Finn (seedmoney@embargmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:57:50 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Julie Finn

101 Hermans Ct

Moyock, NC 27958
seedmoney@embargmail.com
(252) 435-6986

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Julie Gaunt-Harris (jewels121407@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 6:14:59 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Julie Gaunt-Harris

1463 Shiptontown Rd
Lexington, NC 27292
jewels121407@aol.com
(626) 712-6265

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Julie Grubbs

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Saturday, February 29, 2020 6:08:14 PM

CAUTION:

To whom it may concern,

I oppose the rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height.

I support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as
part of modernization.

Thank you for your time.

Best,
Julie

Durham resident, 27701


mailto:julie.m.grubbs@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Julie Mooney

To: NCDOT Service Account - Rulemaking
Subject: [External] billboards
Date: Tuesday, March 3, 2020 9:39:42 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>
Ms. Hannah B. Jernigan,

I want to share that I oppose the rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height.

Also, I support Alternative 2 (on page 6 of the NCDOT Fiscal Note) to recognize local government ordinances and
imit the changes that could be made to existing billboard as a modernization.

Thank you -

Julie Mooney
Durham, NC
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From: Justin Landry (jl428182@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:32:23 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Justin Landry

119 Chestnut P1
Arden, NC 28704
j1428182@yahoo.com
(207) 735-3896

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Karen Kaser-Odor (revko@juno.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 9:39:38 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Karen Kaser-Odor
278 Fryling Ave SW
Concord, NC 28025
revko@juno.com
(704) 782-3260

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: karen Langelier (klang4678@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 9:22:35 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

karen Langelier

3613A Saint Johns Ct # 17
Wilmington, NC 28403
klang4678@gmail.com
(603) 340-0000

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Karen Mallam (karenmallam@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 5:13:11 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
I'm tired of the state taking over the powers of local governments.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Karen Mallam

810 Buckner Springs Rd
Siler City, NC 27344
karenmallam@yahoo.com
(919) 742-9953

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Karen Otsea

To: NCDOT Service Account - Rulemaking
Subject: [External] Changes to billboard rules
Date: Friday, February 28, 2020 5:03:27 PM
CAUTION:

Greetings --

I am completely opposed to NC Department of Transportation (NCDOT)'s proposed rule change that
would allow billboards with a state permit to be converted to digital and raised to 50 feet in height, even if
such changes are not allowed by the applicable city or county ordinance.

None of us need more visual and light pollution and a community that will be most affected by this
pollution deserves the right to limit it as they see fit. Please do not override local ordinances in this regard.

Please do not enact this proposed change.
Thank you,

Karen Otsea, voter
Durham, NC


mailto:karenotsea@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

March 5, 2020

Hannah B. Jernigan
Rulemaking@ncdot.gov

NCDOT

Re: NC DOT proposed rule changes to:
19A NCAC 02E.0201 DEFINITIONS (5) “Conforming Sign” and
19A NCAC 02E.0225 “Repair/Maintenance/Alteration .....” (b)(1), and deletion of (b)(2)

This comment is submitted in opposition to the two proposed rules on billboards cited above. The first
is a change to the definition of “conforming sign.” It makes existing billboards that do not comply
with local ordinances “conforming” rather than “nonconforming” and thus contravenes state statute.
The second, which adds proposed language to 02E.0225(b)(1), and concurrently deletes 02E.0225(b)
(2), eviscerates local government regulations regarding repair/maintenance/alteration of billboards.
This proposal erroneously interprets a state statute in a manner not intended by the sponsors of the
statute and expands it beyond its clear meaning. This regulation would allow billboard companies to
ignore local ordinances that are more restrictive than state regulations, increase the height of existing
billlboards to 50 feet, add lighting, and digitize them. As an attorney with over 30 years of experience
in state and local government, including statutory and regulatory drafting and interpretation, I believe
that both of these regulations are legally problematic. I also spent more than 5 years successfully
defending Durham's billboard ordinance at all levels in federal court, including the US Supreme Court,
and so have some knowledge and background in this area.

Aside from the legal questions regarding these proposals, it appears that the drafters did not properly
consider the substantial negative impacts that hundreds of new 50 foot tall, constantly changing,
digitized billboards will have in some of the state's most populous urban areas and most scenic rural
areas, as well as on the state fisc. Many billboards in urban areas are located next to residential
neighborhoods. Local ordinances limiting the height, lighting, and digitizing of billboards protect those
neighborhoods and their residents, and help protect some quality of life for citizens. Preempting these
ordinances will degrade neighborhoods, harm citizens, and damage property values. Attention
grabbing billboards also interfere with views of scenic rural areas and of attractive downtown
development that public and private investment have created at the cost of hundreds of millions of
dollars over the past decades. These views are part of the character of our cities and counties. The
choice of protecting neighborhoods and attractive appearances in urban or rural areas versus
increasing the visibility of advertising, especially digital advertising, should be left to local
government and should not be preempted by the NC DOT unless the law clearly calls for such
preemption. The proposed regulation could also cost the state millions of dollars. The state must pay
for a billboard when rights of way are expanded and alternate locations for the billboard cannot be
found. The cost and value of what NCDOT calls “modernized” billboards — newly constructed
billboards 50 feet in height and digitized to carry multiple messages -- is immense and will have to be
paid by the State in the event road improvements require their removal. It is bad fiscal policy to
significantly increase the cost to the State of highway projects, or unduly delay them because of such
costs, solely to benefit the billboard industry.

The legal issues regarding these two proposed rules are discussed below.
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Proposed Rule 19A NCAC 02E.0201 DEFINITIONS (5) “Conforming Sign”

This proposed rule violates State law by making billboards that State statute defines as
“nonconforming” into “conforming” billboards. This is labeled a “technical” change in the list of
proposed rules. However, it is not merely technical, it is substantive and significant since under law
conforming billboards are treated much more leniently than nonconforming billboards. GS 136-
128(2a) defines a “nonconforming sign” as one which “was lawfully erected but which does not
comply with the provisions of State law ..... passed at a later date .....” “State law” is defined in
NCGS 136-128(6) as incorporating not just statutes, but also state regulations, and local ordinances:
“State law” 1s “a State constitutional provision or statute, or an ordinance, rule or regulation enacted
or adopted by a State agency or political subdivision of a State pursuant to a State Constitution
or statute.” (emphasis added) As cities and counties are political subdivisions of the State of North
Carolina, and exercise zoning authority under NCGS 160A, Article 19, and NCGS 153A, Article 18,
their ordinances regulating billboards are considered “state law” under the above definition. Under
state statute, then, a billboard which was lawfully erected but which no longer complies with local
ordinance is a “nonconforming sign.” Appellate decisions have affirmed this conclusion — that
billboards which do not conform with later enacted local ordinances are “nonconforming signs.” They
have done so after explicit analysis of the issue (see Lamar OCI v Stanly County Zoning Board, 186
NC App 44, 50-51 (2007)) as well as implicitly through application of DOT's “nonconforming sign”
provisions to billboards that did not conform with local ordinances (see Morris Communications Corp.
v. Board of Adjust. of Gastonia, 159 N.C. App. 598, 604, 583 S.E.2d 419, 423 (2003), reh’g denied, 358
N.C. 155, 592 S.E.2d 690 (2004)).

Proposed rule NCAC 02E.0201 (5) in contrast to state statute categorizes billboards that do not
conform with local ordinances as “conforming signs.” The proposal does this by dropping the current
requirement that in order to be categorized as “conforming” signs must meet “all current legal
requirements.” The language “current legal requirements” incorporates local ordinances. The
proposed language instead defines conforming signs as those that meet only the “Rules of this Section
and Article 11 of Chapter 36 of NC General Statutes .....” — in other words, state requirements alone.
So a billboard that complies with State rules and regulations but not local ordinances becomes a
“conforming sign” subject to much significantly less restrictive regulation.

In sum, the proposed rule is inconsistent with NCGS 136-128(2a) and NCGS 136-128(6). NC DOT
should leave in place the current language that “conforming signs” include only those signs that
that meet “all current legal requirements.” This language is consistent with the state statutes cited
above which give legal effect to local government ordinances.

PROPOSED RULE 19A NCAC 02E.0225 (b)(2)‘Repair/Maintenance/Alteration .....” and deletion of
current (b)(2)

The second proposed rule that is legally problematic is 19A NCAC 02E.0225
“Repair/Maintenance/Alteration .....” (b)(1) and the concurrent elimination of existing (b)(2).

Proposed (b)(1) states that “conforming sign structures may be reconstructed so long as the
reconstruction does not conflict with any applicable state or federal rules, regulations, or ordinances.”
The previous requirement that reconstruction conform with “local ... ordinances” found in (b)(2) of the
current regulations is deleted. The intent as explained in the fiscal note is to allow construction of
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“modernized” billboards with substantially different characteristics in the place of older permitted
billboards without regard to compliance with local ordinance. The new billboards must only comply
only with state regulations which are more permissive than many local regulations and which allow
billboards 50 feet high with digitized faces. Various cities and counties in our state have had
ordinances in effect for more than 30 years that limit height, addition of lighting, and digitization which
are allowed for conforming signs under state regulations. In these jurisdictions the hundreds of
billboards that remain after decades of regulation are those on the heavily traveled, federally assisted
highways. The proposed amendment would allow these billboards to be newly constructed as 50 foot
tall billboards with constantly changing digitized messages without regard to these stricter local
ordinances.

The justification offered for this rule is compliance with GS 136-131.2, an amendment passed by the
legislature in 2013. It is surprising that a statute passed 7 years ago that does not state that it is
preempting local ordinances is now interpreted by NC DOT to entirely preempt local ordinances in the
area of alterations to existing billboards. The unnecessarily broad interpretation NC DOT has given to
this amendment is not compelled by the language in the amendment. In addition it is inconsistent with
statements made by the prime sponsor of the bill in 2013.

GS 136-131.2 states:

"§ 136-131.2. Modernization of outdoor advertising devices.

No municipality, county, local or regional zoning authority, or other political subdivision
shall, without the payment of just compensation as provided for in G.S.136-131.1, regulate or
prohibit the repair or reconstruction of any outdoor advertising for which there is in effect a
valid permit issued by the Department of Transportation so long as the square footage of its
advertising surface area is not increased. As used in this section, reconstruction includes the
changing of an existing multipole outdoor advertising structure to a new monopole structure."

Unfortunately, the key terms "repair” and “reconstruction" in this amendment are not defined.
NCDOT's proposed rule interprets these terms to allow construction of an entirely different billboard
to replace an existing permitted billboard. The statute does not allow that, however, either expressly or
by implication. The statute includes one limitation, that the advertising surface area not be increased,
and one allowance, that reconstruction “includes the changing of an existing multipole ... structure to a
new monopole structure.” Otherwise the statute is silent. However, the bill's sponsor, Tim Moffitt,
stated on the record during debate that “the bill is not intended to allow an increase in the size of the
sign” and “does not allow digitizing of signs.” (July 11, 2013).

Examination of dictionary definitions of “repair” and “reconstruct” is helpful Both the Oxford
and the Merriam-Webster definitions of “repair” are to “fix”. Building a new billboard with entirely
different components is not “fixing” an existing billboard. With regard to the term “reconstruct” both
the Oxford and Merriam-Webster definitions are to “construct again.” Merriam-Webster states that
“reconstruct” is “to construct again: such as to build or assemble (something) again” as in “reconstruct
a damaged chimney”. The Oxford definition is to “build or form (something) again after it has been
damaged or destroyed” as in “a small area of painted Roman plaster has been reconstructed”. Building
a thing again contemplates building the thing that was there before, and not an entirely different thing.
Building something different is not “reconstruction” but rather “new construction.” In the area of
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redevelopment, for example, when a small deteriorated house is torn down and replaced by a house of
different style and materials that is 3 times taller and 5 times the value, “new construction” rather than
“reconstruction” has occurred.

The language of GS 136-131.2 does not clearly express an intent to entirely pre-empt local
government regulation of newly constructed billboards that are built as replacements for state permitted
billboards. Rather a proper interpretation of this amendment would continue to allow local government
regulation of the height, lighting, and allowance of digital displays for these billboards as “new
construction” rather than “reconstruction.” Unless it wished to pay compensation, a locality would
have to allow conversion to monopoles since this is expressly allowed by the amendment. However it
would not have to allow a billboard company to construct a 50 foot digital billboard with constantly
changing displays worth a quarter million dollars as “reconstruction” of a 20 foot tall unlit billboard
worth $40,000. The line between what is “new construction” and “reconstruction” would properly be
set by local governments.

NC DOT should eliminate the proposed language in 19A NCAC 02E.0225 (b)(1)
“Repair/Maintenance/Alteration .....” and restore the language from existing (b)(2) proposed for
deletion. In addition, it should modify the proposed regulation so as to reference GS 136-131.2 and at
the same time explicitly acknowledge the authority of local governments to regulate the height,
lighting, digitization and other key construction characteristics of billboards with valid DOT permits
proposed for improvements, alterations, and new construction.

Respectfully submitted on May 5, 2020.

/s Karen Sindelar

Karen Sindelar

Former Senior Assistant City Attorney and City Attorney, City of Durham (retired)
kasindelar@gmail.com

206 McKinley St

Durham, NC 27705

919-451-7815
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From: Jernigan, Hannah

To: krick002@yahoo.com

Bcc: Landi, Helen E

Subject: RE: Please revise proposed digital billboard rule
Date: Tuesday, March 3, 2020 11:47:00 AM
Attachments: image001.png

Good morning, Ms. Rickett. Thank you for your comments. Please know they will be reviewed by
staff and included in our record of comments.

From: Katherine Rickett (krick002 @yahoo.com) Sent You a Personal Message
<automail@knowwho.com>

Sent: Sunday, March 1, 2020 7:51 PM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all
suspicious email as an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

| oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow
billboards with a state permit to be converted to digital and raised to 50 feet in height, even if such
changes are not allowed by the applicable city or county ordinance.

| support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note.
Alternative 2 would recognize local government ordinances and limit the changes that could be
made to an existing billboard as part of modernization.

| dislike that the proposed rules would restrict the ability of local communities to control billboards
and open the door to taller, digitized billboards.

Sincerely,

Katherine Rickett
1694 Scarborough Rd
Greenville, NC 27858
krick002 @yahoo.com
(252) 355-4931

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with
N.C. Sierra Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at

margaret.lillard@sierraclub.org or (919) 833-8467.
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Hannah D. Jernigan
APA/Rulemaking Program Manager
North Carolina Department of Transportation

919-707-2821
hjernigan@ncdot.gov

=

Email correspondence to and from this address is subject to the
North Carolina Public Records Law and may be disclosed to third parties.
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From: Katherine Williams (kitwits@earthlink.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:45:47 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Katherine Williams
2102 Bryant St
Madison, NC 27025
kitwits@earthlink.net
(336) 427-4287

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Kathleen Basiewicz (wolfydog71177@yahoo.com) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 1:45:52 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
These flashy and bright signs are such a distraction from driving. They should never be allowed.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Kathleen Basiewicz

PO Box 1204

Dana, NC 28724
wolfydog71177@yahoo.com
(828) 685-0547

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Kathleen Donovan (kdliteracy@hotmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 6:04:55 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Billboards are just starting plane ugly. Please keep NC beautiful.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Kathleen Donovan

7317 Clarincarde Ct
Wake Forest, NC 27587
kdliteracy@hotmail.com
(919) 554-8819

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Kathleen Mcquaid (kemcquaid@outlook.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Saturday, February 29, 2020 3:08:48 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

It's not right to limit local government ordinances. Communities should be able to restrict these unsightly, and
sometimes well lit signs.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Kathleen Mcquaid

802 Brooklyn St

Raleigh, NC 27605
kemcquaid@outlook.com
(919) 829-0249

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: Kathy L. Shuart

To: Jernigan, Hannah
Subject: [External] Billboards
Date: Saturday, February 29, 2020 4:50:56 PM

CAUTION:

Dear Ms. Jernigan,

| oppose the rule change that would override local ordinances and allow billboards with a state permit to
be converted to digital and raised to 50 feet in height, even if such changes are not allowed by city or
county ordinance. | support "Alternative 2" described on Page 6 of the NCDOT Fiscal Note recognizing
local government ordinances and limiting the changes that could be made to an existing billboard as part
of modernization.

Digital billboards are extremely distracting to drivers during evening hours.
| appreciate the opportunity to provide input.

Thank you.

Kathy Shuart

1404 Georgia Avenue
Durham, NC 27705
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From: Kelly Ashby

To: NCDOT Service Account - Rulemaking
Subject: [External] No to billboards
Date: Thursday, February 27, 2020 7:55:07 AM

CAUTION:

| am writing to inform you of my opposition for more billboards along Market St in Wilmington, NC. We need to
beautify the area by planting more trees, or how about azaleas! | truly believe that nature will attract people to the
area more than massive advertising boards.

Thank you for your time.
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From: Keith Rokoske

To: NCDOT Service Account - Rulemaking
Subject: [External] I oppose the proposed NCDOT Rule Change for Billboards
Date: Friday, February 28, 2020 8:46:02 PM

CAUTION:

Hannah B. Jernigan:

One of my favorite stretches of highway in NC is Highway 421 from Deep Gap to Boone, NC,
where I grew up. Driving on that stretch of road always relaxes me and lifts my spirits - except
for the one spot where there's a digital billboard! I'm so thankful that there's only one thus far,
and that the view of the mountains and countryside during the day and the naturally dark sky
at night, is basically unobstructed along those 10 miles... I hope that it will remain that way for
generations to come!

I am opposed to digital billboards in North Carolina. The thought of digital billboards that are
up to 50 feet above the ground is even worse! I find digital billboards an eyesore and that they
detract from the natural beauty of our state.

Besides being an inefficient use, i.e., waste, of electricity, they cause light pollution in areas
that are otherwise naturally dark and contribute to making suburban and urban areas
unnaturally bright at night. This can have adverse effects on wildlife - and humans, too,
contributing to problems with circadian rhythms

I oppose the proposed rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if such
changes are not allowed by the applicable city or county ordinance.

I support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as
part of modernization.

Thank you,
Keith Rokoske
Durham, NC (formerly of Boone, NC)


mailto:keith.rokoske@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: kijjlFB

To: NCDOT Service Account - Rulemaking
Subject: [External] Respect local billboard ordinances
Date: Thursday, February 27, 2020 6:08:21 PM

CAUTION:

| support local rule that respects the wishes of local
Communities and oppose the proposed billboard rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height,

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part of modernization.

Kelly Jarrett
Durham. NC

Kelly Jarrett. Sent from iPhone. Please take misspellings and autocorrect errors lightly.


mailto:kjj1fb@yahoo.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Kenneth Kahn

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard stuff
Date: Thursday, February 27, 2020 9:27:14 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear Ms. Jernigan,

It frequently is distressing to see our elected officials seem determined to affect negatively the very things that make
a Asheville such a wonderful place.

I oppose the rule change that would override local ordinances and allow billboards with a state permit to be
converted to digital and raised to 50 feet in height, even if such changes are not allowed by the applicable city or

county ordinance. I hope you will also oppose this rule change.

I hope you will support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of modernization.

Respectfully yours,

Ken Kahn
Asheville

Sent from my mobile device.


mailto:kdkahn@icloud.com
mailto:Rulemaking@ncdot.gov
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From: kad427@verizon.net

To: NCDOT Service Account - Rulemaking
Subject: [External] NCDOT proposed billboard control modifications
Date: Wednesday, February 26, 2020 12:51:50 PM

CAUTION:

Dear Ms. Jernigan:

As a member of the Asheville Citizens 1-26 Connector Aesthetics Advisory Committee, | am writing
express my opposition to the rule change which would allow billboards with state permits to be converted
to digital signs and raised to an elevation up to 50' in height even if such changes are not allowed by local
ordinance.

Rather, | support "Alternative 2" described on Page 6 of the NCDOT Fiscal Note which recognizes local
government ordinances and limits the changes the could be made to an existing billboard as part of the
modernization process.

As we evaluate the manner in which the 1-26 Connector can enhance the aesthetic attractiveness of
Asheville, the control of roadside signage will be an important factor. | urge you not to overwrite local
ordinances designed to place reasonable regulations on roadside signage so that the goals of the
NCDOT Aesthetics Guidance Manual and Design Standards can be achieved on the state's interstate
and primary road system.

Kenneth A. Dierks
Asheville, NC


mailto:kad427@verizon.net
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Robinson, Kevin

To: NCDOT Service Account - Rulemaking
Cc: Eerris, Michael

Subject: [External] NCGS 136-131.2

Date: Wednesday, March 4, 2020 6:29:06 PM
Attachments: image001.png

CAUTION:

Ms. Jernigan,

The City of Albemarle strongly opposes proposed changes by DOT that override local ordinances
concerning billboards and allow increases in billboard height and conversion to digital of existing
billboards.

While the City respects the rights to the continued use of pre-existing, grandfathered signs by their
owners, allowing these proposed changes undermines the City’s rights and abilities to regulate its
character and the ensure the quality of life of its residents. Further, we believe this to be an
unwarranted change that represents the preferential treatment of those who already have signs
much larger than what others are permitted in the City.

We kindly request that you consider the will of both residents and businesses of the City of
Albemarle that our current ordinances were created for. We ask that you consider Alternative 2 on
page 6 of the NCDOT Fiscal Note and will consider some changes to the current proposal addressing
these concerns.

Thank you for your time and consideration.

J Kevin Robinson AICP

Planning & Development Services Director

City of Albemarle

P.O. Box 190

Albemarle, NC 28001

(704) 984-9424

www.albemarlenc.gov

LogoCropped

(2]
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From: Kevin

To: NCDOT Service Account - Rulemaking
Subject: [External] Please Stop the insanity
Date: Thursday, March 5, 2020 7:50:54 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Hi Hannah,
Please, no deregulation of current billboard limits. In fact I really think Durham needs the opposite, fewer, smaller,

simpler. Seriously, please don’t let this happen.
Kevin Young

Sent from my iPhone


mailto:kyoung.designlearn@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Kimberly Hurtt (kimmer760@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 7:44:05 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Kimberly Hurtt

2712 Quail Point Dr
Raleigh, NC 27603
kimmer760@gmail.com
(919) 763-2596

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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From: Krissa Johnson-Sotomayor (kjsotomayor@att.net) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 12:25:09 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I urge you NOT to allow more billboards on our byways, most especially are scenic routes. Visual noise is a
travesty.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Krissa Johnson-Sotomayor
106 Spring Needle Ct
Cary, NC 27513
kjsotomayor@att.net

(919) 610-6871

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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mailto:report.spam@nc.gov

From: Kristin B-B

To: NCDOT Service Account - Rulemaking
Subject: [External] please let communities make their own choices about billboards
Date: Thursday, March 5, 2020 1:07:51 PM

CAUTION:

Dear Ms. Jernigan,

| am writing to request your leadership in opposing the rule change that would stop municipalities from
making their own decisions about billboards.

Please support Alternative 2.

And please let our communities deal with the contentious and very-local issues of digital and 50-foot-tall
billboards.

Thank you for your leadership on these important issues.
Respectfully,

Kristin Bradley-Bull
Durham, NC


mailto:troubull@mindspring.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Iphilpottl @ec.rr.com

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed NCDOT Rule Change for Billboards - Spelling Correction
Date: Tuesday, March 3, 2020 11:42:16 AM

CAUTION:

Dear Ms. Jernigan:

Several years past, the Town of Swansboro had considerable debate over the height of buildings
within its zoning jurisdiction. One of the reasons for this was to maintain its historical small-town
character, part of its branding for tourism as well as quality of life. Proposed changes to Billboards
could have a significant impact on that desired appearance. Therefore, | am opposed to any rule
change that would override local ordinances and allow billboards with a state permit to be
converted to digital and raised to 50 feet in height.

However, | do support the alternate proposal in the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

Currently serving on the Swansboro Board of Commissioners, these comments are my own and not
necessarily representative of the board. | appreciate the opportunity to submit my comments.

Sincerely,

Larry Philpott, Commissioner
Town of Swansboro


mailto:lphilpott1@ec.rr.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Lauren Page

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards

Date: Wednesday, March 4, 2020 8:45:00 PM
CAUTION:

Hello,

Please keep billboards out of Durham and my neighborhood. Aside from distracting to drivers,
they ruin the sight of our beautiful Durham.

Thank you,

Lauren Page
2308 Dezern Place
27705

-- Lauren


mailto:pagelauren0@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Lawrence East (rstyeast@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:38:48 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Lawrence East

329 Richlands Ave Apt 8
Jacksonville, NC 28540
rstyeast@aol.com

(910) 333-8848

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Lillian Swindell (Irhswindell@hotmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:45:50 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Lillian Swindell

2118 Coniston P1
Charlotte, NC 28207
Irhswindell@hotmail.com
(704) 373-0139

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Linda Duda

To: NCDOT Service Account - Rulemaking
Subject: [External] Opinion about the rule change for billboards
Date: Wednesday, March 4, 2020 7:03:35 PM

CAUTION:

Dear Ms, Jerrigan,

I am writing to let you know that I strongly oppose the proposed rule
changes for billboards. You should not overrule local ordinances and create
such a awful, negative impact on our beautiful state.

I am in support of Alternative 2 which would allow local government ordinances
and limit the changes that can be made to existing billboards.

Thank you.

Linda and Turan Duda

4210 Tyndrum Dr

Durham, NC 27705

lindavzduda@gmail.com


mailto:lindavzduda@gmail.com
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From: Linda Chupkowski

To: NCDOT Service Account - Rulemaking
Subject: [External] please do not allow digital billboards
Date: Tuesday, March 3, 2020 1:17:23 PM

CAUTION:

I am writing to strongly oppose digital billboards. They are very distracting while driving.
Please to do prioritize advertising money over driver safety.

Thank you,

Linda


mailto:lindachup@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Linda Rupert

To: NCDOT Service Account - Rulemaking
Subject: [External] Oppose new billboard changes
Date: Friday, February 28, 2020 9:40:25 AM

CAUTION:

I am very concerned about rule changes that would allow both 50 ft high billboards and
digitized billboards. As someone who commutes regularly between Durham and Greensboro,
and also travels extensively by car throughout the east coast, I can tell you that digital
billboards are highly distracting. I often find myself looking up at one repeatedly. They are
especially distracting at night, and after I look away I find it more difficult to focus on the
road. I also find higher billboards very distracting, for the same reason. I can see why
advertisers want them--they definitely catch our eyes, but at the expense of safely. They're
both really a terrible idea and will no doubt lead to increased accidents.

I support “Alternative 2” on page 6 of the NCDOT Fiscal note to recognize local government
ordinances.

Respectfully,
Dr. Linda Rupert


mailto:lindamrupert@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Lindsay Goolsby

To: NCDOT Service Account - Rulemaking
Subject: [External] billboards
Date: Thursday, March 5, 2020 1:31:25 PM

CAUTION:

Hannah B. Jernigan

1. | oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if
such changes are not allowed by the applicable city or county ordinance.

2. | that you support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to

recognize local government ordinances and limit the changes that could be made to
an existing billboard as part of modernization.

Lindsay


mailto:hecht514@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Lisa Hatch (gaiahokie@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:51:28 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Lisa Hatch

4217 Settlement Dr
Durham, NC 27713
gaiahokie(@yahoo.com
(919) 973-1539

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Lisa O"Brien-George (lisaobg@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 7:25:43 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Lisa O'Brien-George
2527 Winding Oak Dr
Charlotte, NC 28270
lisaobg@aol.com
(704) 752-8210

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Louise Lavine

To: NCDOT Service Account - Rulemaking
Subject: [External] regarding changes to billboards
Date: Friday, February 28, 2020 9:16:43 AM

CAUTION:

Dear Ms. Jernigan:I am writing to express my opposition to this change for billboards. They
are incredibly ugly at best, and at worst make driving more hazardous. I understand that the
NC House of Representatives did not want you to allow digitized or higher billboards, so what
you are proposing is not right. North Carolina does not have to cowtow to the advertisers just
for the money. Please do not go forward with this proposal. Louise Lavine, Durham, NC


mailto:louise.lavine@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Lois Nixon

To: NCDOT Service Account - Rulemaking
Subject: [External] Rulemaking on Billboards--Strongly OPPOSE
Date: Wednesday, February 26, 2020 8:07:10 PM

CAUTION:

| STRONGLY OPPOSE the rule change that would “override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in
height, even if such changes are not allowed by the applicable city or county
ordinance.” Local control should NEVER be undone by an agency or department rule,
that is not responsible or responsive to elected officials who are representing citizens.
Research indicates that the sponsor of the 2003 Bill, Rep. Moffitt, stated that his bill
was not intended to allow “changes in size of billboards”, or that they be “digitized.” In
addition, an amendment sponsored by Rep. Chuck McGrady, passed unanimously
removing NCDOT from jurisdiction to overrule local ordinances in this case. | believe
this “rule” is illegal.

A rule change should not be substituted for H645, which was vetoed by Gov. Cooper
in 2019.

| don’t know who had this idea, but it is a terrible one, and should be eliminated
immediately!!!

Lois Nixon

Scenic NC Board Member

107 Overview Lane

Cary, NC

919-744-0117
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From: Lorraine Cocomero (loricocomero@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:15:08 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Lorraine Cocomero

1000 Sabre Ct

Chapel Hill, NC 27516
loricocomero@gmail.com
(919) 960-9591

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Lucie Laberge (agilman@carolina.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 9:32:43 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Lucie Laberge

6442 Donnegal Farm Rd
Charlotte, NC 28270
agilman@carolina.rr.com
(704) 246-6569

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Lucy Harris

To: NCDOT Service Account - Rulemaking

Subject: [External] Opposition to changing local billboard rules
Date: Thursday, March 5, 2020 2:20:36 PM

CAUTION:

Hello:

I am writing to register my opposition to a proposal before NCDOT that would allow local
billboard ordinances to be overridden, allowing digital billboards and increasing the height
limit of billboards.

I have spoken out against digital billboards before, and will continue to oppose them. For
drivers, they are incredibly distracting and are a blight on our beautiful North Carolina
landscapes. I commute on [-85 daily in Durham and Granville Counties and I simply cannot
imagine having the vistas marred with digital billboards.

Additionally, I live just south of I-85 in Durham and the idea of one of these billboards being
within sight of my house, illuminating my yard and home, is horrifying. Not to mention the
effect that it would have on my property value.

Please do not give the outdoor advertising industry the right to override local rules regarding
billboards.

Thank you for your consideration.

Best regards,

Lucy Harris

2310 Albany St.
Durham NC 27705
919-599-6007


mailto:lucymharris@gmail.com
mailto:Rulemaking@ncdot.gov
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From: Lucy Tyndall (beaverfalls1@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 3:12:22 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

We pay tax dollars to create highways. Billboards impede our ability to drive undistracted on these highways.
Local communities know best what is tolerable there. Let them alone!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Lucy Tyndall

2958 Caldwell Ridge Pkwy
Charlotte, NC 28213
beaverfallsl @yahoo.com
(336) 582-1973

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: lynn andrews

To: Jernigan, Hannah
Subject: [External] Billboards
Date: Sunday, March 1, 2020 10:57:07 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

I am a resident of Durham who frequently travels NC and interstate highways. I am opposed to any changes in rules
or regulations that would encourage commercial billboards, especially digital billboards.

Billboards are a distraction to drivers. Their very purpose is to cause drivers to take their eyes off the road. Digital
billboards are even more distracting. As a society, we should be discouraging distractions to drivers on busy
highways, not putting more up.

In addition to being dangerous, billboards encourage the removal of vegetation and are harmful to the environment.
The last thing we need is more billboards.

Lynn Andrews
2124 Sprunt Ave.
Durham, NC 27705


mailto:andrewslynn@yahoo.com
mailto:hjernigan@ncdot.gov
mailto:report.spam@nc.gov

From: lynn.raker@gmail.com

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard regulations
Date: Thursday, March 5, 2020 5:54:23 PM

CAUTION:

Dear Ms. Jernagin:

I was a city planner in Salisbury for 20 years and am currently a landscape architect consultant
based in Asheville. Still heavily involved in the function and appearance of our highways, I
am strongly opposed to the proposed expansion of billboard regulations to include digital and
heightened signs. Billboards create visual blight along the highways in our state, and digital
billboard are completely incongruous with the uncluttered landscape that our cities and
counties strive to maintain. Tourism is critical to the economy of NC, and a proliferation of
billboards, electronic billboards and taller billboards would undermine this thriving industry.
And although the jury may still be out on the safety concerns caused by the distraction of
digital billboards, it seems obvious that anything that would distract a driver’s attention to the
road would be problematic.

Therefore, I oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if such
changes are not allowed by the applicable city or county ordinance. Instead, I support
“Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

Thank you for your consideration.
LYNN RAKER
LANDSCAPE ARCHITECT

Landscape Architecture + Planning
336.596.1263

266 Pearson Drive, Asheville, NC 28801
NC Registration: 739


mailto:lynn.raker@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Lynne C (catslc@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:37:54 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Lynne C

6032 Kentworth Dr
Holly Springs, NC 27540
catslc@aol.com

(919) 553-8612

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Robbins, Jamille A

To: Jernigan, Hannah

Cc: Putnam, Lauren N; Landi, Helen E

Subject: FW: [External] Please revise proposed digital billboard rule
Date: Thursday, March 5, 2020 2:28:59 PM

----- Original Message-----

From: Lynne Kane (batya.etel@gmail.com) Sent You a Personal Message <automail@knowwho.com>
Sent: Thursday, March 5, 2020 2:15 PM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Local communities know what is important to them. Some highway billboards are safe and helpful, but many
billboards everywhere are just more exaggerated-claims ads.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Lynne Kane

625 Cedar Club Cir
Chapel Hill, NC 27517
batya.etel@gmail.com
(919) 960-0983

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.


mailto:jarobbins@ncdot.gov
mailto:hjernigan@ncdot.gov
mailto:lnputnam1@ncdot.gov
mailto:hlandi@ncdot.gov
mailto:report.spam@nc.gov

From: Madison Frazier (frazier.madison1@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 7:52:23 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Madison Frazier

8027 Whthl Exe Ctr DrR Dr
Charlotte, NC 28273
frazier.madison1@gmail.com
(828) 776-4615

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Marcia Angle

To: NCDOT Service Account - Rulemaking
Subject: [External] Republicans have always advocated for local autonomy!
Date: Wednesday, March 4, 2020 4:50:32 PM

CAUTION:

hello kind rulemakers of the NC DOT,

Overriding the ability of a local municipality to control billboards on its premises goes against
everything the Republican majority in the NC Legislature stands for, so please don’t do this!

I support Alternative 2, described on page 6 of the NC DOT fiscal note, which would
recognize local government ordinances (regarding limiting the changes that can be made to
existing billboards being “modernized”).

Thank you for your help with this,
yours for local autonomy,

Marcia A. Angle

221 Deer Chase Lane,

Durham NC 27705-7934

Sent from my iPhone


mailto:marcia.angle@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Marge Nordstrom

To: NCDOT Service Account - Rulemaking
Subject: [External] New Billboard Rules

Date: Sunday, March 1, 2020 11:41:59 AM
CAUTION:

Dear NCDOT,

I am writing to oppose the proposed rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.

It is my firm belief that in matters regarding billboards, local governments should be able to
exert control.

For this reason, I urge you to support Alternative 2 described on p. 6 of the NCDOT Fiscal
Note to recognize local government ordinances. We must limit modifications that could be
made to existing billboards as part of modernization.

Thank you for your consideration.

Regards,

Margaret Nordstrom

65 Forest at Duke Drive
Durham, NC 27705


mailto:nordstrom.marge@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Marilyn Wendt (mmwendt@mindspring.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:22:52 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Marilyn Wendt

1813 Sarazen P1

Raleigh, NC 27615
mmwendt@mindspring.com

(919) 790-0280

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Marsha Earp (marshaear mail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Saturday, February 29, 2020 10:02:05 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Marsha Earp

6498 River Rd
Vanceboro, NC 28586
marshaearp@gmail.com
(252) 244-9979

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Martha Arter

To: NCDOT Service Account - Rulemaking
Subject: [External] billbourds/NCGS 136-131.2
Date: Thursday, March 5, 2020 2:50:51 PM
CAUTION:

Hi Hannah -

I'm writing to express my opposition to the rule changes that would override local ordinances
and allow billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.

| also support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

Thank you

Martha Arter

Humankind...Be both!


mailto:mjarter100@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Martha Brimm (mcb44444@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:02:02 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Can I just say that I hate billboards?! They are ugly, distracting. and block scenic views. The are all about the
commercialization of culture. I can't think of one good thing about seeing a massed flock of billboards (or only
one). They are truly---litter-on-a-stick----worthless. And the idea of making them taller and unrestricted by local
communities---why, that's truly awful. We must all do our part to restrain the greed and selfishness of a few. I urge
you to stop this proposed rule and rule in favor of scenic beauty.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Martha Brimm

7 Surrey Ln
Durham, NC 27707
mcb44444@aol.com
(919) 493-1775

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Robbins, Jamille A

To: Jernigan, Hannah

Cc: Landi, Helen E; Putnam, Lauren N

Subject: FW: [External] Please revise proposed digital billboard rule
Date: Wednesday, March 4, 2020 7:38:00 AM

----- Original Message-----

From: Martha Spencer (spencer martha@hotmail.com) Sent You a Personal Message <automail@knowwho.com>
Sent: Tuesday, March 3, 2020 8:35 PM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Martha Spencer

988 Henry Mountain Rd
Brevard, NC 28712

spencer _martha@hotmail.com
(828) 885-2680

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.


mailto:jarobbins@ncdot.gov
mailto:hjernigan@ncdot.gov
mailto:hlandi@ncdot.gov
mailto:lnputnam1@ncdot.gov
mailto:report.spam@nc.gov

From: Mary Fierle

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards
Date: Wednesday, February 26, 2020 11:15:10 AM

CAUTION:

Dear Hannah B. Jernigan,

| oppose the rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part
of modernization.

Local communities should have control of their local environment.

Mary Fierle

maryfierle@gmail.com
828 776-3014


mailto:maryfierle@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
mailto:maryfierle@gmail.com

From: Mary Frazer (frazem4@hotmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 8:18:14 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Mary Frazer

1716 Evergreen Ave
Raleigh, NC 27603
frazem4@hotmail.com
(919) 829-4210

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Mary Lou Buck (maryloubuc@icloud.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:24:06 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Mary Lou Buck

3406 Mar Vista Cir
Charlotte, NC 28209
maryloubuc@icloud.com
(704) 525-2293

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Mary Mcqueen (meminavi@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 12:24:57 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Please listen to the will of the people!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Mary Mcqueen

171 Inglenook Rd
Hendersonville, NC 28792
meminavl@yahoo.com
(828) 545-9010

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Mary Mountcastle

To: NCDOT Service Account - Rulemaking
Subject: [External] Opposition to Proposed Rule Change for billboards
Date: Tuesday, March 3, 2020 5:02:44 PM

CAUTION:

I'm writing to oppose the rule change that would override local ordinances and allow
billboards with a state permit to be converted to digital and raised to 50 feet in height, even
if SUCH CHANGES AREN'T ALLOWED BY THE APPLICABLE CITY OR COUNTY
ORDINANCE.

It is outrageous that you would overrule local will and destroy our beautiful state.
| support Alternative 2, described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as

part of modernization.

Mary Mountcastle
Durham


mailto:mbmountcastle@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Mary Schmuck Rsm (mschmuck@mercysc.org) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:24:17 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Mary Schmuck Rsm

101 Mercy Dr

Belmont, NC 28012
mschmuck@mercysc.org
(704) 829-5260

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Susan Sewell

To: NCDOT Service Account - Rulemaking
Subject: [External] public comment on billboard rule changes
Date: Saturday, February 29, 2020 9:16:49 AM

CAUTION:

I support local authority over bill boards and do not support your "new" interpretation on old
regulations. My locale has worked long an hard to reduce billboard clutter in our area.

Alternative 2 agrees with this, I believe.

I oppose rule changes that would override local ordinances, especially if they allow an
increase in height and changing to digital. I continue to see studies that show that digital signs
are more distracting to drivers. I know I have been overly distracted by the frequent message
changes.

At the time the language in NCGS 136-131.2 was being debated by

the NC House of Representatives, the bill sponsor, Rep. Tim Moffitt, stated
that “the bill is not intended to allow an increase in the size of the

sign” and “does not allow digitizing of signs.” *

Mary Susan Sewell
2904 Legion Ave
Durham, NC 27707


mailto:mssewell2009@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Mary White (mvhw50@att.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 10:15:28 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Mary White

2146 Sherwood Ave
Charlotte, NC 28207
mvnw50@att.net
(704) 372-8836

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Maryjo Lanik (icepondspinner@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 10:45:07 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

It's been my experience that these digital billboards are too bright at night and are very distracting while driving on
the highways! One more thing to distract drivers while driving at 65 mph. Think about it. The safety of highway
driving should be the most important decision not making money on unsightly digital billboards. I'd rather see road
tolls than those monstrosities.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Maryjo Lanik

420 N Fairground Ave
Hendersonville, NC 28792
icepondspinner@gmail.com
(914) 548-0496

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Melinda Elkins (msedoll ahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:36:12 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Melinda Elkins

4 Chipmunk Cove Rd
Asheville, NC 28804
msedolly@yahoo.com
(828) 658-0602

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Melissa Griffin (theschool@mindspring.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 4:42:43 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
These billboards are dangerous destractions and local communities should have the right to reject them.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Melissa Griffin

7001 Orchard Knoll Dr
Apex, NC 27539
theschool@mindspring.com
(919) 387-3650

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Meredith Arkin (meredith.arkin@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 3:22:25 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Those billboard lights are Very distracting to night drivers!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Meredith Arkin

613 Woodvale Dr
Greensboro, NC 27410
meredith.arkin@gmail.com
(336) 294-0207

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Michael T. Bacon

To: NCDOT Service Account - Rulemaking
Subject: [External] Please do not approve the measure overriding local billboard ordinances
Date: Wednesday, March 4, 2020 3:37:36 PM

CAUTION:

| have recently returned to North Carolina after six years of living in Richmond, Virginia.

One of the more frequent comments we heard from people who came to visit us in Richmond was, "wow,
this city is actually beautiful, | had no idea!" They then tell us they associated Richmond with a strip of |-
95 with an unending stream of gaudy billboards, including electronic ones flashing for drivers' attention at
dangerous curves.

It has been a blessing to return to Durham, where the strong billboard ordinance has limited signs to
those grandfathered in, and which provides beautiful sweeps of greenery and unobstructed views of
downtown, Duke Chapel, and Falls Lake.

| support alternative 2 to recognize local government ordinances.
Many thanks,

Michael Bacon
Durham, NC


mailto:baconmt@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Michael David Loven (mdloven@icloud.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:32:50 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Michael David Loven
4915 Mill Hill Ln
Chapel Hill, NC 27517
mdloven@icloud.com
(919) 260-4293

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Michael Marshall (mmmarsha@uncg.edu) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:05:14 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Michael Marshall

605 Hannah McKenzie Dr
Greensboro, NC 27455
mmmarsha@uncg.edu
(336) 545-0171

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: michael mcdonough

To: NCDOT Service Account - Rulemaking
Subject: [External] digital billboards

Date: Friday, February 28, 2020 8:45:40 AM

CAUTION:

Hi,

I am writing to support local authority to control billboards.

I understand new interpretations or rules enacted by the NCGA might allow politicians from other parts of NC to
dictate how folks in Asheville or other communities regulate billboard advertising in our communities.

We cherish our visual landscape along our roadways, and see no reason to be forced to allow mostly out of town
companies to clutter our landscape with unsightly advertising, especially tall, lighted or digital billboards.
respectfully,

Michael McDonough


mailto:michael@mcdonougharchitect.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Michael Teuschler (michael.teuschler@hanescompanies.com) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 3:59:41 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Michael Teuschler

1010 Pebble Creek Trl

East Bend, NC 27018
michael.teuschler@hanescompanies.com
(336) 747-1690

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Michele Clark (uncmicha@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:53:07 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Please allow communities to vote against or restrict the use of billboards, especially the taller, digital billboards. No
one wants to see them. We'd much rather enjoy the natural scenery!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Michele Clark

109 Shadowood Dr Apt V
Chapel Hill, NC 27514
uncmicha@gmail.com
(919) 260-0895

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Michelle Mitchell (michelleymitchell@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 11:01:35 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Michelle Mitchell

17227 Chardonnay Ct
Cornelius, NC 28031
michelleymitchell@gmail.com
(704) 896-9629

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Michelle Myers

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard rule
Date: Friday, February 28, 2020 1:16:24 PM

CAUTION:

I oppose the rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance. Cities and counties should retain the right
to make their own rules regarding billboards and their economic and aesthetic impact.

I support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local

government ordinances and limit the changes that could be made to an existing billboard as
part of modernization.

Michelle Vanderwalker


mailto:vanderwalkerdesign@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Michelle Yates (myates67@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:27:17 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Michelle Yates

206 E Jules Verne Way
Cary, NC 27511
myates67@gmail.com
(919) 380-7175

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Michi Njeri

To: NCDOT Service Account - Rulemaking
Subject: [External] NO OVERRULING LOCAL ORDINANCES
Date: Thursday, March 5, 2020 5:17:03 PM

CAUTION:

Hi, please do NOT make a rule that disregards local ordinances (generally bans) about
billboards.

First off, this already failed at the legislature - and then even it supposedly wasn't about
making them bigger (which this would); this current move might be seen as sneaky and
subversive.

Secondly and more importantly, if cities and local jurisdictions do not want obnoxiously lit and
distracting billboards, they should have the ability to keep them out. Just because Avent Ferry
(or Western Blvd, or whatever) are state maintained roads should not mean that City of
Raleigh and its residents should have to accept lit signs over Lake Johnson (or along campus -
where there is already too much problematic driving), etc.

Thirdly, there is no need for more electric billboards - the waste electricity and contribute to
global climate change; they're distractions from the job at hand of drivers (which is DRIVING
SAFELY); and they are not better than the static ones - unless you're the company charging
more than one advertiser for rotating ads.

BOO! Do not go against local will.
Thank you,

Michi Vojta
Raleigh, NC

Njeri


mailto:michinjeri@hotmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Miles Varner (milesav@earthlink.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:23:00 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Miles Varner

114 NW 3rd St

Oak Island, NC 28465
milesav@earthlink.net
(919) 413-1958

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Mindy Fraiser

To: NCDOT Service Account - Rulemaking
Subject: [External] Opposition to changing billboard regulations
Date: Saturday, February 29, 2020 1:49:13 AM

CAUTION:

To whom it may concern:

| STRONGLY OPPOSE the rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance.

Instead, | support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

Sent from my iPhone


mailto:mfraiser9@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Mirinda Kossoff (mkossoff31@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:49:22 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Don't littler NC's beautiful landscape with advertising. Travel and tourism are a big part of the state's economy, and
nobody wants to see billboards. NOBODY.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Mirinda Kossoff

1394 Fearrington Post
Pittsboro, NC 27312
mkossoff3 1 @gmail.com
(919) 914-6567

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: MJ Sharp

To: Jernigan, Hannah; Galia Goodman; whhna-list@whhna.org
Cc: mj@mijsharp.com

Subject: [External] Billboards

Date: Saturday, February 29, 2020 3:18:01 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear Ms. Jernigan,

I can do no better than add my name onto the very well-stated objections
by my neighbor, Galia Goodman (copied below). I will add that it's
extremely disheartening to have to repeat this vigilance every few years
as another developer with deep pockets takes a run at seeing if they can
ram this through. This feels like Year 20 of our trying to keep these
dangerous monstrosities out.

With appreciation for your consideration,
MJ
MJ Sharp | mj@mjsharp.com | www.mjsharp.com

From Galia Goodman
Dear Ms. Jernigan:

I am a longtime resident of Wattshillandale neighborhood in west Durham. I am writing to express my dismay and
disapproval of the proposed changes in the NCDOT rules regarding digital billboards.

I am adamantly opposed to these changes. I would prefer no digital boards at all, but since that is too much to ask,
please do not allow these changes to go through without a longer public comment period. If that is also not possible,
then please go with alternative two.

A number of years ago, Durham passed no-digital billboard rules and we have been hoping that NCDOT would
honor the community’s desire to have fewer rather than more of these monstrosities. If you have time, I suggest you
drive to Greensboro from Durham through Alamance County. The whole Burlington strip is one long billboard,
and | have seen numerous accidents, especially at night when it is impossible to miss the flashing lights.

These things are a waste of power, a blight on the landscape, damaging to vegetation and wildlife habitat, and are,
in my opinion, just plain ugly.

Thanks for considering my comments.

Galia Goodman, Durham, NC (former WHHNA board member)


mailto:mj@mjsharp.com
mailto:hjernigan@ncdot.gov
mailto:galiaarts@gmail.com
mailto:whhna-list@whhna.org
mailto:mj@mjsharp.com
mailto:report.spam@nc.gov

From: Molly Diggins

To: Robbins, Jamille A

Cc: NCDOT Service Account - Rulemaking; Jernigan, Hannah; Landi, Helen E
Subject: [External] Re: Revisions to outdoor advertising rules

Date: Thursday, March 5, 2020 3:09:48 PM

CAUTION:

Jamille Robbins
NC Department of Transportation, Environmental Analysis Unit

20301 Mail Service Center Raleigh, NC 27699

Sent via email: jarobbins@ncdot.gov

Re: Revisions to outdoor advertising rules

Dear Ms. Robbins:

I am writing to you today in opposition to a proposed change to NC’s
outdoor advertising rules to conform with 2013 legislation. Specifically, I
write in opposition to proposed rules for section 136-131.2, Modernization
of Outdoor Advertising Devices.

The 2013 legislation did allow conforming billboards with a state permit to
be repaired or reconstructed to modern standards, specifically to allow
monopoles.

However, the proposed rule appears to broaden the definition of repair and
reconstruction to allow increased height and digitalization. This, despite
the fact that the legislature discussed at length and specifically rejected
allowing such changes to be incorporated into the legislation. As
legislative recordings will confirm, bill sponsor Rep. Tim Moffit stated
during floor debate that his 2013 proposed legislation “does not allow
digitizing of signs.”

What's more, the proposed rule would seem to override local government’s
authority to regulate signs, and would permit increased height of signs and
digitization where explicitly disallowed by local ordinance. I can find no
evidence in DOT's rule-related documents or the statutes to support DOT
effectively voiding existing local ordinances through the proposed rules.
Nor does such an approach seem consistent with the Cooper
administration’s record on related matters, including the Governor’s veto


mailto:digginsmolly@gmail.com
mailto:jarobbins@ncdot.gov
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mailto:report.spam@nc.gov

of legislation sought by the billboard industry in the current session.

As an individual with three decades of personal and professional
experience in the regulation of outdoor advertising, I am well familiar that
proposals to significantly ease the regulation of outdoor advertising are
inherently controversial due to the impact on the environment and the
visual character of local communities. Legislative archives will document
that substantive changes, such as DOT has proposed in this instance, have
been extensively debated in legislative session after legislative session.
Legislative intent, in this case, would seem to be clear.

Thank you for your consideration to these concerns. I look forward to a
course correction from DOT in the final rule.

Regards,

Molly Diggins
2007 Pine Drive
Raleigh NC 27608
919.624-7096



From: Monika Winchester (mw2299@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:14:46 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Billboards are not a federal issue solely. We MUST keep Alternative 2, meaning local communities determine what
is acceptable for billboard height and style. Digitized billboards are distracting to drivers as they are constantly
changing. Billboards, regardless of which type, are ugly, and diminish the areas in which they appear. As a
registered Republican, I expect you to put NC's scenic beauty over billboard companies. Local communities must
be able to control what appears in their areas.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Monika Winchester
1008 Pine Valley Dr
Durham, NC 27712
mw2299@gmail.com
(919) 477-2222

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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mailto:report.spam@nc.gov

From: Morgan Culver

To: NCDOT Service Account - Rulemaking
Subject: [External] Stop Billboards from Digitizing
Date: Friday, February 28, 2020 12:04:06 PM
CAUTION:

Hello!

I'm writing to inform NCDOT that | oppose the rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height, even if such
changes are not allowed by the applicable city or county ordinance. | support “Alternative 2” described
on page 6 of the NCDOT Fiscal Note to recognize local government ordinances and limit the changes
that could be made to an existing billboard as part of modernization.

Thank you for your time.

best,
Morgan Culver
Durham, NC


mailto:morgculver@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Nancy LaPlaca

To: NCDOT Service Account - Rulemaking
Subject: [External] NC DOT: Oppose rule change overriding local ordinances on billboards
Date: Monday, March 2, 2020 11:51:12 AM
CAUTION:
Dear NC DOT:

| oppose the rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part
of modernization.

Nancy LaPlaca
239 Wildwood Ln, Boone, NC 28607
828-434-3423


mailto:laplaca.nancy@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Nasser Rahimzadeh

To: NCDOT Service Account - Rulemaking

Cc: Scott Buffkin

Subject: [External] Session Law 2013-413 (House Bill 74)
Date: Wednesday, February 26, 2020 11:07:33 AM

CAUTION:

Comments regarding amendments to Session Law 2013-413 (House Bill 74):
1. | oppose the rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height.
2. | support alternative 2 specified in the NCDOT fiscal note on page 6.
Nasser Rahimzadeh
Village Planner
Village of Clemmons
3715 Clemmons Road
Clemmons, NC 27012
336.766.7511 Office
336.703.7008 Mobile
Please be aware that e-mail and attachments sent to and from this address are subject to the
North Carolina Public Records Law and may be disclosed to third parties.


mailto:nasser@clemmons.org
mailto:Rulemaking@ncdot.gov
mailto:sbuffkin@clemmons.org
mailto:report.spam@nc.gov

From: Nathan Page

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Tuesday, March 3, 2020 8:04:46 AM

CAUTION:

The City of Graham is not in favor of additional preemption of our regulatory authority. We would be
in favor of Alternative 2, supporting our local jurisdiction.

Nathan Page, MCRP

Planning Director for Graham, North Carolina
(336) 570-6705x135 npage@cityofgraham.com
www.cityofgraham.com/departments/planning


mailto:npage@cityofgraham.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
mailto:npage@cityofgraham.com
http://www.cityofgraham.com/departments/planning

From: Nick H

To: NCDOT Service Account - Rulemaking
Subject: [External] NCDOT Rule Changes to Billboards
Date: Wednesday, March 4, 2020 3:11:33 PM

CAUTION:

| am opposed to the rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the

applicable city or county ordinance.

| support 'Alternative 2' NCDOT Fiscal Note to recognize local government ordinances and limit the
changes that could be made to an existing billboard as part of modernization.


mailto:nmharr@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Nikki Robinson

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed rule change for billboards
Date: Thursday, March 5, 2020 2:21:58 PM
CAUTION:

Hello,

As a North Carolina citizen, I am opposed to the proposal to loosen restrictions on billboards
to allow them to be taller and digital.

Billboards are a distraction to drivers who are already overly distracted by the temptation of
using cell phones while driving.

Not only are billboards unsafe, but they are also unsightly. North Carolinians take pride in the
beauty of our state. Our highways should not be a non stop advertisement. With the
technology of navigation systems in most cars, drivers can find gas stations and rest stops
without a monstrosity billboard telling them one exists 10 exits away.

Billboards also increase light pollution at night. This is detrimental for nocturnal wildlife. A
single bat can eat thousands of insects in one night. This decreases the amount of dependence
farmers have to use on pesticides to grow our food. Artificial lights confuse bats and hinder
their ability to locate prey.

Please think about the long term effects on the citizens of North Carolina, the sustainability of
our natural resources, and the integrity of our scenic beauty.

Thank you,

Nikki Robinson
Boone, NC

Nikki Robinson


mailto:nkbauman@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Onja Bock

To: NCDOT Service Account - Rulemaking
Subject: [External] Oppose to billboard law pending
Date: Friday, February 28, 2020 8:43:20 AM

CAUTION:

I oppose the rule change that would override local ordinances and allow billboards with a state permit to
be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part of modernization.
Thank you,

Durham resident

To benefit your world, Your people, Your life; Consider consequences, Minimize harm, Ask questions, Seek answers, Learn, Teach. - Octavia Butler

“You only have control over three things in your life — the thoughts you think, the
images you visualize, and the actions you take.” ~ Jack Canfield


mailto:onjabock@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Pam Hoge (pamhoge@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:55:33 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Please do not allow for more trashing of our fragile beautiful land

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Pam Hoge

1112 Oval Dr
Durham, NC 27705
pamhoge@yahoo.com
(303) 440-3827

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Robbins, Jamille A

To: Jernigan, Hannah

Cc: Landi, Helen E; Putnam, Lauren N

Subject: FW: [External] Please revise proposed digital billboard rule
Date: Wednesday, March 4, 2020 10:12:01 AM

----- Original Message-----

From: Pat Carstensen (pats1717@hotmail.com) Sent You a Personal Message <automail@knowwho.com>
Sent: Wednesday, March 4, 2020 10:06 AM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Pat Carstensen

58 Newton Drive
Durham, NC 27707
pats1717@hotmail.com
(919) 490-1566

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.


mailto:jarobbins@ncdot.gov
mailto:hjernigan@ncdot.gov
mailto:hlandi@ncdot.gov
mailto:lnputnam1@ncdot.gov
mailto:report.spam@nc.gov

From: Pat Vescio (patSvesc@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:04:32 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
We have to take every opportunity to improve our environment and not make it worse.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Pat Vescio

312 Arvo Ln
Cary, NC 27513
patSvesc@aol.com
(919) 650-1785

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Patricia White (pwhitehaile ahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:30:17 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Patricia White

7 Spring Park Rd
Asheville, NC 28805
pwhitehailey@yahoo.com
(404) 931-4895

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Patrick Valle

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Friday, February 28, 2020 9:20:11 AM

CAUTION:

To whom it may concern:

| write to express my objection to rule changes that will allow both 50 ft high billboards and digitized
billboards.

Billboards already take drivers’ attention away from driving; increasing the presence of billboards is not
going to help this. As someone who suffers from an eye disease called keratoconus, any bright lights at
night can impair my driving ability. Digital billboards can only aggravate this impairment.

Allowing for enhanced billboards only benefits the owner of the billboard and the advertiser. Most likely
it's not something that citizens at large will see any reward from. For that reason, | support “Alternative 2”
on page 6 of the NCDOT Fiscal note to recognize local government ordinances. Give the people local to
the billboard the choice, as it's their home.

Thank you for your careful consideration.

Patrick Valle


mailto:himself@patrickvalle.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Paul Harvin

To: NCDOT Service Account - Rulemaking
Subject: [External] I Oppose the Proposed NCDOR Rule Change for Billboards
Date: Friday, February 28, 2020 10:15:08 AM

CAUTION:

Hello, Ms. Jernigan -

I am writing to oppose the rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance.

| am writing to support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

Thank-you,

Paul Harvin

1209 Dwire Place
Durham, NC 27705
919-627-1209


mailto:pharvin@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Paul Kauffmann

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed rule change...
Date: Friday, February 28, 2020 3:09:40 PM

CAUTION:

Dear Ms. Jernigan,

| am going to try and be polite. Please stop this ridiculous rule change. Thanks.
Paul Kauffmann

Durham, NC 27705


mailto:grok66@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Paul Magnuson (pmagnuson33@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:43:21 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Paul Magnuson

4945 Brookridge Dr NE
Hickory, NC 28601
pmagnuson33@aol.com
(828) 322-5368

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Pe Danka (p.danka@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 11:14:15 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Peggy Danka

151 Outatha Way
Advance, NC 27006
p.danka@yahoo.com
(336) 926-0600

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Peggy Henderson

To: NCDOT Service Account - Rulemaking
Cc: Stuart Gilbert; Jessica Collins
Subject: [External] Rule Change Comment
Date: Thursday, March 5, 2020 10:46:29 AM
Attachments: image001.ipg

CAUTION:

Good morning to you!!!

| oppose the rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes
are not allowed by the applicable city or county ordinance.

Thank you for your time!!!
Peggy C. Henderson, CZO
Deputy Zoning Administrator
City of Kings Mountain
PO Box 429
101 W Gold St
Kings Mountain NC 28086
704-730-2108 — Office
peggvh@cityofkm.com

“The will of God will never take you where the grace of God will not protect you”.
NOTICE: Emails to and from this email address may be subject to the North Carolina
Public Records Law and may be subject to disclosure. This message and its contents are
confidential. If you received this message in error, do not use or rely upon it. Instead,
please inform the sender and then delete it. Thank you.

PUBLIC RECORDS NOTICE: Communications from this e-mail address may be subject to
public disclosure under NC Public Records Law, but may also contain confidential
information. If this e-mail has been sent to the wrong person, please notify the sender
immediately by reply e-mail and delete the message.


mailto:peggyh@cityofkm.com
mailto:Rulemaking@ncdot.gov
mailto:stuart.gilbert@cityofkm.com
mailto:jessica.collins@cityofkm.com
mailto:report.spam@nc.gov
mailto:peggyh@cityofkm.com





From: Peggy Kinney

To: NCDOT Service Account - Rulemaking
Subject: [External] Rule change
Date: Thursday, February 27, 2020 8:35:44 PM

CAUTION:

| oppose the rule change that would override local ordinances and allow billboards with a state permit to
be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part of modernization.

Thanks for your attention.

Peggy Kinney

Sent from my iPad


mailto:peggykinney@mindspring.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Barbara Welanetz

To: NCDOT Service Account - Rulemaking
Subject: [External] NC Billboard Rule change
Date: Thursday, March 5, 2020 11:26:16 AM

CAUTION:

We oppose the rule change that would override local ordinances and allow
billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance. This
would be have a terrible impact in some locations.

We support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to
recognize local government ordinances and limit the changes that could be made to
an existing billboard as part of modernization. Local governments should have the
ability to limit billboard locations and sizes as appropriate for residential
neighborhoods.

Thank you for your consideration.
Barbara and Peter Welanetz
2612 W Knox St, Durham, NC 27705


mailto:bwelanetz@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Peter Calingaert (pc@cs.unc.edu) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:36:22 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

We in North Carolina are fortunate to have a lot of green along many of our highways. Let's keep it that way, rather
than succumb to visual pollution.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Peter Calingaert

39 Clover Dr

Chapel Hill, NC 27517
pc@cs.unc.edu

(919) 933-5489

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Phyllis Holmes (p.holmes@charter.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:16:47 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Phyllis Holmes

3 Windrow Dr
Asheville, NC 28805
p-holmes@charter.net
(828) 231-1126

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Horton, Rachel Avery

To: NCDOT Service Account - Rulemaking
Subject: [External] Opposition to changes re billboards
Date: Thursday, March 5, 2020 9:55:56 PM
CAUTION:

Ms. Jernigan,

| am writing to express my opposition to the rule change that would override local
ordinances and allow billboards with a state permit to be converted to digital and
raised to 50 feet in height, even if such changes are not allowed by the applicable city
or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize
local government ordinances and limit the changes that could be made to an existing
billboard as part of modernization.

Thank you for your time,
Rachel Horton

1409 Maryland Ave.
Durham, NC 27705


mailto:ravery@email.unc.edu
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Ralph Cullom (drcullom@embargmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:52:15 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Try to keep NC beautiful!! NO BLINDING LIGHTS!! NO TALLER BILLBOARDS!! Please listen...a LIFE-
LONG NC RESIDENT-Ralph Cullom.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Ralph Cullom

4806 Meadow Court Dr
New Bern, NC 28562
drcullom@embarqmail.com
(252) 638-4329

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Randy Bernard (rb719504@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:50:27 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I find the tall, digital billboards annoying, distracting, and a signficantly greater assault on the natural environment.
If Raleigh wants to become the billboard capital of the state, go for it. But let local communities retain some control
over their own experiences.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Randy Bernard

18 Plateau Rd
Asheville, NC 28805
rb719504@gmail.com
(828) 273-2768

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Raymond Occhipinti (bleep2112@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 12:14:36 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Raymond Occhipinti
265 Brooklyn Rd
Asheville, NC 28803
bleep2112@yahoo.com
(828) 222-5555

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
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From: Rebecca Burmester (rebeccaburmester@gmail.com) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 10:14:33 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Limited billboards add to the beauty of traveling in our state.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Rebecca Burmester

2121 N Hills Dr Apt I
Raleigh, NC 27613
rebeccaburmester@gmail.com
(919) 395-1373

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Rebecca Causey (rcausey5@icloud.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 5:31:22 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Keep our state highways beautiful, or plan to make them more beautiful!
We do not need to ?up?grade to ?ugly?! Plant more low, beautiful, flowers, not high, uglifying, digital signs.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Rebecca Causey

4929 Tower Rd Apt C
Greensboro, NC 27410
rcauseyS@icloud.com
(336) 852-1068

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Rebecca Schreiber

To: NCDOT Service Account - Rulemaking
Subject: [External] New billboard rules

Date: Sunday, March 1, 2020 12:36:15 PM
CAUTION:

Hi NCDOT,

I am writing to oppose the proposed rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.

It is my firm belief that in matters regarding billboards, local governments should be able to
exert control.

For this reason, I urge you to support Alternative 2 described on p. 6 of the NCDOT Fiscal
Note to recognize local government ordinances. We must limit modifications that could be
made to existing billboards as part of modernization.

Thank you for your consideration.
Regards,
Rebecca Schreiber

3314 Pickett Rd
Durham, NC 27705


mailto:rebschre@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: mcb44444@aol.com

To: NCDOT Service Account - Rulemaking

Subject: [External] Fwd: Proposed NCDOT Rules for Billboards
Date: Thursday, February 27, 2020 2:25:23 PM
CAUTION:

Ms. Jernigan,

I'm sorry, | forgot to sign my comment (copy below).

Yours for Scenic Beauty,
The Rev. Martha Brimm
Durham, NC

From: mcb44444 <mcb44444@aol.com>

To: Rulemaking <Rulemaking@ncdot.gov>
Sent: Thu, Feb 27, 2020 2:16 pm

Subject: Proposed NCDOT Rules for Billboards

Dear Ms. Jernigan,

| oppose the rule change that would override local ordinances and allow billboards with a state permit to
be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part of modernization.

Truth to tell, | dislike all billboards because they are intrusive, ugly and scenic-beauty-blocking.

And now you want to make them even taller---even in communities which have limited billboards!! This
move is just awful. Don't do it! Why pander to the greed and selfishness of a few when most of us dislike
litter-on-a-stick? | implore you not to implement this proposed rule.


mailto:mcb44444@aol.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Rhonda Klevansky

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards!
Date: Friday, February 28, 2020 8:05:53 AM

CAUTION:

| write to express my objection to rule changes that will allow both 50 ft high billboards and
digitized billboards.

Billboards take drivers’ attention away from important aspects of the driving task thereby
increasing driver response times and potentially contributing to collisions. Higher billboards are
visible along longer portions of the roadway, increasing the amount of time that billboards can
distract drivers from the roadway.

In addition, at night time, digitized billboards affect light adaptation which has the potential to
make roadway objects that are difficult to see even more difficult to see, with a similar result for
response times and collisions.

Larger billboards and digitized billboards make the roadways less safe.

| support “Alternative 2" on page 6 of the NCDOT Fiscal note to recognize local government
ordinances.

Rhonda Klevansky
MA, Duke University


mailto:rhondaklevansky@hotmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Richard Cary (richard.cary@att.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 10:31:02 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

These flashing billboard are DEATH MACHINES!!! It's like encouraging drivers to text on their cell phones--
DISTRACTION is barely the word-- more like FORCING THE DRIVER OFF THE ROAD. Please revise your
thinking.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Richard Cary

36 Eagle St
Hayesville, NC 28904
richard.cary@att.net
(828) 301-5779

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
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mailto:report.spam@nc.gov

From: Richard Honeycutt (rhoneycutt@alumni.wfu.edu) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 12:31:24 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Richard Honeycutt

404 Olivia Dr

Lexington, NC 27295
rhoneycutt@alumni.wfu.edu
(336) 249-3526

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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mailto:report.spam@nc.gov

From: Richard Wilson

To: NCDOT Service Account - Rulemaking
Subject: [External] Modernization of outdoor advertising devices 136.131.2
Date: Friday, February 28, 2020 4:41:04 PM

CAUTION:

Ms Jernigan,

The Fiscal Note related to the proposed rule changes involving outdoor advertising states,
"Aesthetics tends to be important to local governments and residents for personal enjoyment
and to attract residents, tourists, and business to the area.” Aesthetics are indeed important to
citizens, but that word is too weak to express the strong desire of most NC citizens to avoid
the unwanted intrusion and distraction that taller and digitized billboards would cause. Garish
billboards convey a message of cheap commercialism that large numbers of people reject and
that is not attractive to many of the most desirable businesses that could potentially locate in
NC.

Local community governments are in the best position to make decisions about the overall
economic welfare of their constituents. Removing the power to regulate billboards would
usurp that power and would likely result in economic damage to many cities — an issue not
addressed in the Fiscal Note.

136.131.2 clearly limits itself to issues of repair or reconstruction in general and specifically
includes only the relatively inconsequential case of changing from multipole to monopole
support. Raising the height and conversion to digital, are much more drastic changes and do
not fit into the common understanding of “repair or reconstruction”. In the absence of specific
inclusion, as was the case with multipole/monopole support, they should not be permitted to
be done under the provisions of this law.

The word, “reconstruction,” is ambiguous, but the Fiscal Note makes an unwarranted
transition to “modernization”, which then is assumed to include raising the height and
digitization. The issue of billboards is a contentious one, and if those things were intended to
be alterable, they would have been specifically included.

In sum, please to not remove local authority to regulate billboards.
Richard Wilson

306 Oakridge Rd
Cary, NC 27511


mailto:rd-w@earthlink.net
mailto:Rulemaking@ncdot.gov
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From: R. N. Ferguson

To: NCDOT Service Account - Rulemaking
Subject: [External] blinkin" billboards

Date: Thursday, March 5, 2020 2:45:24 PM
Attachments: rnfergus.vcf

CAUTION:

Bigger is not always better, DOT!
We don't want commerce's stinkin', blinkin' towering billboards in Durham, NC!

Already, there is too much light pollution that disrupts natural habitats in our biodiverse
countryside, and we certainly do NOT want any more of this artificial, interpolated greed-
driven blinkin' metal infrastructure towering over our neighborhoods!

Say no to humongous billboards for Durham! WE DON'T WANT THEM HERE.\

R N Ferguson, Sprunt Avenue, Durham NC

Thank you for driving slowly on neighborhood streets.


mailto:rnfergus@frontier.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

null


From: Robert Baron (robert@rbaron.us) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:26:33 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Robert Baron

312 Island Cove Ct
Winnabow, NC 28479
robert@rbaron.us
(508) 353-8722

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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From: Robert Belknap (rebelknap@sms.edu) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:24:31 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Robert Belknap

900 Hillsborough St
Raleigh, NC 27603
rebelknap@sms.edu
(919) 424-3654

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
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From: Robert Burns (skippero@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 11:56:52 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Please do not allow this to happen to us. There is already way too much unwanted advertising on every mobile
phone and computer. It is just wrong to force us to deal with on our beautiful roadways.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Robert Burns

118 Fenner Ave
Asheville, NC 28804
skippero@aol.com
(609) 907-1189

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: Robert Cherry (bcherry001@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Saturday, February 29, 2020 3:55:43 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

If you want more billboards in your neighbor then get your local government to do that. In Western NC we like to
keep these decisions in the hands of local governments, not dictated to us by elites in Raleigh.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Robert Cherry

301 Perkins St

Boone, NC 28607
bcherry001@gmail.com
(828) 719-6284

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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mailto:report.spam@nc.gov

From: boglenn@nc.rr.com

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards
Date: Friday, February 28, 2020 9:51:53 AM

CAUTION:

| oppose any change to local billboard ordinances. | particularly oppose billboards that are bright as
they are an unsafe distraction while driving, especially at night. | live in NC because | do not want to
live in New Jersey with congestion, ugly streetscapes, and over the top advertising.

Let’s keep NC’s roadways beautiful and clutter free. With the growth of internet buying billboards do
not really advance commerce as much as we have been led to believe. The smaller signs that the
DOT uses to advertise services at each intersection are perfect. Let’s not change the quality of life in
NC because of some misguided belief that commerce will be benefited by street-side advertising.
Robert B Glenn Jr

3000 Montgomery Street

Durham, NC 27705

Cell 919-623-6551


mailto:boglenn@nc.rr.com
mailto:Rulemaking@ncdot.gov
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From: Robert Swett (robert.swett@att.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 4:41:46 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Robert Swett

301 Montreat Rd

Black Mountain, NC 28711
robert.swett@att.net

(828) 669-1073

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Robert Waring

To: NCDOT Service Account - Rulemaking

Cc: Mimi Gaither; wdeccard@gmail.com

Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Thursday, March 5, 2020 4:18:15 PM

Attachments: image001.png

CAUTION:

To Whom It May Concern,

The Town of Shallotte oppose any legislation that would reduce, or remove municipal
authority to regulate billboards, off-premise signage, or outdoor advertising structures.

The Town has worked to develop and enforce reasonable and objective regulations for signage
throughout the municipal limits.

The Town would support Alternative 2 so as to recognize local government ordinances when
considering changes to existing billboards.

Thank you for your time and consideration.

Please contact me with any questions,

Robert Waring

Assistant Town Administrator

Planning Director

Town of Shallotte

106 Cheers Street, Shallotte, NC 28470

(P) 910-754-4032, (F) 910-754-2740

(2]


mailto:rwaring@townofshallotte.org
mailto:Rulemaking@ncdot.gov
mailto:mgaither@townofshallotte.org
mailto:wdeccard@gmail.com
mailto:report.spam@nc.gov





From: Robin Middleton (rimiddle2119@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:35:58 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
NC is too beautiful to become littered with signs. That is NOT what people want to see!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Robin Middleton

115 Amberleigh Dr Apt 201
Wilmington, NC 28411
rlmiddle2119@gmail.com
(716) 969-4777

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Ronald Clayton (se-larvae@hotmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 11:52:12 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Ronald Clayton

10860 Old US Highway 70
Cove City, NC 28523
se-larvae@hotmail.com
(336) 460-0019

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Rose Cnudde

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboards
Date: Saturday, February 29, 2020 3:02:35 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

"I write to express my objection to rule changes that will allow both 50 ft high billboards and digitized billboards.
Higher billboards are visible along longer portions of the roadway, increasing the amount of time that billboards can
distract drivers from the roadway. In addition, digitized billboards are more likely to grab attention as they are more
conspicuous than an undigitized the version. At night time, especially for older drivers, they affect light adaptation
which has the potential to make roadway objects that are difficult to see even more difficult to see, with a similar
result for response times and collisions.

They’re a bad idea. Both of these changes make the roadways less safe.

I support “Alternative 2” on page 6 of the NCDOT Fiscal note to recognize local government ordinances.
Rose Cnudde. Sprunt Ave Durham
Sent from my iPhone
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From: Rosemary Tann (rocatgo@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:21:14 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Rosemary Tann

14 Painted Trillium Trl
Black Mountain, NC 28711
rocatgo@gmail.com

(954) 646-6634

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Roy Fortmann (rfortmann@att.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:31:54 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Roy Fortmann

7703 Still Crossing Rd
Chapel Hill, NC 27516
rfortmann@att.net
(919) 998-8755

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Russell Fowler (rfowler30@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 6:40:30 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Russell Fowler
520 Harvest Pl
Swansboro, NC 28584
rfowler30@yahoo.com
(910) 326-7413

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Ruth Stambaugh (deemare@juno.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 3:31:19 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I guess I can probably assume that some lawmakers have been getting secret payments from the billboard industry.
I think we need to find out just who they are. Let's follow the money, shall we.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Ruth Stambaugh

93 Bird Creek Estate Rd
Black Mountain, NC 28711
deemare@juno.com

(828) 664-9236

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Ryan Draper (raptorred01@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 7:46:57 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Ryan Draper

101 Foxridge Rd

Chapel Hill, NC 27514
raptorred0 1 @yahoo.com
(919) 968-0690

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

Ryke Longest
Clinical Professor
Duke School of Law
Nicholas School of the Environment
longest@law.duke.edu

March 4, 2020

Jamille Robbins

NC Department of Transportation

By Email to: jarobbins@ncdot.gov

With copy to: rulemaking@ncdot.gov ; hjernigan@ncdot.gov ; hlandi@ncdot.gov

RE: NCDOT Outdoor Advertising Rules Rewrite Public Notice of 1/2/2020
Dear PICSViz Group Leader Robbins,

These proposed rules grant privileges to billboard companies that those
companies were unable to achieve through legislation. These proposed rules represent
invalid exercises of NC DOT’s rulemaking authority. NC DOT cannot give rights to
billboard owners which the NC General Assembly have decided against giving them.
Billboards are a parasitic, monopolistic use of public goods.

In 2013, the billboard industry was granted the ability to repair and reconstruct
signs with a valid permit. See Section 8(b) of N.C. Sess. Law 2013-413. It added a new
section which read as follows:

“"§ 136-131.2. Modernization of outdoor advertising devices.

No municipality, county, local or regional zoning authority, or other political subdivision
shall, without the payment of just compensation as provided for in G.S. 136-131.1,
regulate or prohibit the repair or reconstruction of any outdoor advertising for which
there is in effect a valid permit issued by the Department of Transportation so long as the
square footage of its advertising surface area is not increased. As used in this section,
reconstruction includes the changing of an existing multipole outdoor advertising
structure to a new monopole structure."

Repair and reconstruction provision contained in N.C. Gen. Stat. § 136-131.2
enacted in 2013 was not carte blanche to the NC DOT to authorize whatever they wanted



to define as “modernization.” It was a very limited exception designed to deal with
upgrading from wooden poles to monopoles when a sign needed to be repaired or
reconstructed and it was prohibited by local ordinances, and was therefore
nonconforming with local codes.

In 2013, I expressed concerns on behalf of Scenic NC to both NC DOT and the
FHWA that the language enacted N.C. Gen. Stat. § 136-131.2 might be misused to
authorize exemptions from local controls outside the narrow confines of the language.
Both agencies responded regarding the Department’s interpretation as appropriately
narrow, so as not to undercut local authority recognized by North Carolina law and the
Highway Beautification Act to control advertising structures. Copies of those letters are
attached to this comment.

In the years between, the law has not granted to the billboard companies what
these rules propose. In 2017, the NC House killed HB 581 on the House Floor at Second
Reading by a vote of 48-67. Sections 7, 9 and 10 of HB 581 would have extended
“modernization” as the proposed rules suggest to include digitization. In 2019, Governor
Cooper vetoed HB 645, legislation which would have extended modernization as the
proposed rules suggest to include digitization through relocation rights in Section 4 of
that Act. The North Carolina General Assembly has not overridden the veto.

The North Carolina Constitution recognizes the State’s duty to protect its scenic
beauty. Governor Cooper protected our beauty by vetoing H645 in 2019. The N.C. House
protected our beauty by killing HB 581 in 2017. I thank you for your service to the

people of North Carolina and for your thorough consideration of my opinion.

Very Truly Yours,
/sl
Ryke Longest



Roy COOPER
GOVERNOR

STATE OF NORTH CAROLINA

DEPARTMENT OF TRANSPORTATION

JAMES H. TROGDON, Il
SECRETARY

March 1, 2019

Fiscal Note

Session Law 2013-413 (House Bill 74) — Regulatory Reform Act, Specifically the Section on
Outdoor Advertising (ODA) Modernization of outdoor advertising devices.
Proposed NCAC Rule Changes:

19A NCAC 02E .0201 Technical Changes
19A NCAC 02E .0203 Technical Changes
19A NCAC 02E .0206 Technical Changes
19A NCAC 02E .0207 Technical Changes
19A NCAC 02E .0208 Technical Changes
19A NCAC 02E .0209 Technical Changes
19A NCAC 02E .0210 Technical Changes
19A NCAC 02E .0212 Technical Changes
19A NCAC 02E .0213 Technical Changes
19A NCAC 02E .0215 Technical Changes
19A NCAC 02E .0225 Comply with Session Law
19A NCAC 02E .0226 Technical Changes
Agency Contact: Helen Landi
Interagency Director/APA Coordinator
Statutory Authority: G.S. 136-130 and G.S. 136-131.2

Impact Summary:

Necessity:

Federal Government: No
State government: Yes
Local government:  Yes
Substantial impact:  Yes

NCDOT is proposing to revise 19A NCAC 02E .0225 to comply with outdoor
advertising modernization amendments enacted during the 2013 General Assembly
session to G.S. 136-131.2. Session Law 2013-413 removed the authority of
municipal, county, local or regional zoning authorities, or other political subdivision
to prohibit the repair or reconstruction of any outdoor advertising for which the owner
holds a valid permit issued by the Department of Transportation. Additional
technical changes to a number of other rules are proposed to clarify and update
language.



A summary of the impact from the proposed rule changes is presented in Table 1.

Table 1. Impact Summary

Costs Annual Impacts
NCDOT cost to review application & inspect site $18,985
Industry cost to prepare application & inspect site’ $22,730
Industry cost of modernization® $1,750,000
Aesthetic impacts to local residents and U -
governments nquantified
Benefits

NCDOT fee revenue $21,000
Industry benefits of modernization 2 Unquantified

! There are many uncertainties related to estimating the cost of modernization. The numbers presented in this table
assume a cost per site of $50,000 (which may not be representative of the average cost) plus the cost of application
and inspection. It is difficult to estimate industry benefits; this analysis assumes benefits would have to be at least
equal to costs, or otherwise industry would not choose to modernize.

Statistics:

There are about 8200 signs that are currently permitted or in the process of being permitted. The
federal transportation apportionment bill (MAP-21), which took effect on October 1, 2012,
increased and extended the National Highway System (NHS) to include new routes classified as
principal arterials. Since NCDOT is required to control outdoor advertising on any NHS route, the
Department has tasked a consultant with inventorying and permitting signs on the additional
mileage. For the past five years, NCDOT has been actively permitting these new MAP 21 signs;
however, approximately 75 remain to be permitted. No new signs will be allowed on these routes
without going through the established NCDOT application process.

Since the passage of S.L. 2013-413, approximately 120 signs were modernized. It is assumed that
industry continue modernizing signs in in similar quantities over the next five years. It is estimated
that NCDOT will receive 175 applications to modernize the following number of signs in the next
five years:

First year Estimated 20% = 35 signs modernized
Second year: Estimated 20% = 35 signs modernized
Third year: Estimated 20% = 35 signs modernized
Fourth year: Estimated 20% = 35 signs modernized
Fifth year: Estimated 20% = 35 signs modernized

Administrative costs could potentially increase for NCDOT and the Industry. A sample
calculation for a continued modernization effort is described below.

NCDOT Administrative Cost Increase:
The NCDOT will have minimal extra cost involved in reviewing requests for modernization:




e NCDOT estimates it will take six extra (6) hours of an engineering technician’s time
investigating each permit. This is for reviewing documents and conducting a field
investigation once construction/modernization is complete. The technician will also have
to travel to the site which is estimated at 2 hours for the round trip.

e An average ODA consultant technician rate is approximately $29.41/hour. Adding the
standard overhead and payroll burden of %125, the rate is approximately $66.18/hour. The
vehicle allowance in the current ODA contract is $720 per month plus $.16 per mile.
Assuming 2000 miles per month, and 160 working hours per month, the average hourly
rate for consultant technician vehicle use is $6.50 per hour. This calculation assumes two
hours of travel time and two hours for the consultant to conduct the field investigation. The
current ODA consultant contract can be renewed for an additional year and no significant
salary increases are expected over the next few years. So this analysis assumes no growth
in the hourly NCDOT consultant technician cost.

Based on the assumptions above, the 5-year extra DOT costs are estimated as follows:

($’s for Investigation + $’s for Travel) * Number of Signs = Cost

Calculation: Cost:

Year 1, 35signs | ($66.18 * 6 hours) +($66.18+$6.50) * 2 hours | $18,985
* 35 signs

Year 2, 35signs | ($66.18 * 6 hours) +($66.18+%$6.50) * 2 hours | $18,985
* 35 signs

Year 3, 35signs | ($66.18 * 6 hours) +($66.18+%$6.50) * 2 hours | $18,985
* 35 signs

Year 4, 35signs | ($66.18 * 6 hours) +($66.18+%$6.50) * 2 hours | $18,985
* 35 signs

Year 5, 35signs | ($66.18 * 6 hours) +($66.18+%$6.50) * 2 hours | $18,985
* 35 signs

Total $94,922

NCDOT Fee Revenue Increase:

NCDOT charges a permit fee per sign of $120. As a result of the proposed change and the resulting
additional permit requests, NCDOT would see an increase in its fee revenue of $21,000 based on
applications for 175 sign modernizations over the next 5 years.



Industry Cost Increase:

Industry should have minimal extra cost involved in preparing the requests for modernization and
it is not expected that these costs should increase significantly over the next few years.

e NCDOT estimates it will take eight (8) hours of an industry representative’s time for each

permit based upon input from field technicians with working knowledge of the industry.

This is for populating a form and conducting a field

construction/modernization is complete. This time estimate is based upon input from field

technicians working knowledge of industry.

e Assuming industry’s cost is similar to the NCDOT consultant technician rate, the hourly

rate is $66.18 per hour.

e Each sign’s permit fee is $120 (per G.S. 136-133 and 19A NCAC 02E .0207) and this fee

is unlikely to change in the future.

Based on the assumptions above, the 5-year extra industry costs are estimated as follows:

($’s for Investigation + $120 permit fee) * Number of Signs = Cost

* 35 signs

Calculation: Cost:

Year 1, 35signs | ($66.18 * 8 hours +$120 permit fee) | $22,730
* 35 signs

Year 2, 35signs | ($66.18 * 8 hours +$120 permit fee) | $22,730
* 35 signs

Year 3, 35signs | ($66.18 * 8 hours +$120 permit fee) | $22,730
* 35 signs

Year 4, 35signs | ($66.18 * 8 hours +$120 permit fee) | $22,730
* 35 signs

Year 5, 35signs | ($66.18 * 8 hours +$120 permit fee) | $22,730

The industry would additionally incur the cost of the actual modernization; however, this cost is
difficult to estimate. Modernization may entail a variety of changes to the sign, such as replacing
wood poles with steel ones, billboard face upgrades, changes in the number of poles, etc.

Total $113,650

investigation once




Therefore, the range of cost per modernization could vary greatly. Based on information
submitted by the NC Outdoor Advertising Association to a NCDOT survey, projecting
modernization costs is further complicated by “uncertainties in the economy, including the
fluctuating costs of materials such as steel...”

The NCDOT survey results indicate that the cost of replacing multiple wooden poles with a
mono steel structure would cost between $40,000 and $60,000 at a site based on current steel
prices. This example is selected for this fiscal analysis since it is the most common choice for
modernization. It is unclear whether this range is at all representative of the average cost per
modernization site. The Department of Revenue, which values billboard for tax purposes,
estimate the cost of monopole structures from 25,000 to 164,000 depending upon the size and
design of the structure.!

Industry Benefits:

The industry would also clearly incur some benefits from being allowed to modernize their signs.
The modernization would increase the value of a sign and, therefore, the amount of revenues
collected. The response to the NCDOT survey mentioned above indicate that in some cases,
depending on the firm, the location of the sign, increased height and visibility, the revenue could
increase by as much as 100%. The responses to the survey also indicated the benefits could come
in a variety of shapes, not just additional revenue gains, including “enhanced safety, aesthetics,
operational efficiencies, environmental efficiencies, etc.”

The industry estimates that the benefits reaped from the proposed change would greatly exceed
the costs associated with permit application and modernization. But, given the different
characteristics of firms affected by this rule change and the lack of concrete available
information, forecasting the benefit to the industry is extremely challenging.

Local Government and Resident Impact:

More signs can be repaired and reconstructed that would have been prohibited under local rules
or ordinances. Many local authorities have more stringent regulations than the State regarding
outdoor advertising. Before GS 136-131.2, local municipal, town, and county governments had
various controls over issues with billboards being modernized.

Many types of alterations can be made to billboards through repair and reconstruction. Any type
of alteration can be made to a conforming billboard as long as the alteration adheres to the State
and Federal regulations. Restrictions include: the square footage of the billboard cannot be
increased; and the sign location cannot change. Examples of modernization include: static faces
become digital; heights may be increased to the state maximum of 50 as measured from the
edge of pavement; and wood multi-pole structures become steel mono-pole structures.

1 NCDOR, 2019. Billboard Structures Valuation Guide. Accessible at
https://files.nc.gov/ncdor/documents/files/2019 billboard structures valuation guide final 0.pdf



https://files.nc.gov/ncdor/documents/files/2019_billboard_structures_valuation_guide_final_0.pdf

Aesthetics tends to be important to local governments and residents for personal enjoyment and
to attract residents, tourists, and business to the area. While this rule does not address vegetation
cutting, placement of structures associated with modernization may not “fit” with the overall
comprehensive plan of that community. Vegetation will not be allowed to be removed as part of
this rule. G.S. 136-133.1 addresses outdoor advertising vegetation cutting or removal.
Communities often strive to develop aesthetically pleasing corridors and often adopt rules or
ordinances to preserve a certain appearance. This rule, which is consistent with 136-131.2,
prohibits local communities from being able to restrict modifications on state conforming signs.

Alternatives

The first alternate is the, “do nothing” alternate. GS 136-131.2 addresses modernization of
outdoor advertising structures. Without clarifying 19A NCAC 02E .0225, locals and industry
may not understand Department expectations with modernization, which could lead to
inconsistencies with regulation. This rule without modification, currently requires local approval
for alterations. While GS 136-131.2 clearly removes local approval, an unmodified 19A NCAC
02E .0225 could create unnecessary confusion.

The second alternate is to further limit activities that industry could do as part of modernization.
An example includes restricting companies to modernize from static to digital faces. Some local
governments have more stringent rules associated with outdoor advertising regulations including
moratoriums on allowing digital billboards. NCDOT considered excluding digital faces as part
of modernization. NCDOT chose not to make this exclusion since the state already allows
digital billboards and that industry should be allowed to accommodate for technology
enhancements.

The third alternate, which is the alternate endorsed by NCDOT, is to re-write 19A NCAC 02E
.0225 to be consistent with GS 136-131.2. This rule defines expectations of industry for the
repair, maintenance, alteration and reconstruction of conforming signs. This rule also defines
expectations of industry for the repair and maintenance of non-conforming signs. It is the
Department’s intent to be consistent and clear with regulating both conforming and non-
conforming signs.



Code as defined in G-S—30514302(H-G.S. 105-130.2(1) or (ii) meets the
definition of a private club set forth in G.S. 18B-1000(5).

OUTDOOR ADVERTISING AMENDMENTS
SECTION 8.(a) G.S. 136-133.1 reads as rewritten:
"§ 136-133.1. Outdoor advertising vegetation cutting or removal.

(al) Notwithstanding any law to the contrary, in order to promote the outdoor
advertiser's right to be clearly viewed as set forth in G.S. 136-127. the Department of
Transportation, at the request of a selective vegetation removal permittee, may approve plans
for the cutting, thinning, pruning, or removal of vegetation outside of the cut or removal zone
defined in subsection (a) of this section along acceleration or deceleration ramps so long as the
view to the outdoor advertising siegn will be improved and the total ageregate area of cutting or
removal does not exceed the maximum allowed in subsection (a) of this section.

63) Tree branches within a highway right-of-way that encroach into the zone created by
points A, &and-DPB, D, and E may be cut or pruned. Except as provided in subsection (g) of
this section, no person, firm, or entity shall cut, trim, prune, or remove or otherwise cause to be
cut, trimmed, pruned, or removed vegetation that is in front of, or adjacent to, outdoor
advertising and within the limits of the highway right-of-way for the purpose of enhancing the
visibility of outdoor advertising unless permitted to do so by the Department in accordance
with this section, G.S. 136-93(b), 136-133.2, and 136-133.4.

SECTION 8.(b) Article 11 of Chapter 136 of the General Statutes is amended by
adding a new section to read:
"§ 136-131.2. Modernization of outdoor advertising devices.

No municipality, county, local or regional zoning authority, or other political subdivision
shall, without the payment of just compensation as provided for in G.S. 136-131.1, regulate or
prohibit the repair or reconstruction of any outdoor advertising for which there is in effect a
valid permit issued by the Department of Transportation so long as the square footage of its
advertising surface area is not increased. As used in this section, reconstruction includes the
changing of an existing multipole outdoor advertising structure to a new monopole structure."

DISPOSITION OF DMH/DD/SAS RECORDS

SECTION 9. The Division of Mental Health, Developmental Disabilities, and
Substance Abuse Services shall amend its Records Retention and Disposition Schedule Manual
to provide that if a Medicaid service has been eliminated by the State, the provider must retain
records for three years after the last date of the service, unless a longer period is required by
federal law. At the termination of that time period, records may be destroyed or transferred to a
State agency or contractor identified by the Department of Health and Human Services.

STUDY OCCUPATIONAL LICENSING BOARD AGENCY

SECTION 10.(a) The Joint Legislative Program Evaluation Oversight Committee
shall include in the 2013-2014 Work Plan for the Program Evaluation Division of the General
Assembly a study to evaluate the structure, organization, and operation of the various
independent occupational licensing boards. For purposes of this act, the term "occupational
licensing board" has the same meaning as defined in G.S. 93B-1. The Program Evaluation
Division shall include the following within this study:

(1) Consideration of the feasibility of establishing a single State agency to
oversee the administration of all or some of the occupational licensing
boards.

(2) Whether greater efficiency and cost-effectiveness can be realized by
combining the administrative functions of the boards while allowing the
boards to continue performing the regulatory functions.

3) Whether the total number of boards should be reduced by combining and/or
eliminating some boards.

SECTION 10.(b) The Program Evaluation Division shall submit its findings and

recommendations from Section 10(a) of this act to the Joint Legislative Program Evaluation
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STATE OF NORTH CAROLINA
DEPARTMENT OF TRANSPORTATION

PATRICK L. MCCRORY ANTHONY J. TATA
GOVERNOR SECRETARY

December 16, 2013

Mr. Ryke Longest, Director

Duke Environmental Law & Policy Clinic
Box 90360

Durham, North Carolina 27708-0360

Dear Mr. Longest:

As you are aware, the federal transportation apportionment bill (MAP-21) which took effect on

October 1, 2012, increases and extends the National Highway System (NHS) to include new routes
classified as principal arterials. Since the North Carolina Department of Transportation (NCDOT) is
required to control outdoor advertising on any NHS route, the Department has tasked a consultant with
inventorying and permitting signs on the additional mileage. A preliminary estimate is the state will
regulate an additional 1,000 signs. No new signs will be allowed on these routes without going through
the established NCDOT application process. The application permitting process will remain the same
as it is now and the permit administration fee will remain unchanged at $120.00.

Signs that were erected as of October 1, 2012, that do not conform to North Carolina’s outdoor
advertising laws may remain but will have the status of a non-conforming sign. All sign owners that are
in need of a selective vegetation removal (SVR) on NCDOT's right of ways, must first obtain an outdoor
advertising permit, before they can apply for a SVR permit.

Information regarding MAP-21 is located at the Federal Highway Administration (FHWA) website:
http://www.fhwa.dot.gov/map21.

NCDOT is also working with the Office of Administrative Hearings as well as the Office of State Budget
and Management regarding modifying the outdoor advertising rules in light of the 2013 Legislative
session (House Bill-74) which modified GS 136-133.1 and created 136-131.2. Once NCDOT finalizes
its draft rule changes, a copy will be sent to the NC League of Municipalities, the Outdoor Advertising
Association and the Duke Environmental Law & Policy Clinic for review and comment. All three groups
will be contacted by Department personnel to schedule separate meetings to discuss proposed rule
changes.

Thank you in advance for your comments.

Sincerely,

lyne~

G. Nance, PE

JGN:sh
MAILING ADDRESS: TELEPHONE: 919-733-2500 LOCATION:
DIvISION OF HIGHWAYS FAX: 919-733-9428
CHIEF ENGINEER’S OFFICE 1 SOUTH WILMINGTON ST.

1536 MalL SERVICES CENTER

. RALEIGH, NC 27601
RALEIGH NG 27699.1536 WEBSITE: WWW.NCDOT.GOV
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U.S.Department 1200 New Jersey Ave., SE
of Transportation November 14, 2013 Washington, D.C. 20590

Federal Highway
Administration

In Reply Refer To:
HEPR

Mr. Ryke Longest

Director

Environmental Law and Policy Center
Duke University

Durham, NC 27708-0360

Dear Mr. Longest:

Thank you for your letter to Secretary of Transportation Anthony R. Foxx regarding recently
enacted North Carolina Statutes, § 136-131.2 (“Modernization of outdoor advertising control
devices”) and § 136-133.1 (“Outdoor advertising vegetation cutting or removal”). [ have
reviewed your July 27 letter to our North Carolina Division Administrator, Mr. John F. Sullivan
111, and have consulted with him.

The Division Office did consider whether amended North Carolina statute § 136-131.2 would
allow owners of existing nonconforming outdoor advertising signs to upgrade or replace their
signs with new structures in violation of the Highway Beautification Act of 1965 (HBA).

Mr. Sullivan met with Chief Engineer Terry Gibson of the North Carolina Department of
Transportation (NCDOT) and his staff to discuss their interpretation of the amended statute and
how it might affect the NCDOT’s administration of the outdoor advertising program.

During these discussions, NCDOT asserted that the new law could reasonably be interpreted as
applying only to local governments’ ability to regulate conforming outdoor advertising signs,
and not nonconforming advertising signs within their jurisdiction. If this interpretation is
followed by NCDOT, the new law should not affect the NCDOT’s ability to provide effective
control of outdoor advertising on HBA-covered roadways. If the new law, however, results in
allowing sign owners to make substantial changes to nonconforming signs on HBA-controlled
routes, we would seriously question whether NCDOT were meeting its statutory duty to provide
effective control of outdoor advertising. The North Carolina Division Office will continue to
oversee the NCDOT outdoor advertising program to ensure compliance with the applicable
federal requirements.

Regarding revised North Carolina Statute § 136-133.1, the maintenance of the rights-of-way of
highways, including mowing and vegetation clearance, is the State’s responsibility. We do
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not inquire into the motivation of a State in clearing vegetation on its highway rights-of-way.
Officials of the NCDOT can best answer your questions about the removal of foliage and trees
and whether a billboard’s owner or the highway department should trim or remove foliage and
trees growing in front of a billboard.

We are currently satisfied that the two changes to State law, by themselves, do not hinder the
NCDOT’s ability to comply with its responsibilities under Title 23, United States Code.

Mr. Michael Dawson, Realty Officer in our Division Office, continues to monitor the NCDOT
Outdoor Advertising Control program for compliance with applicable Federal requirements,
including the HBA.

Please feel free to contact Mr. Dawson if you have any questions or need additional information.
He can be reached at 919-747-7009 or by e-mail at michael.dawson@dot.gov.

Sincerely yours,

Gloria M. ShepM
Associate Administrator for Planning,

Environment, and Realty



From: Ryland Bowman

To: NCDOT Service Account - Rulemaking
Subject: [External] Comment on Proposed NCDOT Rule Change for Billboards
Date: Wednesday, March 4, 2020 8:40:30 AM

CAUTION:

Dear Hannah B. Jernigan:

I am writing in opposition to the proposed NCDOT rule change for billboards, particularly the
fact that the rule change that would override local ordinances and allow billboards with a state permit to
be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note, which recognizes local
government ordinances and limits the changes that could be made to an existing billboard as part of
modernization.

It is important that we preserve the scenic beauty of NC and that we don't give sacrifice the integrity of
what amount to public lands owned by the taxpayers of NC, not a special interest in the General
Assembly.

Thank you for you your time.

Sincerely,
Ryland Bowman

2401 Huron St.
Durham, NC 27707
336.549.8021


mailto:ryland.g.bowman@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: S Benton

To: NCDOT Service Account - Rulemaking
Subject: [External] STOP billboard blight in NC
Date: Tuesday, March 3, 2020 3:18:23 PM

CAUTION:

STOP billboard blight in NC.

NCDOT

| oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if
such changes are not allowed by the applicable city or county ordinance.

NCDOT

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize
local government ordinances and limit the changes that could be made to an existing
billboard as part of modernization.

Thank you,
Sandra


mailto:ibaguru@hotmail.com
mailto:Rulemaking@ncdot.gov
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From: Sandra Resner (sresner@triad.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:50:35 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Sandra Resner

7607 Middle Dr
Greensboro, NC 27409
sresner@triad.rr.com

(336) 706-6479

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Sarah F

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard legislation

Date: Sunday, March 1, 2020 8:50:39 AM
CAUTION:

Ms. Jernigan,

I have been a Durham resident for 17 years and a Durham home owner for 7 of those.

In terms of the proposed billboard changes, I support “Alternative 2 described on page 6 of
the NCDOT Fiscal Note to recognize local government ordinances and limit the changes
that could be made to an existing billboard as part of modernization.

Sincerely,

Prof. Sarah Fox

Sarah E. Fox

Assistant Professor of Spanish
Wake Tech Community College


mailto:sefox3@gmail.com
mailto:Rulemaking@ncdot.gov
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From: Sasha Berghausen

To: NCDOT Service Account - Rulemaking
Subject: [External] Opposition to digital billboards
Date: Friday, February 28, 2020 8:59:48 AM
Attachments: Outlook-1460057560.ipa

CAUTION:

Good morning,

| strongly oppose NCDOT permitting a height increase and digitization of billboards, and the
potential overriding of local ordinances. Please support "Alternative 2" on page 6 of the Fiscal
Note.

| have seen these digital billboards deployed elsewhere (thankfully Durham does not have
them) and they are dangerously distracting, not to mention hideous. Don't give into the
billboard salesmen charlatans. I've been at their presentations where they try to sway local
sheriffs into rececommending these are somehow a law enforcement tool, which is total
hooey. Be strong and do what's best for our state, which is *not* an increase in digital
billboards.

Sincerely,
Sasha

Sasha Berghausen, AIA, LEED AP
Principal, BLOK Architecture

721 Broad Street, Suite 108
Durham, NC 27705
919.627.1103
www.BLOKarchitecture.com
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mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
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From: Scott Carter

To: NCDOT Service Account - Rulemaking
Subject: [External] NCDOT rules change regarding billboards
Date: Sunday, March 1, 2020 12:35:04 PM

CAUTION:

Dear Ms Jernigan,

| have lived in south Durham for 35 years and seen the growth of the population and our roadways. |
am writing to strongly oppose the rule change that would override local ordinances and allow
billboards with a state permit to be converted to digital and raised to 50 feet in height, even if such
changes are not allowed by the applicable city or county ordinance. Durham values its ability to
manage and restrict the visual damage caused by billboards to our highway landscape. | also believe
that billboards create a driving distraction, particularly digital ones, and that all driving distractions
make our roadways less safe.

| support Alternative 2 described on page 6 of the NCDOT Fiscal Note that recognizes local
government ordinances and limits the changes that could be made to an existing billboard as part of
modernization.

| believe my views are shared by a large majority of Durham citizens. | hope you will consider these
views as you work on this rule update. Thank-you.

Scott Carter

31 Falling Water Dr

Durham, NC 27713

919 824 3965

jcarter3@lenovo.com
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mailto:Rulemaking@ncdot.gov
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SOUTHERN ENVIRONMENTAL LAW CENTER

Telephone 919-967-1450 601 WEST ROSEMARY STREET, SUITE 220 Facsimile 919-929-9421
CHAPEL HILL, NC 27516-2356

March 4, 2020

VIA EMAIL

Jamille Robbins

NC Department of Transportation— Environmental Analysis Unit
1598 Mail Service Center

Raleigh, NC 27699-1598

jarobbin@ncdot.gov

CC: Hannah B. Jernigan at Rulemaking@ncdot.gov

Re: Modernization of outdoor advertising rules 19A NCAC 02E .0225
To the N.C. Department of Transportation:

We write to express our strong opposition to the North Carolina Department of
Transportation’s (“DOT’s) proposed changes to the modernization of outdoor advertising rules
(19A N.C.A.C. 02E .0225) that would limit local authority to determine what size and type of
outdoor advertising is appropriate for a community, and would open the door to more unsafe and
distracting digital billboards.

The proposed rules would disregard the wishes of local governments as expressed in
applicable city or county ordinances, instead allowing a billboard with a state permit to be
converted to digital and raised to 50 feet in height. Many local authorities have more stringent
regulations than the State regarding outdoor advertising—the reason for which is often rooted in
public safety. Studies show that digital billboards distract drivers, causing a significantly greater
impairment to driving performance than static billboards. These giant flashing screens are
especially dangerous to young drivers who may be easily distracted, and in areas with greater
traffic safety challenges.

Instead of this proposed change, we support “Alternative 2,” described on page 6 of
DOT’s March 1, 2019 fiscal note. In particular, we favor the restriction of companies’ ability to
modernize billboards from static to digital faces. Alternative 2 would recognize local
government ordinances and limit the changes that could be made to an existing billboards as part
of modernization.

Alternative 2 as described in the fiscal note reads:
The second alternate is to further limit activities that industry could do as part of

modernization. An example includes restricting companies to modernize from static to
digital faces. Some local governments have more stringent rules associated with outdoor
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advertising regulations including moratoriums on allowing digital billboards. NCDOT
considered excluding digital faces as part of modernization. NCDOT chose not to make
this exclusion since the state already allows digital billboards and that industry should be
allowed to accommodate for technology enhancements.

We wish to safeguard the ability of local communities to protect their residents and their
environment by regulating billboards, especially taller, digitized billboards that impact the scenic
beauty of North Carolina and are proven to be a distraction to drivers.

Sincerely,

7’7% Madown. ). Aottd

Mary Maclean Asbill
Senior Attorney
Southern Environmental Law Center

[

Brooks Rainey Pearson
Staff Attorney
Southern Environmental Law Center



From: Shannon T. Capezzali

To: NCDOT Service Account - Rulemaking
Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Thursday, March 5, 2020 9:07:51 AM

CAUTION:

Ms. Jernigan,

| would like to provide my comments on the proposed NCDOT rule change regarding billboards. | am
an Urban and Regional Planner who works in a County of over 257,000 residents. Our department
hears regularly from citizens about aesthetics, traffic safety, and many other issues that they feel
very strongly about. Over the last decade there has been an effort to limit the visibility of billboards
in our County because they are widely seen as unsightly for nearby neighborhoods, and distracting
to drivers, among other reasons.

| oppose the rule change that would override local ordinances, especially the change to allow
billboards to be raised to 50 feet in height which would make them even more visible to residential
homes in nearby neighborhoods. Our County is home to parts of the scenic Blue Ridge Parkway,
protected ridgetops, conserved lands, and many other special places which include natural
viewsheds for our citizens and visitors. We are a valley community surrounded by mountains, and
the ability to regulate the height of signs and other advertisements is important to maintain the
character of our area.

| support any alternatives that would recognize local government ordinances and limit the changes
that could be made to an existing billboard as part of modernization. Our local residents deserve the
right to decide collectively how they want their community to look. If they and their local elected
officials would like to allow large billboards, up to 50 feet in height, with digital lighting, they have
the ability to propose and adopt ordinance changes at the local level to allow that.

Thank you for your time.

Shannon Capezzali, AICP

Planner Il

Buncombe County Planning Department

828-250-4832

Shannon.capezzali@buncombecounty.org

Email correspondence to and from this address may be subject to the North Carolina Public
Records Law and may be disclosed to third parties.

This electronic communication may contain information that is confidential, privileged,
proprietary, or otherwise legally exempt from disclosure. Additionally, the unauthorized
disclosure of juvenile, health, legally privileged, proprietary, or otherwise confidential
information may be prohibited by law. If you have received this email in error, you are hereby
notified that you are not authorized to read, print, retain, copy, or disseminate this
communication, any part of it, or any attachments. Please notify the sender immediately and
delete all records of this email. There is no intent on the part of the sender to waive any
privilege that may attach to this communication.
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From: Sharon Fortner (sharonfortner32@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:23:07 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Our state depends on tourist dollars. Let's keep our roadsides beautiful so that all of us can enjoy the natural beauty
of North Carolina.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Sharon Fortner

2160 Royall Dr

Winston Salem, NC 27106
sharonfortner32@gmail.com
(336) 444-1234

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Shirl Ware-Gully (swarequll ahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Saturday, February 29, 2020 9:40:17 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Ask any driver if they enjoy billboards. No, they enjoy scenery. It?s bad enough that billboards are a reality at all.
No one wants bigger ones, and definitely not digital ones. So trashy. What an eyesore. There are lots of alternative
choices for advertisers that reach the majority of customers, especially online.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Shirl Ware-Gully

103 Bellshill Ct

Cary, NC 27513
swaregully@yahoo.com
(913) 800-1219

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: Stephanie Forman

To: NCDOT Service Account - Rulemaking
Subject: [External] Oppose Billboard Rule Change
Date: Thursday, February 27, 2020 9:49:54 PM

CAUTION:

Dear Ms. Jernigan,

I'm writing to let you and NCDOT know that I oppose the rule change that would override local
ordinances and allow billboards with a state permit to be converted to digital and raised to 50 feet in
height, even if such changes are not allowed by the applicable city or county ordinance.

Instead, | support "Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

Thank you,
Stephanie Forman
2614 Lawndale ave., Durham, NC


mailto:stephanie.forman1@gmail.com
mailto:Rulemaking@ncdot.gov
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*tf: OFFICE OF THE MAYOR
CITY OF DURHAM

February 25, 2020

Hannah D. Jernigan
APA/Rulemaking Program Manager
N.C. Department of Transportation
1 South Wilmington St.

Raleigh NC 27601

Sent via e-mail to: Rulemaking@ncdot.gov

Dear Ms. Jernigan,

| am writing to OBJECT to the proposed changes to 19A NCAC 02E .0225, which would allow existing
billboards in Durham to be converted to digital and raised in height to 50 feet.

According to the Fiscal Note for this rule change, NCDOT considered limiting the activities of billboard
companies, including restricting companies from changing static sign faces to digital faces. The Fiscal
Note states that some local governments have more stringent rules associated with outdoor advertising
regulations including restrictions on allowing digital billboards, but ultimately NCDOT chose not to make
this exclusion “since the state already allows digital billboards and that industry should be allowed to
accommodate for technology enhancements.”

The City of Durham is one of the local governments in North Carolina that does not allow digital
billboards. Several years ago the billboard industry proposed allowing digital billboards in Durham and
there was a vigorous debate on this topic which lasted for several months. Ultimately the Durham City
Council voted unanimously to not allow digital billboards. After having this discussion and making a
decision at the local level, as Mayor of Durham | object to NCDOT in effect reversing the decision of the
Durham City Council on this issue.

As Mavyor | also strongly support the NC Vision Zero program. In light of this program’s goal of reducing
distracted driving, please revise the Fiscal Note to take into account the fiscal impact that additional
digital billboards will have on driving safety in North Carolina. A study in Sweden found that drivers
looked at digital billboards significantly longer than they did at other signs on the same stretch of road,
with the digital signs often taking a driver’s eyes off the road for more than two seconds. The Swedish
government had given temporary authorization to erect digital billboards in 2009, but as a result of this
and related studies the government ordered the removal of all digital billboards.

Thank you for your careful consideration of these comments.

Smj?rely'lmm Ae MJ{

Stephen M. Schewel
Mayor

00006

101 City Hall Plaza, Second Floor, Durham, NC 27701 ‘ 919.560.4333 DurhamNC.gov Follow Us @CityofDurhamNC



From: Stephen Wensman

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard rules

Date: Thursday, February 27, 2020 5:43:17 PM
Attachments: image001.png

CAUTION:

To Whom it May Concern:

| am the Planning Director for the Town of Smithfield and | oppose the rule change that would
override local ordinances and allow billboards with a state permit to be converted to digital and
raised to 50 feet in height, even if such changes are not allowed by the applicable city or county
ordinance. The Town is trying to clean up its corridors, many of which have old Billboards. Any rule
that would allow them to be enlarged would impact our efforts to redevelop the Town and to
improve the Town’s image. Furthermore, | believe digital billboards could have a place along an
interstate, but | do not recommend the change along highways. The highways crisscross the Town
and in some instances, adjacent to residential neighborhoods. Please recognize local control of signs
when modernizing the regulations for billboards.

Sincerely,

Stephen Wensman, AICP

Town of Smithfield

Planning Director

919-934-2116, ext. 1114
Small Logo

(2]
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From: Steve Copulsky (scopulsky@mindspring.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:23:23 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
Local communities deserve the right to control billboards in their area!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Steve Copulsky

6614 Lynn Ave

Charlotte, NC 28226
scopulsky@mindspring.com
(704) 543-7493

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Steve Hofstatter

To: NCDOT Service Account - Rulemaking
Subject: [External] Digital Billboard Blight
Date: Wednesday, March 4, 2020 9:10:14 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Rulemaking,

I'm a 38 year resident of North Carolina living in Charlotte. One of the
key attractions to moving here in 1982 were the breathtaking scenic
highways throughout the state.

While highway billboards can provide helpful information for travelers,
increasing the size and visibility of digital boards offers little

benefit to offset the negatives of blight and motorist distraction. The
beauty of our state is too precious to be squandered by advertisers.

I join many others in opposing the rule change that would override local
ordinances and allow billboards with a state permit to be converted to
digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance.

I do support “Alternative 2” described on page 6 of the NCDOT Fiscal
Note to recognize local government ordinances and limit the changes that
could be made to an existing billboard as part of modernization.

Please reconsider the terms of the proposed digital billboard rule in
process. I know the outdoor advertising lobby is very effective in their
propagation goal throughout the nation, but the State of North Carolina
shouldn't sell out her citizens' best interests. We're depending on you
to preserve the natural beauty of our highways.

Sincerely,
Steve Hofstatter
1816 Park Rd

Charlotte NC 28203
704-323-8262
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From: Stuart Gilbert

To: NCDOT Service Account - Rulemaking

Cc: Rickey Putnam; Ron Humphries (hmph76@aol.com); Marilyn Sellers; Nick Hendricks; "Gates, Randi"; Scott
Neisler

Subject: [External] NCDOT proposed rule change regarding billboards

Date: Thursday, March 5, 2020 10:39:57 AM

CAUTION:

Attention Hannah B. Jernigan, NCDOT
1. The Community Planning and Economic Development Department of the City of Kings
Mountain opposes the rule change that would override local ordinances and allow
billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.
2.The Community Planning and Economic Development Department of the City of Kings
Mountain supports “Alternative 2” described on page 6 of the NCDOT Fiscal Note to
recognize local government ordinances and limit the changes that could be made to an
existing billboard as part of modernization.
It is our understanding that the last day to accept comments on this proposed NC DOT rule is today
and | just found out about this proposed rule a few hours ago.
Sincerely:
Stuart C. Gilbert, MPA, MURP, CEcD, NC BIC
Community Planning and Economic Development Director
City of Kings Mountain
101 W. Gold Street
Kings Mountain, NC
28086
Work 704-730-2102
Cell 980-285-9074
www.cityofkm.com
PUBLIC RECORDS NOTES: Communications from this e-mail address may be subject to public
disclosure under NC Public Records Law, but may also contain confidential information. If this e-mail
has been sent to the wrong person, please notify the sender immediately by reply e-mail and delete
the message.
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From: Stuart Locklear (stuartlocklear@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 3:07:56 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Please don't make the advertising pollution any worse than it already is. Forests are cut down near water sheds and
other refuges to make space for these obnoxious monstrosities. Used to Americans had some rights over what
happened on their lands. This bill shows the good old days are almost gone. Don't support big business over local
communities.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Stuart Locklear

PO Box 1028

Pembroke, NC 28372
stuartlocklear@yahoo.com
(408) 334-3781

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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Susan S. Phillips

Gunther Jochl
Village Manager N

Mayor

Stacy C. Eggers IV

‘ Scott J. Brown
Village Attorney

Mayor Pro Tem

Council Members
David Ammann
Jonathan Green

THE VILLAGE OF SUGAR MOUNTAIN Melecta
251 Dick Trundy Lane
Sugar Mountain, NC 28604

(828) 898-9292
wWww.seesugar.com

Resolution of the Village of Sugar Mountain in Opposition to Proposed
Rule Change by NCDOT for Billboards

Whereas, the Village of Sugar Mountain is a municipal corporation and
body politic of the State of North Carolina; and

Whereas, the Village of Sugar Mountain is a resort and tourist
destination for people who seek the natural beauty of the North Carolina
mountains; and

Whereas, N.C. Highway 184, which is the main thoroughfare through the
Village of Sugar Mountain, is a narrow two lane highway; and

Whereas, the Village of Sugar Mountain has determined that locating
billboards along this highway would be incompatible with the aesthetic values
and natural beauty of this area as enacted through its zoning authority; and

Whereas, the NCDOT has proposed a rule change which would override
local ordinances and allow pre-existing (and non-conforming) billboards to be
converted to digital and raised to 50 feet in height, even if such changes would
otherwise be prohibited by local ordinances or incompatible with local needs;
and

Whereas, in enacting General Statute 136-131.2, the bill sponsor
specifically stated during debate that “the bill is not intended to allow an
increase in the size of the sign” and “does not allow digitizing of signs;” and

Whereas, the proposed NC DOT rule change would erode local control by
duly elected officials who are tasked with making land use and planning
decisions within their municipality on behalf of their citizens by replacing it
with a “one size fits all” regulation; and

Whereas, what may be appropriate on an urban freeway is not
appropriate on a rural highway; and

Whereas, the proposed rule change does not take into consideration the
unique characteristics of the various areas of our State, and will degrade the
natural beauty of our State and its tourist destinations; and

Whereas, the proposed rule change will incentivize digital signage
throughout the State, which is incompatible with the rural natural
environment surrounding the Village of Sugar Mountain; and

Whereas, the proposed rule change will increase motorist distraction,
which is incompatible with winding mountain roads; and



Whereas, the Village of Sugar Mountain, by unanimous vote of its
Council, wishes to convey to the North Carolina Department of Transportation
and the Board of Transportation, its profound opposition to this proposed rule
change.

THERFORE, The Village of Sugar Mountain hereby resolves as follows:

1. The Village of Sugar Mountain, by unanimous vote of its duly elected
Council, strongly opposes the proposed rule change of the NCDOT which
would preempt local regulations and impose digital billboards up to fifty (50)
feet in height regardless of local circumstances or needs.

2. The Village Clerk is directed to distribute copies of this Resolution to the
Governor of North Carolina, the Secretary of Transportation for North Carolina,
all members of the North Carolina Transportation Board, the comment section
for proposed rule changes maintained by the North Carolina Department of

Transportation, our district and regional engineers, and appropriate members

of the media.

This the 6?% day of March, 2020.

Gunther J oc‘}/ﬂ, Mayor
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From: Summer Bicknell

To: NCDOT Service Account - Rulemaking
Subject: [External] NC DOT billboard rule change
Date: Thursday, March 5, 2020 1:23:58 PM

CAUTION:

- | strongly oppose the proposed rule change that would override local ordinances
and allow billboards with a state permit to be converted to digital and raised to 50 feet
in height, even if such changes are not allowed by the applicable city or county
ordinance.

- | do support “Alternative 2” recognizing local government ordinances and limiting the
changes that could be made to an existing billboard as part of modernization.

Thank you,
Summer Bicknell
1309 Carroll St
Durham, NC 27707


mailto:slbicknell@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Susan Allen (su.allen50@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:41:21 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Susan Allen

6824 Gloucester Rd
Raleigh, NC 27612
su.allen50@gmail.com
(919) 645-1700

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Susan Galante (rosered857@centurylink.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:58:55 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Susan Galante

5209 Red Wing Ct

Fuquay Varina, NC 27526
rosered857@centurylink.net
(919) 557-4447

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Susan Corts Hill

To: Robbins, Jamille A

Cc: NCDOT Service Account - Rulemaking

Subject: [External] Comment on proposed rule on billboards
Date: Thursday, February 27, 2020 3:00:34 PM

CAUTION:

Attn: Jamille Robbins

NCDOT - Environmental Analysis Unit
1598 Mail Service Center Raleigh, NC
27699-1598

Email: jarobbins@ncdot.gov

| oppose the rule change that would override local ordinances and allow billboards with a state
permit to be converted to digital and raised to 50 feet in height, even if such changes are not
allowed by the applicable city or county ordinance.

| support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize local
government ordinances and limit the changes that could be made to an existing billboard as part
of modernization.

Thank you,
Susan Hill
Raleigh, NC


mailto:susancortshill@gmail.com
mailto:jarobbins@ncdot.gov
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
mailto:jarobbins@ncdot.gov

From: Susan Loftis

To: NCDOT Service Account - Rulemaking
Subject: [External] SB112/ NCGS 136-131.2
Date: Wednesday, February 26, 2020 1:21:18 PM

CAUTION:

Dear Ms. Jernigan:

As a concerned citizen and environmental designer, [ wanted to put forth the following two
statements concerning SB 112 and NCGS 136-131.2

It is my understanding that when the language in NCGS 136-131.2 was being debated by the
NC House of Representatives, the bill sponsor, Rep. Tim Moffitt, stated that “the bill is not

intended to allow an increase in the size of the sign” and “does not allow digitizing of signs.”
k

* Debate of Senate Bill 112 in the NC House on July 11, 2013. Furthermore, Representative
Chuck McGrady on the same day offered an amendment to SB112 seeking to remove DOT as
an “environmental agency” since the bill’s text allowed any environmental agency to preempt
all local government regulations, thus removing all local controls over billboards statewide.
Representative Moffitt supported McGrady’s amendment, and the amendment passed 112 to 0.

Therefore:

1. I oppose the rule change that would override local ordinances and allow billboards
with a state permit to be converted to digital and raised to 50 feet in height, even if such
changes are not allowed by the applicable city or county ordinance.

2. I support “Alternative 2” described on page 6 of the NCDOT Fiscal Note to recognize
local government ordinances and limit the changes that could be made to an existing
billboard as part of modernization.

Thank you for your consideration,

susan

susan b loftis
environmental design
170 montford avenue
asheville nc 28801
404.545.4815


mailto:sbloftis@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Susan Miller

To: NCDOT Service Account - Rulemaking
Subject: [External] NC proposed billboard legislation
Date: Thursday, March 5, 2020 3:22:43 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Please reject the proposed legislation to digitize billboards and allow them to be raised to 50° — many more
distracted drivers on our roadways would increase the hazards of driving, which is already a problem.

The existence of our meaningful scenic roadways are under constant threat without the abomination of increased
numbers of such billboards. We have a thriving tourism economy which is being degraded by a proliferation of
these commercial intrusions; we need fewer, not more of them.

Thank you for your consideration.

Susan M. Miller
Boone, NC


mailto:dbmillrs@charter.net
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: manager.finance@seesugar.com

To: NCDOT Service Account - Rulemaking

Cc: Tammy Floyd

Subject: [External] Village of Sugar Mountain Opposition to Rule Change regarding Billboards
Date: Wednesday, March 4, 2020 2:22:29 PM

CAUTION:

Ms. Jernigan,

This communication is to inform the NCDOT of the Village of Sugar Mountain's opposition to the
proposed rule change that would override local ordinances and allow billboards with a State permit to be
converted to digital and raised to 50 feet in height, even if such changes are not allowed by the applicable
city or county ordinance. There are several reasons for the Village's opposition to these proposed
changes which are listed below:

e Erosion of local control: Our State is blessed with many magnificent regions from the western
mountains to the eastern shores, with many diverse areas in between. To apply a "one plan fits all"
change mandated from Raleigh, rather than allowing local control of billboards, is a continuance of
the "takings" from local governments. Our local government officials are the ones that have the
firsthand knowledge of what is needed for its residents and visitors. What is appropriate for
advertising on urban freeways is most inappropriate for rural scenic State roads.

e No consideration of the character of the area: Once again from the western mountains to the
eastern beaches, excessive signage degrades our beautiful State. Our State prides itself on the
many naturally beautiful locales, attracting the many visitors/tourists to the State. Local control of
this issue will help preserve these areas from sign pollution.

o Digital profit incentives: The technological advances of digital signage will incentivize the
increase of signage throughout the state.

e Motorist distraction: Digital signage, with its vibrant colors and constantly changing messaging
tends to create a significant distraction for motorists. Rather than "eyes on the road", digital
signage tends to create "eyes on the sign" which can lead to unsafe driving.

I would remind the NCDOT that at the time the language in NCGS 136-131.2 was being debated by the
NC House of Representatives, the bill sponsor, Rep. Tim Moffitt, stated that "the bill is not intended to
allow an increase in the size of the sign and does not allow digitizing of signs". This current proposed rule
change does much to degrade the scenic areas of our State, something nobody in North Carolina wishes
to witness.

Thank you for the DOT's consideration of the Village of Sugar Mountain's opposition to the proposed rule
change for billboards.

Susan Phillips

Village Manager

Village of Sugar Mountain

251 Dick Trundy Lane

Sugar Mountain, NC 28604

828-898-9292

828-898-9293 fax

manager.finance@seesugar.com


mailto:manager.finance@seesugar.com
mailto:Rulemaking@ncdot.gov
mailto:clerk.zoning@seesugar.com
mailto:report.spam@nc.gov

From: Susan Reeves

To: NCDOT Service Account - Rulemaking
Subject: [External] Opposed to measure overriding local billboard ordinances
Date: Thursday, March 5, 2020 11:14:05 AM

CAUTION:

Rulemaking@ncdot.gov

It is appalling that another attempt at overriding immense local opposition and
ordinances over many years for the large, frequent billboards, and specifically digital
ones, is in play.

| strongly oppose the rule change that would override local ordinances and allow
billboards with a state permit to be converted to digital and raised to 50 feet in height.
| do support “Alternative 2.”

Respectfully,
Susan Reeves
NC Triangle resident in Durham and Orange counties


mailto:thisiscorrect@outlook.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov
mailto:Rulemaking@ncdot.gov

From: Susie Winters

To: NCDOT Service Account - Rulemaking
Subject: [External]
Date: Thursday, March 5, 2020 8:20:37 PM

CAUTION:

| would like to register my extreme opposition to the proposed billboard rule changes. Having
written letters to the editor & carried signs up & down our new 421 corridor in Watauga county we
were able to get a scenic by-way designation for the Doc & Merle Watson HWY to prevent
billboards. The other developmental guidelines have been ignored but at least we have no
billboards. There has been at least one death if not more at the intersection of that road with old
hwy 421 where a digital billboard exists. It is a distraction & impossible not to have your attention
diverted to it when scenes change. Our community depends on tourism as its main tax revenue.
These billboards block out the views from our roads that tourists come to see. Our community is
struggling to have autonomy over our regulations to protect citizens’ health , safety & property
values. This is just another example of corporate welfare & state regulations coming before the
rights & wishes of individual communities. It is wrong & | urge you to vote against it.

Susie Winters, Member of High Country WATCH & BREDL Blue Ridge Environmental Defense League.


mailto:susiebwinters@bellsouth.net
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Suzanne Dewhirst (suzannedewhirst@yahoo.com) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 12:23:59 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Suzanne Dewhirst

112 Alabama Ave

Asheville, NC 28806
suzannedewhirst@yahoo.com
(828) 505-4025

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Suzy Lawrence (suzylawrence53@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 11:03:02 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Suzy Lawrence

8622 Ryan Rd

Chapel Hill, NC 27516
suzylawrence53@gmail.com
(919) 619-6788

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Laurent Meilleur

To: NCDOT Service Account - Rulemaking
Subject: [External] NCGS 136-131.2
Date: Monday, March 2, 2020 4:37:47 PM

CAUTION:

As town commissioner and voter, | believe that the state should not override cities, towns,
and even counties that wish to control their own allowances for billboards and other signage.

Laurent Meilleur
Swansboro


mailto:lmeilleur@ci.swansboro.nc.us
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Robbins, Jamille A

To: Jernigan, Hannah

Cc: Landi, Helen E; Putnam, Lauren N

Subject: FW: [External] Please revise proposed digital billboard rule
Date: Wednesday, March 4, 2020 1:48:58 PM

----- Original Message-----

From: Tania Dautlick (tdautlick@hotmail.com) Sent You a Personal Message <automail@knowwho.com>
Sent: Wednesday, March 4, 2020 1:40 PM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Local municipalities know the nuances of their community the best and should be permitted to manage their own
ordinances and protect their scenic character which may influence livelihoods if scenic character and tourism is
important to that community.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Tania Dautlick

708 E Forest Hills Blvd
Durham, NC 27707
tdautlick@hotmail.com
(919) 672-6682

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.


mailto:jarobbins@ncdot.gov
mailto:hjernigan@ncdot.gov
mailto:hlandi@ncdot.gov
mailto:lnputnam1@ncdot.gov
mailto:report.spam@nc.gov

From: Jernigan, Hannah

To: tsbratton@yahoo.com

Bcc: Landi, Helen E

Subject: RE: [External] Please revise proposed digital billboard rule
Date: Tuesday, March 3, 2020 12:57:00 PM

Good afternoon, Mr. Page. Thank you for your comments. Please know they will be reviewed by staff and included
in our record of comments.

From: Teresa Bratton (tsbratton@yahoo.com) Sent You a Personal Message <automail@knowwho.com>
Sent: Monday, March 2, 2020 10:52 PM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Signs on the road can be distracting. Distractions might contribute to accidents. Please allow local ordinances to take
precidence.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Teresa Bratton

1110 Sunset Dr
Greensboro, NC 27408
tsbratton@yahoo.com
(336) 337-1034

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.


mailto:hjernigan@ncdot.gov
mailto:tsbratton@yahoo.com
mailto:hlandi@ncdot.gov
mailto:report.spam@nc.gov

From: Theresa Cantrell (agmanc@hotmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 10:07:58 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

NC is known for it's beautification efforts along the highways, don't destroy that with unsightly flashing garbage.
The rights of the few, advertisers, do not override the rights of the many, many drivers who will be insulted by these
signs and the rights of local citizens to regulate/restraint them.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Theresa Cantrell

12508 Holly Sprgs New Hill Rd
Apex, NC 27539
agmanc@hotmail.com

(919) 417-5126

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Theresa Joan Rosenberg (trosenberg@mindspring.com) Sent You a Personal Message
To: Robbins, Jamille A

Subject: [External] Please revise proposed digital billboard rule

Date: Thursday, February 27, 2020 2:59:35 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Theresa Joan Rosenberg
2742 Rue Sans Famille
Raleigh, NC 27607
trosenberg@mindspring.com
(919) 781-5741

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Thomas Mutton (tpmutton@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 8:40:43 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Thomas Mutton

9671 Lissara Camp Ct
Lewisville, NC 27023
tpmutton@aol.com
(336) 946-6381

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Thomas Wenink (twenink@email.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 12:32:35 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Thomas Wenink

1034 Prestwick Ct
Clemmons, NC 27012
twenink@email.com
(336) 778-9273

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.


mailto:automail@knowwho.com
mailto:jarobbins@ncdot.gov
mailto:report.spam@nc.gov

From: Tim McDonough

To: NCDOT Service Account - Rulemaking
Subject: [External] billboards
Date: Thursday, March 5, 2020 2:10:02 PM

CAUTION:

Dear Ms. Hannah B. Jernigan,

As a concerned voter, taxpayer, and recently retired public school teacher, including
of Civics,

| vehemently oppose the rule change that would override local ordinances about
billboards.

My brother owned a billboard company, and | am familiar with the difficulties of
negotiating myriad local ordinances, not to mention all the other challenges
associated with each ad setting being unique.

But as | was teaching just last week, there are times when Constitutional "rights"
conflict.

Our North Carolina localities' rights should prevail in this instance. We the people
should have a say in how our communities look and who decides. Jefferson favored
power as local as possible (or appropriate) to every issue. Our relationship with
"outdoor advertising" is just such an issue: cities & counties should decide, not
politicians (& lobbyists) in Raleigh.

Please make clear to the DOT that | support “Alternative 2” and want to continue to
recognize local government ordinances.

Thank you for your help,
Tim McDonough

p.s. This is an expression on my First Amendment right to petition the government.
Thanks, Bill of Rights!


mailto:monkeytop@hotmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Tim Mengel (timzoobo@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 8:31:52 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Tim Mengel

6118 Branson Davis Rd
Randleman, NC 27317
timzoobo@yahoo.com
(336) 434-5496

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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North Carolina Outdoor Advertising Association
209 Fayefteville St. Box 8 - Raleigh, NC 27601

TJ Bugbee
Executive Director
tibugbee@ncoaa.net

February 17, 2020

North Carolina Department of Transportation
c/o Helen Landi

NCDOT APA Coordinator

1501 Mail Service Center

Raleigh, NC 27699-1501

Public Comments Regarding 2020 Proposed Revisions to Rules Governing Outdoor Advertising

Mrs. Landi,

On behalf of the North Carolina Qutdoor Advertising Association (NCOAA) and its members, thank you for the
opportunity to respond to the proposed readoption of rules for the control of outdoor advertising in North Carolina,
as required under G.S. 150B-21.3A, and submitted to the North Carolina Register on January 2n, 2020. NCOAA's
membership collectively represents more than 90% of the outdoor advertising industry in North Carolina. | write to
you today on behalf of the industry, to raise practical, justifiable concems as related to the amended rules, currently
proposed by the North Carolina Department of Transportation (NCDOT).

The outdoor advertising industry in North Carolina has seen a steady decline in the overall number of outdoor
advertising structures over the past ten years. The proposed rules identified in the written comments submitted by
NCOAA counsel Craig Justus (Van Winkle Law Firm), entitled “Proposed DOT Rulemaking (2020) - Public
Comment” outline a number of objections to the rules currently being proposed that will contribute to, and expedite
this decline.

The rules as proposed are far from a simple readoption, and the newly proposed changes will result in an
overall negative impact on our State, reaching well beyond businesses directly operating outdoor advertising
structures. The unintended consequences of some of the proposed changes will also negatively impact other North
Carolina businesses, landowners, and taxpayers.



The business of outdoor advertising is inherently local, with local businesses accounting from 70%, to upwards
of 90% of the advertisers in some markets. As a tourism destination, North Carolina is also host to an abundance
of out-of-state visitors, and many businesses rely on this medium to reach a very specific audience: the nearby
travelling public. Local businesses depend on this medium to drive traffic off of the highways, and into our towns, or
to their websites, on a day-to-day basis. Local nonprofits, civic groups, and government entities utilize the medium
to keep residents informed. Sign owners employ people locally, pay local property tax on their signs, and provide
regular income to local landowners through the lease of their property. In addition, numerous businesses and
individuals not primarily involved in the operation of outdoor advertising structures, own one, or multiple off-premise
signs, for the sole purpose of advertising their primary business, or simply providing additional income to their
family.

In 2013, the North Carolina General Assembly (NCGA) required North Carolina’s Departments and Agencies to
periodically review their existing rules. The intent of the Regulatory Reform Act of 2013 (S.L. 2013-413) is clearly
stated in the short title of the Session Law, “AN ACT TO IMPROVE AND STREAMLINE THE REGULATORY
PROCESS IN ORDER TO STIMULATE JOB CREATION, TO ELIMINATE UNNECESSARY REGULATION...".
The proposed rules identified in the written comments submitted by NCOAA counsel, neither streamline the
regulatory process, nor do they stimulate job creation. On the contrary, the rules identified are directly adverse to
the legislative intent of the General Assembly in requiring the periodic review of existing rules.

In particular, the proposed changes to the definition of “sign location” from 1/100t of a mile, to a GPS
coordinate, will eliminate a mechanism by which sign owners are able to move a sign off of the new right-of-way
established by a road widening, within the bounds of the same “Sign Location/Site”. Currently, a sign may be
moved within the same “Sign location/site” (26 feet either side of the pole:1/100 mile) as currently defined in
NCDOT'’s regulations, and affirmed by the N.C. Supreme Court in Lamar v. Stanly County. The effect of this
proposed change would overturn Lamar v. Stanly County, leading to further unnecessary, and extensive just
compensation disputes over the taking of a sign.

In addition, the establishment of a new “alteration permit’, runs counter to the legislative intent of the
modernization statute (G.S. 136-131.2), and would place additional, unnecessary red tape on sign owners. The
practical effect of this proposal would also place additional workload on NCDOT. Requiring an entirely new permit
to make even minor modifications to an established structure, only adds another regulatory hurdle that has not
been, and is not necessary, for NCDOT's adequate control of outdoor advertising.

The practical effect of many of these rules as proposed, will increase the rate of the forced taking of signs.
NCDOT has been aware of similar objections since March 15t, 2019, when NCOAA responded in good faith to a
different set of draft rules, courteously provided to NCOAA by NCDOT, prior to a one-year extension granted to
NCDOT by the Rules Review Commission. The rules as identified by NCOAA counsel will further contribute to that
decline, and thus, increase the regulatory burden on the outdoor advertising industry, the workload on NCDOT, and
the cost to North Carolina taxpayers.



To adhere to the intent set forth by the General Assembly in S.L. 2013-413, NCDOT should instead be
proposing rules that reduce NCDOT's workload, by allowing NCDOT to focus its efforts on signs that do not meet
current State or Federal regulations, and bad actors in the industry that do not adhere to those standards.

Itis our sincere hope that NCDOT will take the concerns we have addressed into account. NCOAA and its
members respectfully request that NCDOT amend its proposed rules to account for the concerns identified by
NCOAA counsel and myself, and refrain from implementing these new, burdensome regulations, that will ultimately
harm landowners, businesses, the travelling public, and the taxpayers of North Carolina. NCOAA stands ready,
and looks forward to working with NCDOT ahead of its August 31, 2020 readoption deadline, to preserve
NCDOT's sufficient control of outdoor advertising, and equitably streamline regulatory burdens facing the outdoor
advertising industry.

Sincerely,

TJ Bugbee
Executive Director
North Carolina Outdoor Advertising Association

Cc: Jeannine Dodson, President NCOAA
Ebony Pittman, Esq., NCDOT
Craig Justus, Esqg., Van Winkle Law Firm



From: Tom Riggins

To: NCDOT Service Account - Rulemaking
Subject: [External] Road side signs/billboards
Date: Wednesday, February 26, 2020 10:39:56 AM

CAUTION:

First of all--they are distracting and dangerous--not to mention being a landscape
blight--please do not change the existing laws -unless its a law to ban signage on the
roads !! Regards , Tom Riggins

Regards , Tom Riggins
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From: Tom Rokoske

To: NCDOT Service Account - Rulemaking

Subject: [External] New Rules on Modernizing Billboards in NC
Date: Monday, March 2, 2020 8:56:43 AM

CAUTION:

NC DOT:

I live in Boone and I am writing to oppose the proposed rule change that would override local
ordinances and allow billboards with a state permit to be converted to digital and raised to 50
feet in height.

Perhaps you have driven on US 421 towards Boone and viewed the beautiful natural scenery.
It took much effort by local citizens of Watauga County to preserve this quality of nature and
enhance tourism. There is one digital sign at the intersection of Old US 421 and the new US
421 and it stands out as an anomaly.

The truth be known, the modern way to advertise has been over-ridden by the cell phone. Why
not develop an app which will automatically target a virtual sign to pop-up on a person's cell
as they ride at a prescribed area. (We all know that cell towers can locate a car's position.) The
sign company would receive monetary compensation for this virtual sign.

It is my firm belief that in matters regarding billboards, local governments should be able to
exert control .

For this reason, I urge you to support Alternative 2 described on p. 6 of the NCDOT Fiscal
Note to recognize local government ordinances. We must limit modifications that could be
made to existing billboards as part of modernization.

Tom Rokoske
145 Arbor LN
Boone, NC 28607
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Town of

MaTﬁle“S 232 Matthews Station Street
Matthews, NC 28105

North Carolina S 704.847.4411
March 5, 2020

Hannah D. Jernigan
APA/Rulemaking Program Manager
NC Department of Transportation
1South Wilmington St.

Raleigh, NC 27601

Sent via e-mail to: Rulemaking@ncdot.gov

Dear Ms. Jernigan:

| am writing to object to the proposed changes to 19A NCAC 02E.0225, which would allow existing billboards in
Matthews to be converted to digital and raised in height to 50 feet.

The Town of Matthews has not allowed new billboards to be erected since 1990. Since that time, the outdoor
advertising industry has generally increased the message size of new signs, changed the structural support and
height generally provided for such signs, and changed the technology on how messages are placed on sign panels
(i.e. vinyl, rotating, digital). Matthews revised local zoning provisions for any type of changeable copy messages to
be no less than 4 hours per message (formerly 12 hours). The Town has long felt the changeable copy messages
were not in keeping with the Town's vision for an aesthetically pleasing, high quality environment.

Revision to 19A NCAC 02E .0225 if passed as currently drafted, billboards in Matthews could be rebuilt to remain in
place permanently, and increased in height to be seen from greater distances including residential neighborhoods
and could be upgraded to digital versions. These signs could remain in their same location or could be relocated on
another major commercial corridor in Town that was not even constructed at the time the Town stopped allowing
outdoor advertising signs.

The Town of Matthews is one of the local governments in North Carolina that no longer allows billboards. There are
currently 7 billboards existing in Matthews and all are considered non-conforming signs. Any improvements to
nonconforming sign would not be allowed according to the Matthews Unified Development Ordinance. Increasing the
height or changing from static message to digital on these billboards would be in conflict with our ordinance.

Sign ordinances and policies are adopted by local elected officials in response to citizen input, Land Use Plans and
policies. They are implemented through local zoning ordinances recommended by local planning boards and adopted
by elected officials. In 2018 the Town engaged our citizens with a Special Town Meeting that provided direction for
our elected officials for the next 10-15 years. Of the visions developed, keeping the small town feeling and identity
was very important to our citizens. Losing the ability to regulate billboards in Matthews would hinder our ability to
implement that vision.

According to the Fiscal Note for this requested rule change, NCDOT considered limiting the activities of billboard
companies, including restricting companies from changing static sign faces to digital faces. The Fiscal Note states
that some local governments have more stringent rules associated with outdoor advertising regulations including
restriction on allowing digital billboards, but ultimately NCDOT chose not to make this exclusion “since the state
already allows digital billboards and that the industry should be allowed to accommodate for technology
enhancements.”

According to the Digital Advertising Billboards and Driver Distraction- USDOT Office of the Assistant Secretary for
Research and Technology Final Report April 2015, “The crash data analysis revealed that the presence of digital
billboards increased the overall crash rates in areas of billboard influence compared to control areas downstream



of the digital billboard locations by 29% in Alabama. This increase was statistically significant, thus implying that
digital billboard presence shows a positive correlation with increased crash frequency. Individual site data showed
mixed results with crash rates decreasing at half of the study locations. The analysis by crash type revealed that
sideswipe and rear end crashes (often related to driver distraction) were clearly overrepresented at the DBB influence
zones in Alabama. Furthermore, consideration of crash severity provided some evidence of overrepresentation of
severe crashes at DBB influence zones; however, the sample size is small to allow for a detailed statistical analysis
or generalization of the findings.™

We are in opposition to the implementation of any rule change which could be used to potentially undermine local
authorities’ ability to determine community appearance, take away from the small town charming feel of Matthews,

possibly impeded drive safety, and harm the scenic beauty of North Carolina. For these reasons we do not support
this rule change.

Sincerely,

Gl S

Maydr John F. Higdon

CC: Tony Lathrop, Board of Transportation (via email)
Sam Bowles, Board of Transportation (via email)

"Source: Digital Advertising Billboards and Driver Distraction- USDOT Office of the Assistant Secretary for Research and Technology Final, Report
April 2015--Principal Investigator: Virginia Sisiopiku, Ph.D., pg43

www.matthewsnc.gov



From: Town of Red Oak

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard Changes
Date: Thursday, March 5, 2020 12:29:08 PM

CAUTION:

The Town of Red Oak NC opposes the rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in height,
even if such changes are not allowed by the applicable city or county ordinance.

Tracy (Hhearin, NCCMC.CMC

Town Clerk, Chief Finance Officer,

Zoning Officer

Town of Red Oak, North Carolina

252-443-1239

Replace negative thoughts with positive ones and you will get positive results.
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From: Tricia King (7lakeview@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 12:38:51 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

Digital signage is not necessary and does not improve the overall quality of life for all of us... mostly due to light
pollution. I think the landscape of NC is not a place that any of us need to be informed about marketing. Can't we be
left alone for our drive to be pleasant. The one escape without distractions. Mobile phone/handheld devices are
enough of a distraction and now digital flashing signs in the landscape? Don't we want our highways to be beautiful
in scenic quality. You need to visit VT and see what they do for signage. It's memorable.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Tricia King

113 Yardley Ct
Hendersonville, NC 28739
7lakeview(@gmail.com
(802) 338-2906

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Valarie Snell (valariesnell@yahoo.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Saturday, February 29, 2020 7:15:37 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Valarie Snell

1217 Cliffwood Dr
Greensboro, NC 27406
valariesnell@yahoo.com
(336) 404-1506

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: Vickie Atkinson

To: NCDOT Service Account - Rulemaking
Subject: [External] Oppose rule to override local ordinance
Date: Thursday, March 5, 2020 2:43:51 PM

CAUTION:

I’m am writing to oppose the rule change that would override local ordinances and
allow billboards with a state permit to be converted to digital and raised to 50 feet in
height, even if such changes are not allowed by the applicable city or county
ordinance.

| support “Alternative 2” on NCDOT Fiscal Note to recognize local government
ordinances and limit the changes that could be made to an existing billboard as part
of modernization.

| support local control on this issue.

Thank you for considering my input on this important decision.

Sincerely,
Vickie Atkinson

Sent from my iPad
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Susan S. Phillips

Gunther Jochl
Village Manager N

Mayor

Stacy C. Eggers IV

‘ Scott J. Brown
Village Attorney

Mayor Pro Tem

Council Members
David Ammann
Jonathan Green

THE VILLAGE OF SUGAR MOUNTAIN Melecta
251 Dick Trundy Lane
Sugar Mountain, NC 28604

(828) 898-9292
wWww.seesugar.com

Resolution of the Village of Sugar Mountain in Opposition to Proposed
Rule Change by NCDOT for Billboards

Whereas, the Village of Sugar Mountain is a municipal corporation and
body politic of the State of North Carolina; and

Whereas, the Village of Sugar Mountain is a resort and tourist
destination for people who seek the natural beauty of the North Carolina
mountains; and

Whereas, N.C. Highway 184, which is the main thoroughfare through the
Village of Sugar Mountain, is a narrow two lane highway; and

Whereas, the Village of Sugar Mountain has determined that locating
billboards along this highway would be incompatible with the aesthetic values
and natural beauty of this area as enacted through its zoning authority; and

Whereas, the NCDOT has proposed a rule change which would override
local ordinances and allow pre-existing (and non-conforming) billboards to be
converted to digital and raised to 50 feet in height, even if such changes would
otherwise be prohibited by local ordinances or incompatible with local needs;
and

Whereas, in enacting General Statute 136-131.2, the bill sponsor
specifically stated during debate that “the bill is not intended to allow an
increase in the size of the sign” and “does not allow digitizing of signs;” and

Whereas, the proposed NC DOT rule change would erode local control by
duly elected officials who are tasked with making land use and planning
decisions within their municipality on behalf of their citizens by replacing it
with a “one size fits all” regulation; and

Whereas, what may be appropriate on an urban freeway is not
appropriate on a rural highway; and

Whereas, the proposed rule change does not take into consideration the
unique characteristics of the various areas of our State, and will degrade the
natural beauty of our State and its tourist destinations; and

Whereas, the proposed rule change will incentivize digital signage
throughout the State, which is incompatible with the rural natural
environment surrounding the Village of Sugar Mountain; and

Whereas, the proposed rule change will increase motorist distraction,
which is incompatible with winding mountain roads; and



Whereas, the Village of Sugar Mountain, by unanimous vote of its
Council, wishes to convey to the North Carolina Department of Transportation
and the Board of Transportation, its profound opposition to this proposed rule
change.

THERFORE, The Village of Sugar Mountain hereby resolves as follows:

1. The Village of Sugar Mountain, by unanimous vote of its duly elected
Council, strongly opposes the proposed rule change of the NCDOT which
would preempt local regulations and impose digital billboards up to fifty (50)
feet in height regardless of local circumstances or needs.

2. The Village Clerk is directed to distribute copies of this Resolution to the
Governor of North Carolina, the Secretary of Transportation for North Carolina,
all members of the North Carolina Transportation Board, the comment section
for proposed rule changes maintained by the North Carolina Department of

Transportation, our district and regional engineers, and appropriate members

of the media.

This the 6?% day of March, 2020.

Gunther J oc‘}/ﬂ, Mayor

Attest:
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Wendy Jacobs, Chair

4308 Rivermont Road
Durham, NC 27712

Email: wjacobs@dconc.gov

James Hill, Vice-Chair
5505 Lake Elton Road
Durham, NC 27713
Email: jahill@dconc.gov

DURHAM
COUNTY

COUNTY OF DURHAM

Heidi Carter

31 Falling Water Drive
Durham, NC 27713

Email: hcarter@dconc.gov

Brenda A. Howerton

3325 Tarleton West

Durham, NC 27713

Email: bhowerton@dconc.gov

Ellen W. Reckhow
11 Pine Top Place

Durham, NC 27705
Email: ereckhow@dconc.gov

BOARD OF COMMISSIONERS

March 2, 2020

Hannah D. Jernigan
APA/Rulemaking Program Manager
N.C. Department of Transportation

1 South Wilmington St.

Raleigh NC 27601

Sent via e-mail to: Rulemaking@ncdot.gov

Dear Ms. Jernigan,

I am writing to OBJECT to the proposed changes to 19A NCAC 02E .0225, which would allow existing
billboards in Durham to be converted to digital and raised in height to 50 feet.

According to the Fiscal Note for this rule change, NCDOT considered limiting the activities of billboard
companies, including restricting companies from changing static sign faces to digital faces. The Fiscal
Note states that some local governments have more stringent rules associated with outdoor advertising
regulations including restrictions on allowing digital billboards, but ultimately NCDOT chose not to make
this exclusion “since the state already allows digital billboards and that industry should be allowed to
accommodate for technology enhancements.”

Durham County is one of the local governments in North Carolina that does not allow digital billboards.
Several years ago, the billboard industry proposed allowing digital billboards in Durham County and
there was a vigorous debate on this topic which lasted for several months. Ultimately the billboard
industry withdrew its request to Durham County after the Durham City Council voted unanimously to not
allow digital billboards. As Chair of the Durham County Board of Commissioners, I object to NCDOT in
effect reversing the decision of the Durham City Council on this issue.

Sign ordinances and policies are adopted by local elected officials in response to Comprehensive Land
Use Plans and implemented through local zoning ordinances recommended by local planning boards and
residents and adopted by elected officials. According to an August 2009 independent survey
commissioned by the Durham Convention and Visitors Bureau, Durham citizens clearly support
maintaining the current sign ordinance and not allowing digital billboards. Seventy-two percent of those
surveyed supported maintaining the ordinance, 20 percent were undecided, and 8 percent were opposed.
NCDOT should not override the will of Durham residents and elected officials.

Thank you for your careful consideration of these comments.

Sincerely,

Durham Board

| : ﬁ
GE€ ounty Commissioners

Durham County Administrative Complex | 200 East Main Street, Durham, NC 27701 | (919) 560-0025 Fax (919) 560-0013
Equal Employment/Affirmative Active Employer | Website: http://www.dconc.gov/



From: Wendy Patoprsty

To: NCDOT Service Account - Rulemaking
Subject: [External] Billboard rules

Date: Thursday, March 5, 2020 1:47:45 PM
CAUTION:

Hello,

Billboards need to be regulated by the community in which they are located. There are too
many distractions as it is on the road, and digital billboards possess the ability to cause many
accidents. The proposed rules would disregard the wishes of local governments as expressed
in applicable city or county ordinances, instead allowing a billboard with a state permit to be
converted to digital and raised to 50 feet in height. Many local authorities have more stringent
regulations than the State regarding outdoor advertising—the reason for which is often rooted
in public safety. Studies show that digital billboards distract drivers, causing a significantly
greater impairment to driving performance than static billboards. These giant flashing screens
are especially dangerous to young drivers who may be easily distracted, and in areas with
greater traffic safety challenges.

Please don't loosen regulations on billboards.
Thank you,

Wendy Patoprsty

Boone, NC

0
(0)
<{{{><

Wendy


mailto:aquatic.roots@gmail.com
mailto:Rulemaking@ncdot.gov
mailto:report.spam@nc.gov

From: Jernigan, Hannah

To: whitnoid86@hotmail.com

Bcc: hlandi@ncdot.com

Subject: RE: [External] Please revise proposed digital billboard rule
Date: Tuesday, March 3, 2020 12:55:00 PM

Good afternoon, Ms. Eure. Thank you for your comments. Please know they will be reviewed by staff and included
in our record of comments.

From: Whitney Eure (whitnoid86@hotmail.com) Sent You a Personal Message <automail@knowwho.com>
Sent: Monday, March 2, 2020 3:53 PM

To: Robbins, Jamille A <jarobbins@ncdot.gov>

Subject: [External] Please revise proposed digital billboard rule

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,
This government over reach.

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Whitney Eure

94 Tacoma Cir

Asheville, NC 28801
whitnoid86@hotmail.com
(828) 545-0368

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.

Email correspondence to and from this sender is subject to the N.C. Public Records Law and may be disclosed to
third parties.


mailto:hjernigan@ncdot.gov
mailto:whitnoid86@hotmail.com
mailto:hlandi@ncdot.com
mailto:report.spam@nc.gov

From: Will Wilson

To: NCDOT Service Account - Rulemaking

Cc: William Wilson

Subject: [External] Proposed NCDOT Rule Change for Billboards
Date: Friday, February 28, 2020 9:55:05 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

I deeply oppose the proposed rule change that would override local

choice with regards to billboards. Many people see billboards as visual
pollution, and billboard owners have already been awarded permission to
destroy trees and air pollution buffers along our highways. Let local
communities express their wishes through ordinances in this concern --

if local wishes change, let the local political processes work their
democratic way in changing said ordinances. Why let the state government
push a favored status for the billboard industry onto local populations?

As such, I support Alternative 2 described on page 6 of the March 1 2019
NCDOT Fiscal Note. Certainly, do not let billboard companies upgrade
static signs to digital ones when local communities forbid it. Digital
signs are a blight on our "good roads."

It's already been ruled that recent General Assemblies were elected via
unconstitutionally gerrymandered redistricting. Let's not destroy the
state kowtowing to their worst visions for the environment.

Will Wilson
16 Sunny Oaks Pl
Durham NC 27712
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From: William S Holcomb (doslobos@charter.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 1:22:24 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

William S Holcomb
190 Hawks Haunt Ln
Tryon, NC 28782
doslobos@charter.net
(612) 871-9569

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: William Hunter (william.hunter30@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Saturday, February 29, 2020 9:11:17 AM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

William Hunter

228 Indian Trail Rd

Chapel Hill, NC 27514
william.hunter30@gmail.com
(919) 448-5779

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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From: William Snyder (whs@nc.rr.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 9:54:06 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

We need to get rid of the existing unsightly and distracting billboards rather than allowing new and even more
distracting ones!!!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

William Snyder
7312 Grist Mill Rd
Raleigh, NC 27615
whs@nc.rr.com
(919) 848-0899

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: William St George (wrstgeorge@aol.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:09:08 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

William St George
2217 Camellia Dr
Wilmington, NC 28403
wrstgeorge@aol.com
(910) 254-4585

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Willis B. Sullivan

To: NCDOT Service Account - Rulemaking
Subject: [External] BILLBOARDS

Date: Thursday, March 5, 2020 10:37:25 AM

CAUTION:

NCDOT:

| strongly oppose any change that would increase visual pollution by allowing larger sizes or
digitization of billboards. Local ordinances that apply to the existence, location, size, operation, and
content should take precedence over any State regulation.

Willis Sullivan

Maxton, NC 28364

Scanned by McAfee and confirmed virus-free.
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From: Wyatt Mcghee (wimcgheeiv@hotmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 2:44:24 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I am appalled by this proposal! We discourage drivers from texting and driving, but ignore the distractions of
electronic changeable billboards. If anything we need to be adding new restrictions on how often electronic
messages can change. The current 5 second industry standard is ridiculous; drivers should not have to view more
than one change, unless they are stopped at a traffic signal!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Wyatt Mcghee

714 Bayberry Ln
Nashville, NC 27856
wlmcgheeiv@hotmail.com
(252) 459-4072

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Judy Matheny (hike109@gmail.com) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Thursday, February 27, 2020 3:11:19 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Judy Matheny

PO Box 55

Lake Junaluska, NC 28745
hike109@gmail.com
(828) 734-5242

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with Sierra Club.
If you need more information, please contact Lillian Miller at Sierra Club at core.help@sierraclub.org or (415) 977-
5500.
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From: Yvonne Moody (yvonne37@bellsouth.net) Sent You a Personal Message

To: Robbins, Jamille A
Subject: [External] Please revise proposed digital billboard rule
Date: Friday, February 28, 2020 1:07:17 PM

CAUTION: External email. Do not click links or open attachments unless you verify. Send all suspicious email as
an attachment to report.spam@nc.gov<mailto:report.spam@nc.gov>

Dear NCDOT Environmental Analysis Unit,

When I travel there is enough to do paying attention to surroundings for safety, or enjoying scenery when it's not too
traffic-y. I don't want additional distractions or scenery spoilage by huge flashing billboards!

I oppose the 19A NCAC 02E .0225 rule change that would override local ordinances and allow billboards with a
state permit to be converted to digital and raised to 50 feet in height, even if such changes are not allowed by the
applicable city or county ordinance.

I support the considered, but not chosen, ?Alternative 2? described in the agency?s fiscal note. Alternative 2 would
recognize local government ordinances and limit the changes that could be made to an existing billboard as part of
modernization.

I dislike that the proposed rules would restrict the ability of local communities to control billboards and open the
door to taller, digitized billboards.

Sincerely,

Yvonne Moody

609 Marsh Grass Ct
Southport, NC 28461
yvonne37@bellsouth.net
(910) 454-9051

This message was sent by KnowWho, as a service provider, on behalf of an individual associated with N.C. Sierra
Club. If you need more information, please contact Margaret Lillard at N.C. Sierra Club at
margaret.lillard@sierraclub.org or (919) 833-8467.
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